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Digital Imaging 


We know. You don’t care about digital imaging technology. You 
don’t know 8,000 line resolution from line dancing. You couldn't 
tell an RGB from the FBI. And could care less if your project is 
imaged using E-6 or an M-80. 


we SuDE*DESIGN to PRODUCTION’ 


The Presentation Professionals. 


[ his story, like the one of the 


“Three Little Pigs,’ shows how 
prudent preparation 
good photograph of yourself 
might bring rich rewards. 

Last month we scheduled a 
cover feature on a particular high- 
tech industry, and we prominently 
featured several area businesses. 
The first entrepre- 
neur (the one who 
built his house of 
straw) had no 
photo and was not 
able to meet our 
photographer's 
schedule. A last- 
minute effort to take a photo and 
send it by E-mail had dismal re- 
sults, so the story was printed with- 
out illustration. 

The second entrepreneur was in- 
deed available for a photo shoot, 
but he made the democratic mis- 
take of insisting that his entire staff 
be in the picture. So instead of a 
vivid, compelling photo of one 
man, we had a good, but not excit- 
ing, picture of four men. 

The third high tech business — 
this one with a savvy PR agency 
and the smarts to make a serious 
investment in photography up 
front — E-mailed an exciting color 
photo, one that must have cost hun- 
dreds of dollars to produce. The 
subject of this photo was not even 
the person we had interviewed. But 
guess which photo ended up on our 
cover? 

The common wisdom is that a 
picture is worth a thousand words. 
Any entrepreneur or upwardly- 
mobile business person should 
have an up-to-date head shot avail- 
able. Yet many otherwise savvy 
business people don’t have a good 
photograph of themselves. Is this 
you? Do you keep saying, “Oh, I 
know I should get a photo taken, 
but I just never get around.to it.” 

The true (if abrasive) answer to 
that excuse is, “ You’re not getting 


having a 


The bottom line is you've got a message to communicate. You 
want “Amazing!” not, “Oops!” So, turn to the specialists at Slide 
Design, the area’s experts in presentation graphics and you can be 
sure that when it’s your turn in the spotlight we'll make you shine. 


Slide Design and Production. It’s all you need to know. 


SLIDES * POSTERS * OVERHEADS ¢ FIERY PRINTS * CD-ROMs 


NC. 


609-737-1123 


Pennington, NJ * www.slidedesign.com 


Between 
The 


Lines 


any younger or better looking, so 
why wait?” And the gentle follow 
up might be, “ Your children will 
thank you for it.” Ten years from 
now it will indeed be too late to 


take the picture of how you look 
today. 

If this photo is destined to be a 
do-it-yourself project, find a friend 
who is handy with 
a camera. But 
don’t just face the 
camera as if 
you’re being 
booked at police 
headquarters. 
Find some unob- 
trusive pose that will help you feel 
relaxed during the photo session. 
Lean on something, rest your hand 
on the back of a chair, and put your 
hands in some natural position. 

Don’t use false animation or 
faked drama. We don’t want a pro- 
file shot of you carrying on an ani- 
mated conversation with nobody. 
Nor do we want you to pretend to 
be holding a file of papers as if the 
photographer had caught you un- 
awares. When you are sufficiently 
important for us to print your 
photo, we want the reader to see 
what you look like. We want a 
full-face image, as if you are say- 
ing ‘Here I am, take a look, and 
remember this face.” 

It’s better to use natural light, 
but if you must use flash, stand far 
enough way from the wall so your 
shadow doesn’t give you “big 
hair” syndrome. 

One “top dog” in the photo is 
better than three. Save your team 
photos for your website instead. 

And unless you are a profes- 
sional graphic designer, avoid 
sending the photo by E-mail. What 
looks good on the computer screen 
often doesn’t print well. 

The last caveat is to listen to the 
communications experts. Money 
paid now for quality photos may 
help keep the wolf from your door. 
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3Com: NBX'100 
Communications System 


Combining voice and data services for small businesses. 
Feature-rich, easy-to-use business telephone system 
for growing businesses and enterprise branch offices. 


3 Com NBX is a voice solution with everything you 
need to keep your business going and growing. 


¢ Merges your telephone and network 

_ wiring infrastructure into one operational unit. 
: ta ue | “This technology means a real savings for 
¢ Single wire cabling for voice and data ) businesses of alll sizes,” 

¢ Internet access capability 3 

* Easy-to-use Web browser-based administration. 
* Caller ID support 

* Easy add-ons, moves and changes 

* All at an affordable price for your small business 


“The merging of telephone and computer 
network technology in to a single cohesive unit.” 


“Today the focus is on comprehensive 
communications solutions and with PCS 
PCSI is a 3 Com NBX Focus Partner authorized to install, service, businesses can get it all from one vendor.” 

and support the NBX 100 and NBX 25 VOIP telephone systems. 
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‘Jeito, the Brazilian Way 
Of Doing Business 


l. is perhaps forgivable, even under- 
standable, that we know little nothing of 
South America’s largest nation. Of late, it 
has produced few international rock stars, 
dueling chefs, or the sort of similar luminar- 
ies that might tempt our major U.S. media to 
acknowledge this country’s existence. Yet 
businesses of many types could profit from 
getting to know Brazil’s 170 million increas- 
ingly prosperous consumers. The country 
poses challenges, but some 90 percent of 
Fortune 500 companies have already staked 
major claims in Brazil’s expanding econ- 
omy. The conquistadors have come and 
proved the country safe for commerce. Now 
it’s time for small and mid-sized companies 
to size up the opportunities. 

The Center for Global Business’s “Inter- 
national Breakfast on Brazil,” on Thursday, 
June 21, at 8 a.m. at Mercer County Com- 
munity College is designed to provide both 
an overview and practical steps in getting 
started in this growing market. The panel 
includes Paulo Viera da Cunha, senior vice 
president of Lehman Brothers; Richard 
May, founder of NCR Advisory Partner- 
ship; and Brock Lewis, president of SGI 


International. Cost: $25. Call 609-586-4800. 
The Center for Global Business, explains 
Keld Hansen, the director, “is no academic 
forum, but rather a real nuts and bolts organi- 
zation for small and mid-size firms seeking 
to explore and expand.” Born in Denmark, 
Hansen came to America originally to pick 
up a Harvard MBA in international trade, 
and stayed to guide several corporations out 
into foreign waters. “Most foreign traders 
fail at the counselor level,” says Hansen. 
“They don’t get enough help initially.” 

To fill that gap, the Global Business Cen- 
ter hosts monthly business breakfasts, cach 
focusing on one particular country. Speakers 
typically include an economist who explains 
basic trends; a consultant who tells how to 
get involved; and a veteran who presents his 
own harrowing experience. 

“Jeito” is the Portuguese/Brazilian term 
that May uses as he explains the Brazilian 
approach to business. It roughly translates 
into “the way of doing things.” Says May 
“If you don’t know it, you will be totally 
lost.” It is not that Brazilian business meth- 
ods stand distinguishably more Byzantine, 
corrupt, risky, or even unfriendly. They are 
just distinct. 

If anyone should have a firm fix on the 
Brazilian way, it is May. Following a youth 
spent in neighboring Argentina as part of a 
foreign service family, May returned to the 
U.S. to gather an economics degree from 
Purdue and an MBA from George Washing- 
ton University in international commerce. 
Since then, he has managed Chase Manhat- 
tan’s Brazilian business and founded NCR 
Partnership — a financial advisory group to 
aid companies globally expanding. 

Probably the most agreed upon aspect gé 
the Brazilian economic cycle is that it soars 
and plunges in sharply defined cycles. Right 
now it stands poised on a cusp — quivering. 
Whether things will climb or skid, depends 
on whose opinion you ask. Viera da Cunha 
says that we must hold our breath until the 
fall elections, but that the current govern- 
ment coalition has proved itself strongly pro- 
business for the past four years. The devalu- 
ation and shift to a floating currency in 1999, 
along with increased foreign investment 
telecommunications and other fields have 
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engendered positive sentiment among do- 
mestic businesses and their investors. Four 
percent growth continues steadily 

These are not the ringing praises of a 
statistics-besotted economist. Granted, 
Viera da Cunha, a Brazilian native, did take 
an economics degree at the Federal Univer- 
sity of Rio de Janeiro and later an econom- 
ics Ph.D. at UCLA Berkeley. Yet his theo- 
retical views have been tempered by long 
service with the World Bank in Washington 
D.C., and the past three 


ground floor opportunities are waiting in 
Brazil — for those who can learn their Jeito 
Here is May’s advice for staking out a 
claim. 

Don’t go it alone. “In short, you have to 
be suicidal to just take your crates and store- 
front down into Rio and hope to begin 
selling,” laughs May. “The laws are so 
complex, and they just pop up at you when 
you least expect it.” Tariffs on electronic 

items can shift from 50 


 Poreen! to 10 percent, 
years as senior vice 


president of Lehman 
Brothers. 

“In essence,” says 
Viera da Cunha, “Bra- 
zil, as an export plat- 
form, has not taken off 
like, say, Mexico after 
NAFTA. But it stands 
ready to expand dy 
namically.” 

May is a little less 
sure. He reads the 1999 
currency devaluation 
less rosily, claiming it 
put prices under real 
pressure. Also, as Ar- 


The most agreed upon 
aspect of the Brazilian 
economic cycle is that 
it soars and plunges in 
sharply defined cycles. 
Right now it stands 
poised on a cusp — 
quivering. Whether 
things will climb or 
skid, depends on 
whose opinion you ask. 


depending on the sea- 
son and the port. At the 
very least, you will need 
an experienced, native 
agent who can see your 
goods through the laby- 
rinth of customs, and 
get them shipped across 
the maze of roadways. 
Substantial aid also 
lies not far from home. 
The Brazilian-Ameri- 
can Chamber of Com- 
merce in Manhattan can 
line you up with banks, 
all the Fortune 500 Bra- 
zilian investors, buyers, 


gentina downsizes, Bro IT ore 


zil, a great exporter to its 
southern neighbor, may be dragged down 
with it. But May’s real fear lies with the 
Brazilian energy crunch. Despite recent 
cutbacks of 23 percent, most of the country 
faces severe brownouts and blackouts far 
beyond the most haunting fears of Califor- 
nians and Europeans. 

“Don’t talk to me about growing con- 


@sumer prosperity,” says May. “If these 


‘*@ 


folks can’t plug in a television, computer, 
refrigerator, or even a desk lamp, they just 
aren't going to buy them.” 

On the other hand, May and Viera de 
Cunha agree that Brazil will eventually 
straighten out its problems, and keep the 
lights on. The country is politically secure, 
and unemployment, now at 7 percent, has 
dropped substantially. And while the his- 
toric unequal income distribution: still ex- 


"ists, folks on the lower end are speedily 


moving up. For the sharp and adventurous, 


“iy 
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Consider a joint 
venture. One possibility is to unite with an 
American company already in Brazil to 
expand its product line. If you sell office 
furniture, you might link up a carpet firm or 
computer service provider. The goal is to 
pool people and get some specialists. Better 
yet, link up with a going Brazilian concern. 

One of May’s clients, selling an elec- 
tronic attachment that turns a standard tele- 
vision into a sophisticated webTV, linked 
with an existent retail chain to push the 
items through, from the harbor to their 
stores. The company also joined with an 
American computer provider to establish 
service. 


Don’t worry about what product to 
sell. “In Brazil, it matters less what you 
sell,” says Viera da Cunha, “than how you 
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sell in a hurry. You have a new come majority can afforc 4 he who e — ‘TT ; F 
job in another city, for example, goods and services. The Pipramegihe an i fe trouble with people, grumbled 
and you want the whole family there lated products boom, for example, * rae a Josef Stalin, “is that they require more tending 
with dented, and there is tremendous demand for 4, pachines.” Such may have been the case, 
you. Here are some suggestions ss ‘le fine art and rf he 
to help sell a home really fast any type of clothing. Meanwhile, fine art and b+ times change. Russia’s old gray dictator 
Mak ang jewelry finds a great many buyers. Domestic ji-¢ 4 moldering. The year of Orwellian pre- 9 
° make certain your house is not consumption on all levels is rising, but reach- dictions has long passed, and we now navigate 
priced above other for-sale houses ing consumers remains a problem, making It precariously amidst the fragile magnetics of 
in you neighborhood. When houses advisable to tailor your goods to the available |, computer revolution. At this point, when 
of the same general quality are for retail outlets. PCs can be more capricious than early-sum- 
eae, the ones with the lowest Be aware that environment reformistak- mer weather, it’s difficult to tell who requires 
proces usually sell first. ing place, but security remains a problem. more tending. And yet everyone from our last 
¢ Make your property look better than For many, Brazil is synonymous with the ruin president on down says America needs to hu- 
those competing with it. of its Rain Forest by a capitalist elite. Vierada manize its workplace. Consider the needs of 
e Consider offering a decorating al- Cunha insists, however, that one need not de- the whole worker, comes the cry. > 
lowance to prospective buyers. spoil the forests to prosper in Brazil. The coun- This sentiment recently has sparked a rush 
e Offer financial help by buying down try remains the second largest global producer _¢ legislate, resulting in a battery of overlap- 
the mortgage rate. The lower rate ee of paper and pulp. But unlike the 1970s, when ping and frequently conflicting laws, includ- 
enables more buyers to qualify, and in mind that a pro can sell you the trend was to encourage the trade of forest ing the federal Family and Medical leave Act 
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price the buydown lets you to ask If you're thinking of selling your the nation. — ites h (ADA), changes to the Workers Nang £3 ee 
for the house. home, call Freddie Lee Moorer. A Meanwhile, the Amazon ae ahi roe tion Act, and aiscajen To ee eirngee rss 
* If it's feasible, you can offer other fi. Realtor with Prudential Fox & Roach, suffers from drug-porous borders and ruthless —_ resource workers, union officia S, attorneys in zs 
set i ; ; j j : guerrillas. Brazil considers the area a valued better understanding this legal smorgasbord, 
nancial incentives, such as financ- he can give you suggestions that will ; nui 
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Such are the labor conundrums with 
which Degen has wrestled for several years. 
Raised in Bridgewater, Degen holds bache- 
lor’s degree from the University of Virginia 
and a master’s degree in human resource 
management from Upsala University. The 
ensuing Rutgers law degree became pri- 
marily a way to broaden her human re- 
source Capabilities. 

Having seen the consequences of igno- 
rance, Degen strongly suggests that em- 
ployers avail themselves of either special- 
ized legal or human resource council. Em- 
ployees jealously guard their time off and 
typically workers and their union officials 
know their rights better than their employ- 
ers do. 

Maxwell agrees that knowledge of the 
law is important, and adds that employers 
need to school themselves in which laws 
apply to what situations. Maxwell is an 
attorney with Newark’s Littler Mendelson. 
Here is her advice for knowing when which 
employees are entitled to what amount of 
time away from work. 


Know which law applies. The federal 
FMLA affords 12 weeks unpaid leave to 
either parent when a child is born or 
adopted. So does the New Jersey FLA. Both 
insist the employee’ s job — or one substan- 
tially like it — be held open while he is 
away. However, the federal FMLA only 
applies to firms with 50 or more employees 
living within a 75-mile radius of the busi- 
ness. New Jersey’s law affects 50-person 
companies if even one of its employees 
lives in the Garden State. 

Notify employees on time. “This is 
probably the biggest mistake made regard- 
ing the Americans with Disability Act,” 
says Maxwell. If an employee is to be 
docked for his absent time, the employer 
must notify him of this sick time deduction 
within two days. The employer can not 
deduct retroactively nor can he neglect to 
remind him that the time is unpaid. You 
snooze, you lose, and your worker gets a 
little paid holiday. 

Get a sick note. Employers can — and 


@ should — require a doctor’s note after an 


absence of, say, three days. It is important 
that such a note delineate not only the nature 


of the illness, but exactly when the em- 
ployee can return to work. 

Employers who suspect they have a ma- 
lingerer on their hands have the right to 
require the worker be examined by the 
company doctor. But beware, the burden of 
proof for insisting on this second exam lies 
with the employer. 


It is okay to deny leave to your best 
employees. This seldom litigated clause 
states that “key employees” — the top five 
percent of earners within the company — 
may be denied the 12-week family leave. 
(Please bring a note from your accountant.) 
But here again, the employer must inform 
the key employee of his denial at the first 
request for leave. Saying yes, then recon- 
sidering and filling the job, is not allowed. 


While another time-consuming job is 
never good news, it appears that it is worth- 
while for employers to spend some time 
becoming acquainted with the myriad — 
and sometimes conflicting — rules govern- 
ing when an employee can be away from 
his desk. — Bart Jackson 


Friday, June 22 


Paid Family Leave? 
Possibly, in New Jersey 


A bill pending in Trenton would make 
New Jersey the first state in the country to 
offer paid time off to parents — fathers as 
well as mothers — after the birth or adop- 
tion of a child. The bill, introduced into the 
Assembly by Arline Friscia (D-Middle- 
sex), would provide up to 12 weeks of 
unemployment insurance (UI) benefits, at a 
maximum of approximately $414 a week, 
to enable workers to take leave to spend 
time with a newborn or newly-adopted 
child. 

The language of the bill says it “repre- 
sents a long overdue modernization of the 
UI system, making it better able to serve the 
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needs of the growing number of 
working families who rely on the 
incomes of more than one wage 
earner and need income replace- 
ment for involuntary unemploy- 
ment caused by family necessities 
outside of the workplace, as well as 
unemployment caused by lay- 
offs.” The New Jersey Chamber of 
Commerce, unmoved by this rea- 
soning, opposes the bill, calling it 
an unfair burden for employers. 

On Friday, June 22, at 8 a.m. 
Friscia and Jim Leonard, vice 
president of government affairs for 
the NJ State Chamber of Com- 
merce, lay out their positions on 
this potentially groundbreaking 
legislation at a meeting of the Mid- 
diesex County Regional Chamber 
of Commerce at DeVry College of 
Technology in Monmouth Junc- 
tion. Cost: $25 for non-members; 
free for members. Call 732-821- 
1700. 

“The business community is ex- 
tremely concerned about this bill,” 
says Leonard. Not only would it 
extend an unprecedented benefit, 
but, perhaps even more signifi- 
cantly, it would extend it to work- 
ers in virtually every company in 
the state. For while the federal 
Family and Medical Leave Act ap- 
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plies only to employees in compa- 
nies with at least 50 workers, the 
New Jersey legislation would in- 
clude companies with as few as 
two employees. 

The federal Family and Medical 


Leave Act offers unpaid time off 


from work to an employee in a 
50-person or larger company for 


Under the proposal, 
parents receiving 
this benefit could 
not, at the same 
time, collect an- 
other unemploy- 
ment payment. 


the birth or adoption of a child, or 
for a wide range of other medical 
situations involving the employee 
or a member of his family. 

Like employees throughout the 
country, New Jersey workers at 
larger companies can take advan- 
tage of the federal law to carve out 
caretaking time after a baby arrives 
— albeit unpaid. And like employ- 
ees in just four other states, New 
Jersey women can collect tempo- 
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rary disability for up to 26 weeks 


after the birth of a child. “The av- 
erage amount of time off is 11 
weeks,” says Leonard. His own 
wife “ worked on a Friday, and had 
our daughter on Saturday.” 
Leonard’s wife was away from 
work for seven weeks. The length 
of time during which a woman can 
collect temporary disability before 
and after the birth of a child is 
based on medical considerations, 
and requires input from her doctor. 

Fathers, considered to be free of 
the medical issues surrounding the 
birth of their children, are not eli- 
gible for the temporary disability 
payments. Under the proposed leg- 
islation, however, dads would get 
equal treatment, and up to 12 
weeks of paid time off to bond with 
their progeny — and master those 
tricky disposable diaper tabs. 

Such family-centric leaves have 
been common in Europe for ages, 
and are important in boosting im- 
portant social values, say the bill’s 
proponents. The bill posits that 
such time off will “strengthen 
family bonds and help working 
parents to strengthen their attach- 
ment to the workforce, bringing 
New Jersey up-to-date with the 
worker income security systems of 
most nations, including every in- 
dustrialized nation outside of the 
United States.” 


Bee is not buying this ¢ 


line. “The employer should be 


given the right to make personnel 
decisions,” he says. “When the 
government steps in, it limits some 
options.” While employers would 
not have to pay employees during 
their time off, and the bill’s spon- 
sors say “it is unlikely that this bill 
would cause increased UI costs for 
any employer in the foreseeable 
future,” there could be disruption. 
Leonard says the effect would be 
most severe on small businesses, 
increasing the workload of the re- 
maining employees, leaving tasks 
undone, forcing the company to 
scramble for temporary help, and 
even threatening the viability of 
the business. 


These are some of the details of 


the proposed bill: 


Leave is to be taken in one 


shot. Under the federal Family and 
Medical Leave Act, employees can 
cut up the time they take off into 
tiny segments, perhaps one day a 
week, or even half a day. Under 
this legislation, however, the time 


would have to be taken in one, 


continuous period, unless the em- 


ployer agreed to another arrange- 
ment. 


Employers are not charged. 
No employer’s UI account would 
be charged for benefits paid during 
a qualified leave of absence under 
this legislation. 

Employees must give notice. 
Prospective parents must provide 
the employer with notice that they 
intend to take the time off at least 
30 days ahead of time. Failure to 


provide this notice will reduce 
benefits. 


No double-dipping is allowed. 
Parents receiving this benefit can 
not, at the same time, collect an- 
other unemployment payment. 
And those who elect to collect un- 
der this legislation will have their 
eligibility for unemployment in- 
surance for the rest of the year re- 
duced by the amount they receive. 


Some parents could be shut 
out. It is estimated that providing 
this benefit would cost $42.3 mil- 
lion in New Jersey. The bill's 
Sponsors say it is unlikely that pay- 
ing this amount would raise em- 
ployer’s mandated contributions to 
the UI fund, but, as a safeguard, 
they have included a provision that 
would allow the Commissioner of 
Labor to refuse new claims if the 
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Plenty of questions remain. 
Leonard says one odd thing about 
this legislation is that it does not 
require employers to hold a place 
open for employees who chose to 
take this leave. The federal Family 
and Medical Leave Act does im- 
pose this requirement. Should this 
bill pass, there could be confusion 
on both sides. Employees, in many 
cases, would be nervous through- 
out their time off, wondering if 
they would have a job when their 
leaves ended. And employers, es- 
pecially those heading up small 
companies, would have to decide 
whether to replace an absent 
worker, especially a valuable con- 
tributor. 


Speeding Contracts 
Through ‘Legal’ 


Wires the sales team sells a 
software contract but the program- 
mers don’t go to work until six or 
nine months later, who is to blame? 
Fingers often point to nit-picking 
lawyers. 

If a contract is delayed, it dam- 
ages customer relations, postpones 
revenue, and frustrates the com- 
missioned sales people. 

But one lawyer, Kurt Ander- 
son, says that even though most 
software contracts need to be tailor 
made for each client, their negotia- 
tion does not have to drag on for 
months and months. “There is a 
high level of frustration when sales 
people have negotiated the busi- 
ness terms of the deal it gets 
bogged down when they turn it 
over to the lawyers or contract 
managers.” 

Anderson, who is with Gior- 
dano, Halleran & Ciesla, presents 


a GetContactx seminar, “Why Do 
IT Sales/Business Development 
Consultants Fail, and What to do 
About It?” on Wednesday, June 
27, at 8 a.m. at the Palmer Inn. 
Cost: $119. Call 609-844-9880. 

Anderson has found nine ways 
to speed-up the sales cycle: 

1. Understand what you are 
selling and what you are not sell- 
ing. In other words, don’t give 
away the store. “If you sell the 
intellectual property associated 
with consulting services, you can’t 
use it again,” says Anderson. 
Maybe you were the consultant 
who had the bright idea for “one 
click” sales that Amazon patented. 
If you helped them develop that, 
and your contract did not exclude 
the intellectual property rights, you 
would not be able to use this idea 
again. 

Choose the licensing option, he 
urges, unless you are prepared to 
“erase the memories” of those 
who work on a project. License the 
rights to use software or modifica- 
tions. Or ask a higher price. 


2. Assess the risks. Identify 
what risks your company is willing 
to take for a sales contract. A typi- 
cal sticking point is “termination 
for convenience,” the client’s right 
to call it quits. Meanwhile the con- 
sultant has made the commitment 
to gear up and has lost other busi- 
ness opportunities. Other potential 
problems involve liabilities, war- 
ranties, indemnification, and non- 
solicitation clauses. “The sales 
people need to understand these 
issues. If a client mentions termi- 
nation of the contract, the salesper- 
son will mention a termination 
fee.” 


3. Allocate the risk manage- 
ment. Restrict the decision making 
to as few people as possible. Ask 
who will make the decision to per- 
mit a “termination for conven- 
ience” and who will calculate the 


fee. “Quicker decisions are made 
with fewer people,” says Ander- 
son. 


4. Develop template agree- 
ments. When you use your tem- 
plate as the starting point for a con- 
tract, you can focus your attention 
on specific deal breaker issues and 
develop fall-back positions. Tell 
your salespeople, “If someone 
asks for X, here is our standard 
response.” 

5. Train salespeople on funda- 
mental legal issues and business 
issues that relate to what they sell. 
“Gone are the days when they can 
be nothing but relationship mas- 
sagers,” he says. 

6. Train the legal team on sales 
issues: what they need to do to 
support the sales team and how to 
balance that by minimizing risks. 
“Too often, the legal team doesn’t 
care,” says Anderson, noting that 
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Ath of July's Scheduling Hang-Up 


A.. July 4. Independence Day. The 
very name of the holiday calls up the spirit 
of summer's long, languid days, stripped of 
hurry, and marked by hammocks, cool 
drinks, and trips to the beach or the moun- 
tains. 

This year Princeton area office workers 
may enjoy the hammocks and cool drinks, 
but the traditional long weekend trip to surf 
and hiking trail will not happen for many. A 
4th of July that falls on a Monday or a Friday 
guarantees a long week-end, and one that 
lands on a Thursday or a Tuesday often 
inspires employers to throw in an extra day 
to create a luxurious four-day summer 
break. But this year, the holiday that cele- 
brates the Colonies’ resolve to shake off 
British tyranny falls on a Wednesday. Dead 
in the middle of the week it is, land locked 
really. And land locked is what many corpo- 
rate denizens will be with just one day off. 

At Bristol-Myers Squibb, which has a 
reputation for generous holiday schedules, 
spokesperson Tracy Munford had to dou- 
ble-check to see that the 4th would be a 
one-day affair this year. “I thought we had 
Monday and Tuesday,” she says, “but we 
get only the day.” Munford looks on the 
bright side. ““ We do have abbreviated hours 
on Fridays in the summer,” she says. “Em- 
ployees get off at noon if they put in extra 
hours during the week.” 

Putting a good face on the abbreviated 
holiday, Eric Stenson, a communications 
writer with New Jersey Manufacturers In- 
surance, says “we literally get just the 
Wednesday. I try to think of it as a mid-week 
break.” 


“Just the Wednesday” appears to be the 
norm up and down the Route | corridor at 
pharmaceuticals, insurance companies, and 
even at creative firms, whose New York 
City counterparts are famous for liberal 
summer breaks. 

There is at least one vote for creating a 
permanent long week-end spot for the 4th, 
although doing so might call for a name 
change. “We should move the holiday,” 
declares Cicely Laidman, above, director 
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of communications at the Hillier Group. 
Letting the important, start-of-summer holi- 
day fall smack in the middle of the week is 
bad for business as well as for workers’ 
revels, she contends. “For a lot of busi- 
nesses, it can be disruptive,” she says. 
Laidman has a special affection for the 
holiday. Five years ago she started a 4th of 
July parade in her development in New 
Hope. Now, no matter when the holiday 
falls, she directs the festivities dressed as — 
what else? — the Statue of Liberty. Her 
neighbors have gotten into the spirit, don- 
ning Uncle Sam’s top hat or Betsy Ross’s 
shawl. “Kids dress up their bikes,” she says, 
“and the town sends over fire engines.” 
While Laidman is nurturing an All- 
American holiday across the river in New 
Hope, she guesses some of her co-workers 
will be giving the mid-week holiday the skip 
altogether. Hillier employees got an extra 
day off for the Memorial Day holiday, and 
will get an extra day off at the other end of 
the season to celebrate Labor Day. The 
memory of the first, coupled with the antici- 
pation of the second, is the motivation many 
in the firm will use over July 4th, she says. 
“Tf drive by our offices on the 4th,” says 
Laidman, “I'll bet you’ Il see a bunch of cars 


in the parking lot.” 
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Great Divide between sales people and legal 
people. “Legal people are trying to protect 
the company at all costs, but we need an 
integrated process here.” 

7. Get the legal team involved in pre- 
liminary service proposals. Then you might 
have better luck when you call your attorney 
with a last minute question. “Commission 
and revenue deadlines greatly increase the 
pressure,” Anderson says, “and the asked- 
for turnaround time is generally 3.5 minutes 
on a 200-page proposal. 

8. Keep sales team involved in contract- 
ing process. The sales people know the 
idiosyncrasies and priorities of the clients, 
says Anderson, and they need to be there 
during negotiations for intellectual property 
rights. They can ask the question, “ Will we 
need to re-use things from this project?” 

9. Do periodic sales process audits. Ask 
“did we get the same requests over and Over 
again and did we give on it every time? If 
we did, maybe we should change our form 
of agreement and not waste the time negoti- 
ating. If the standard is two times fees and 
we always get negotiated down, let’s buy 
more insurance, change the template, and 
not waste the time.” Ask what deals got 
killed because of issues and what can be 
done about it? “Too often, the dead deal just 
lies there and no one looks at it again.” 


Anderson grew up in Irvington, New 
York, the son of medical physicist who did 
implant dosimetry at Sloan Kettering. He 
went to Colgate, Class of 1985, and Rut- 
gers/Camden Law School, and he practices 
in Monmouth County. His clients have been 

“Various~ software companies, including 
Comvault (in Oceanport), People3 (a Gart- 
ner Group affiliate that does HR consulting 
in software), Vertec Corp. (a telecommuni- 
cations services provider in Murray Hill), 
and Synchronous Technologies (an applica- 
tion service provider for telecoms in Bethle- 
hem, Pennsylvania). 

“It’s hard enough for a salesperson to get 


a foot in the door, and when you have a 
chance to take your shot, you need ammo,” 
says Anderson. “And it needs to be stand- 
ard. I have seen different service level com- 
mitments sold for the same product. Then 
you have to tell your service folks that the 
response time varies from four hours to 36 


hours. How do you manage a department 
like that?” — Barbara Fox 


Thursday, June 28 


Charitable Giving ° 


mat Polana, the estate of someone 
quite wealthy, would seem an appropriate 
location to hold a charitable giving seminar. 
And sure enough, Catholic Charities 
thought the estate-turned-golf-club would 
be an ideal spot for its “Financial Survival 
Strategies” workshop set for Thursday, 
June 28, at 8 a.m. Those who attend can ogle 
the grand staircase and enjoy breakfast in the 
sumptuous greenhouse while they hear 
pitches for such opportunities as “charitable 
remainder trusts” and “guaranteed income 
and planned giving.” 

Among the speakers will be Michael 
Goodman of J.H. Cohn, LLP on Lenox 
Drive; Richard Simkus of Simkus and 
Ventura, a division of CapTrust Financial 
Advisors on Main Street in Lawrenceville; 
and George Reilly of MetLife Financial 
Services of the Carnegie Center. For reser- 
vations call Catholic Charities, Diocese of 
Trenton, at 609-394-5181, ext. 153. 

The 88-year-old behavioral health care 
and social service agency provides care to® 
more than 100,000 people each year.offer- 
ing services for physically and sexually 
abused children, the elderly, battered 
women, people who are homeless or hun- 
gry, girls and women experiencing crisis 
pregnancies, the seriously mentally ill, peo- 
ple struggling with addictions to alcohol and 
other drugs, people suffering with AIDS or 
HIV infection, children in need of a family 
or home, and families, couples, and indi- 
viduals in need of counseling. = 

“Our goal is to heighten the awareness of 
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Opportunities that are designed to 
maximize One’s charitable contri- 
bution and offer a sense of personal 
security simultaneously,” says 
Reilly, financial services repre- 
sentative at MetLife Financial 


Services and board member of 


wis, SGI International. $25. Mer- 
cer College, 609-586-4800. 


11:30 a.m.: Mercer County 
Chamber, Richard Vassil, presi- 
dent, Boehm Porcelain. $35. 
Baldassari Regency, Trenton, 
609-393-4143. 


9 a.m.: NJ Bankers Association, 
Seminar on Privacy Examination 
Procedures, “What You Need to 
Know for Your First Examina- 
tion.” $50. Forsgate Country 
Club, 732-521-0070. 


9 a.m.: Lorman Education Serv- 


John Fowler, Holliday Fenoglio 
Fowler; James Garibaldi, CEO 
of the Garibaldi Group; and oth- 
ers. $120. Woodbridge Hilton, 
Iselin, 732-417-9010. 


7:30 p.m.: Jobseekers, “Coping 
with Depression While Unem- 


8 a.m.! Lorman Education Serv- 
ices, “Collection Law,” Nola R. 
Bencze, Parker McCay & Cris- 
cuolo; and Darin S. Portnoy and 
Howard Schachter of Schachter 
Portnoy. $219. East Brunswick 
Ramada, 715-833-3959. 
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Survival Guide for Marketing y- 


ome companies feel marketing is 


a marketing partner who understands our 


a necessary evil, and when sales get tight business, our customers, and our needs and 
they cut out the necessary evil. “But if you has the ability to play a vital part in our 
don’t know what your mar efforts to increase market 
keting program is doing you GR RS Pe share and meet objectives.” 


shouldn't be doing it all 

in good times or in bad,” 
says Jeff Barnhart, CEO of 
Creative Marketing Alli- 
ance, the full service ad 
agency on Clarksville Road. 
Know what your marketing 
dollars are actually doing, 
says Barnhart. Too many 
business. owners don’t. “In 


As agencies tell 
their clients not to 
stop marketing, 
they should con- 
sider how they are 
marketing them- 


Typical agency view: 
“We're breaking our necks 
and losing our shirts just try- 
ing to keep the business. It 
hasn't been profitable for 
years and they’re hammer- 
ing us to produce more work 
for lower fees.” 

Says Thomas: “Whether 


elves. 550 sts 7? Seshing 

any downturn they have no seive ZA Se enal —_ " on 
substantiation of their return sidered typical are debat- 
able, however they do reveal 


on investment.” 

To evaluate your market- 
ing, says Barnhart, look at where the com- 
pany is now, and where it wants to get to. In 
what time frame? What is the needed invest- 
ment? How should you manage the invest- 
ment to get the desired result? 

One way to measure the results, of course, 
is by tracking sales. For cybercommerce, 
analyze the hits on a website. Or track how 
many leads you are getting, or where your 
customers are coming from. Home Depot, 
for instance, gets your zip code before they 
ring up a sale. “They want to know where 
people are coming from,” says Barnhart. 
“Once they have that information, they will 
market to that area.” 

Daniel Thomas, of Chameleon Marketing 
at 947 State Road, warns agency owners 
against letting the shoemakers’ children go 
unshod. Even as you tell your clients not to 
stop marketing — but to market wisely — 
consider how you are marketing yourself. 
He offers these statements taken from 
Brandweek Magazine research: 


Typical client view: “Agencies no 


longer provide strategic marketing input at 
the levels that they used to. What we need is 


some interesting viewpoints 
from both sides of the fence. Out of all this, 
one thing has become crucially clear and 
more vital than ever — agency branding. It’s 
the only clear cut way to differentiate one- 
self from the competition.” 

U.S. | invited marketing and communica- 
tions firms in the greater Princeton area to 
share their war stories about surviving in a 
tough market. Here are the responses to this 
self-branding challenge: 


Think Out of the Box 


To Send a Box 


Wren it comes to promoting them- 
selves, many advertising and marketing 
agencies become “shoemakers’ children,” 
says Christine Hough, director of business 
development at Alan Brooks Design, a crea- 
tive shop with offices at 20 Nassau Street. 
Hough, deciding her firm should avoid that 
trap, challenged her creative staff to come up 
with a campaign to put Alan Brooks in front 
of desirable clients. 


, ’ 
HA 
A 
é 
we 


Yio DH seg; 
C2F owe 


The result is an eye-catching, 
camo-covered, cardboard chest 
stamped “Marketing Survival 
Field Kit.” Olive drab pull tabs labeled “ wa- 
tercolors,” “pencils,” “markers,” and 
“sketch pad & stickers,” jut out from silver 
drawers full of prime doodling materials. 
Standing not even five inches high, the field 
kit makes a big impression. And that was the 
idea. “We went for a higher-end promotion 
that would get us in front of the vice presi- 
dent of marketing or the marketing direc- 
tor,” she says. 

“T asked the design team,” Hough re- 
counts, “‘What would get their attention? 


-What would show them why we need to 


charge so much?” The answer was a nifty 
set of pens, markers, and miniature paint 
brushes in a box stamped with an invitation 
to potential clients to go ahead and try to 


Eyecatcher: Alan Brooks 
Design sends this kit to the 
company’s potential clients. 


create their own market- 
ing messages. The idea 
was that marketing direc- 
tors would look at the colored pencils and 
the sketch pad and think a little about just 
how much work and talent goes into crafting 
even the most simple logo. Reinforcing the 
point is a sentence on top of the box reading, 
“If this kit proves to be inadequate for com- 
pleting your mission, immediately call for 
professional field support,” and giving Alan 
Brooks’ number. 

The kit is a pitch for work, for sure, but it 
is also fun, and the kind of thing that could 
well get passed around the office. That in 
itself puts the promotion ahead of a simple 
letter touting the agency’s expertise. Hough 
knows the fate of most unsolicited mail. She # 
herself admits to tossing a good number of 
letters, unopened, after just a quick glance at 
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the return address. “There are tons 
of people soliciting work,” she 
says. “You have to do something 
way out of the box to get atten- 
tion.” . 

A reason Alan Brooks was eager 
to get a second look from decision 
makers is that the firm is shifting 
focus. Now working largely with 
pharmaceutical and R & D compa- 
nies, often on specialty projects, it 
wants to diversify its client base. 
And the firm wants fewer — but 
larger — clients. “Small clients 
take just as much time as large 
clients,” says Hough, “but with 

mal! clients, the overhead is not 
met.”” An account that just wants a 
brochure is not as desirable as one 
that will use all, or most, of her 
agency’s services, which center 
around corporate brand creation, 
and include website development, 
interactive CD-ROMs, and online 
training. 

Hough started getting the mes- 
sage out by sending the survival 
‘its (purchased wholesale from the 
Crayon Factory in Clifton and cus- 
tomized by Alan Brooks’ creative 


Do It Yourself? 
Momo’s bakes great 
bread, but when it 
needed promotional 
materials it asked 
Brandesign to cook 
something up. See 
page 49. 


staff) to pre-qualified prospects in 
the toy industry. Hough got the 
company names from a list of at- 
tendees at the annual Toy Fair, a 
major trade event held in New 
York City. She then placed phone 
calls to determine whether the 
companies might have any interest 
in her agency’s services. The kits, 
which cost $4 apiece to buy and 
another $4 to mail, are too expen- 
sive to send out en masse, she says. 

The first set of survival kits went 
to 30 companies, and resulted in 
three meetings and “a couple of 


Continued on page 17 


A US. 1 ADVERTISING FEATURE 
Maximizing Your Marketing Resources 


Easy Graphics 


Design, Printing, Ful- 
fillment? That’s Easy. 


urning an idea into a full- 
color reality really is easy 
at Easy Graphics. With a 


full-service art department onsite, 
Easy Graphics is a commercial 
printing company producing solu- 
tions for companies of all sizes in 
the mid-Jersey area. 

In business for more 


tive digital age, Easy Graphics 
provides its customers with the 
most current pre-press services, 
as well. “Four-color printing de- 
serves full-color proofing,” Seibel 
notes. “We can offer our custom- 
ers beautiful, high-resolution digi- 
tal color proofs from our Fuji Pic- 
troProof. Once the color proof is 
approved,” he adds, “we go right 
from the digital files to negative 
on our new Fuji 5055 Imageset- 
ter. We are fully digital now.” 


than 25 years, Easy Graph- 
ics has been located — 


Also Inside 


and has grown — in its Princeton Partners Page 14 
Princeton location for the Stonehouse Media 14 
past 18 years. “We quickly Vaughn Design 15 
evolved from a small quick- Visual Media 15 
print shop to a commercial The Works 16 


printer,” explains Ken 


Seibel, owner. 

“Our niche is our art de- 
partment,” he continues. “Few 
commercial printers have a com- 
plete design team on staff. That 
makes us different — we can of- 
fer this special service to our cus- 
tomers.” 

Seibel employs an art director 
and a staff of four seasoned 
graphic artists, using state-of-the- 
art.design and layout equipment. 
“We. can handle a project from 
concept and take it through de- 
sign, printing, mailing, and fulfill- 
ment,” he states. “We can ar- 
range for photography, even 
copywriting, to make our custom- 
ers idea become reality.” 

In keeping with a very competi- 


The company recently added a 
four-color Heidelberg Speedmas- 
ter 74 Perfector press. This en- 
ables customers to enjoy four- 
color printing or efficient two- 
color printing. “In addition to our 
two existing two-color presses, 
the Perfector enables us to run a 
two-color job in one pass,” Seibel 
says. “We do it all: brochures, 
corporate logos and literature, di- 
rect mail, newsletters, presenta- 
tion folders and press kits, print 
ads and promotionals.” ‘ 

What also makes Easy Graph- 
ics a one-stop shop is the bind- 
ery. Easy Graphics finishes print- 
ing jobs by having onsite capabili- 


ties to fold, cut, drill, pad, bind, 
stitch and much more. “Again, 
this is something we are proud to 
offer to our customers, enabling 
them to complete a job soup-to- 
nuts at our shop,” says Seibel. 

Seibel knows about the print- 
ing business. He started as a 
pressman 25 years ago, when 
the company was just starting 
out. Over time, he grew with the 
company, handling the positions 
of pressroom supervisor and fi- 

nally general manager. “! know 
the whole business,” he says. “I 
spent eight years managing the 
business angles of printing as 
general manager. Six years ago, 
when the owners retired, | 
bought the business. | am com- 
mitted to the success of Easy 
Graphics, and to the satisfaction 
of our customers.” 

The same can be said of the 
rest of the Easy Graphics staff. 
Most have been employed there 
a minimum of five years — some 
as long as 16. “| lead by exam- 
ple,” Seibel chuckles. “I have lon- 
gevity, and | encourage that in 
my employees. This is a fun 
place,” he continues. “Our cus- 
tomers like to come here, be- 
cause we really know them. They 
are not just a name and job num- 
ber— we know about them, their 
families. It’s a nice relationship.” 

Whether those interested visit 
in person or visit on the Web — 


Continued on following page 


Easy Graphics is a customer's one-stop shop because of its bindery. 
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Continued from preceding page 


www.easygraphics.net — Seibel 
and his staff are sure to please. It 
really is that easy. 


Easy Graphics, 741 Alexan- 
der Road, Princeton. 609-799- 
3279. Fax: 609-987-0185. Web: 
www.easygraphics.net. E-mail: 
easygraphicsone @ easygraphics.- 
net. 


Princeton Partners 


Branding a company 
from the inside out 


n account executive that 
makes Sales calls with 
the client's customer 
service rep to interview its custom- 
ers? A marketing strategist work- 
ing with a client's IT team to im- 
prove the customer support? 
These are some of the ways that 
Princeton Partners delves deeper 
__ into its clients’ businesses to be- 
come well-prepared, well-versed 
brand marketing consultants. 
In other words, to help clients 
grow their businesses. Period. 
“Our vision was to do it better 
than it had been done before,” 
says CEO and owner Tom Sulli- 
van, who bought the company 
this year after 12 years as a top 


A brand is more than the company’s name and logo, 
Stonehouse Media produces interactive training modules that incorporat 


says Tom Sullivan of Princeton Partners; 


e virtual reality. 


OOO 


executive with the firm. “We devel- 
oped a mission that we would ex- 
ist for one reason: to help our cli- 
ents grow.” 

Over the past 12 years, Prince- 
ton Partners has itself grown from 
simply advertising to marketing 
and PR to interactive and more. 
Now, all of that is enhanced by a 
process Sullivan calls BIO — 
Brand equity, applied Intelligence, 
brand Orientation. 

“What makes us truly different 
is that we work at the executive 
level, integrating the client's top 
team with our teams. Together, 
we find ways to enhance the 
brand value and business 
growth,” Sullivan explains. “Top 
execs need to understand what a 
brand stands for — it’s more than 
the company’s name and logo. 
It's the product and the customer 
experience. What we try to em- 
phasize,” Sullivan continues, “is 
that the customer experience de- 
pends on a host of interactions: 
from expectations established by 
communications to sales contact, 
product usage, web support and 
customer service. In other words, 


did the company deliver what was 
promised, and in the best way?” 

Princeton Partners created its 
BIO Group, headed by long-time 
exec Marc Engelsman, to exam- 
ine each client from the inside out 
and from the outside in, resulting 
in a focused brand strategy. The 
creative and marketing comes out 
of that. “A brand exists in a Cus- 
tomer’s mind,” Sullivan states. 
“Every interaction with a cus- 
tomer impacts the brand experi- 
ence. We help our clients align 
their branding to reach their vision 
of a successful future.” 

By the same token, Princeton 
Partners looks for clients that 
have the same philosophy, en- 
couraging a climate of openness, 
trust and mutual accountability. “If 
they can’t invite us fully into their 
business, then we can’t help them 
accelerate their growth,” says Sul- 
livan. Fortunately, that doesn’t 
seem to be an issue at Princeton 
Partners, which has sustained 
more than 20 percent annual 
growth since 1992, largely 


through growing, long-term clients. 


“We are having a lot of fun 


here,” he adds. “Developing client- 
centric teams and integrating 
them into the branding process is 
what we are all about. It’s chal- 
lenging and fun. It helps our cli- 
ents — and Princeton Partners — 
move to the next level.” 

Learn more about Princeton 
Partners at www.princetonpart- 
ners.com 


Princeton Partners, The inte- 
grated Brand Marketing Agency, 
2 Research Way, Princeton 
08540. 609-452-8500. Results- 

@ princetonpartners.com 


Stonehouse Media 


More than pretty 
pictures with sound 


hat do you do with 

decades of experi- 

ence in television pro- 
duction and an in-depth knowl- 
edge of computers and technol- 
ogy? Open the only complete 
television and interactive develop- 
ment company in your market. 
That’s what Rod Ammon, Presi- 
dent, and Partner Jim Paulus did 
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in 1995 with Stonehouse Media 
Incorporated. 

Stonehouse Media boasts 
three broadcast editing suites, 
graphics and animation capabili- 
ties, plus a host of designers and 
current technology for interactive 
applications. Stonehouse Media sg: 
takes any content a client brings 
and prepares it for different media 
applications. That could mean 
generating a film production or 
commercial, creating virtual envi- 
ronments or editing a corporate 
video. Once an “experience” is 
designed, the company may opt 
to connect it to a database and 
help their client understand it and 
report on the audience. 

“We have the people and facili- 
ties to offer complete media pack- 
ages for our clients in film or digi- 
tal media,” says Ammon. “We 
also represent great directors and 
some of the finest programmers.” 

Stonehouse produces commer- 
cials; corporate videos on tape or 
CD-ROM, DVDs; and websites 
and interactive training modules 
that incorporate virtual reality. 

“We recently completed a project 
for the Secret Service that will 
train thousands of law enforce- ¢& 
ment officers in how to deal with 
the scene of an electronic crime, 
and we are working with several 
commercial clients interested in 
this type of training,” Ammon 
says. The VR scenarios use multi- 
ple cameras full of both film and 
video to recreate photo-realistic 
scenes, all of which can be navi- 
gated on the computer usinga 
mouse. : : 

“Most technology is underutil- 
ized today, but not at Stone- 
house. We're not waiting fororbe- 
ing led by technology — we are | 
taking advantage of what is avail- ; 
able and surpassing expectations . 
using the depth of each available & 
application,” Ammon points out. 

In a new facility, Stonehouse | 
Media has a streamlined staff by 
design. “We have a tight organiza- 
tion of high-end designers and 
editors, and our new facilities help ; 
to accelerate the process of our : 
work. With great design, we want 
to grab the viewer by the face,” 
Ammon states, “and demand 4 
audience involvement.” 

Stonehouse Media can provide 
the backbone as a Verio-VSP and 
the back-end database for report- 
ing and tracking via the Web. But 
Ammon is quick to point out that 
successful applications start out 
with good content. “Then we fo- 
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Vaughn Design does it all, including the programming for Web designs; 
Make your presentation interactive, says Roger Mauro of Visual Media. 


Vaughn Design 


Marketing solutions, 
strong creative 


aughn Design, a crea- 

tive services firm based 

in Princeton, was 
launched in recognition of the re- 
alities clients are up against in to- 
day's business and marketing en- 
vironments. 

“We understand that with com 
panies losing internal creative 
staff, coming up against tighter 
and tighter deadlines and budg- 
ets, our clients need a way to han- 
dle ‘one time’ creative needs or to 
get help on a project-by-project 
basis, without sacrificing a top- 
quality product or experience,” 
says principal Renee Hobbs. 
“Whether they need a brochure, 
website support, a corporate iden- 
tification program, presentation or 
other materials, clients get the ex- 
pertise, quality and sophistication 
of approach you'd expect from a 
larger firm, with a cost-effective- 
ness and responsiveness larger 
agencies rarely deliver.” 

“We are the answer when an 
Ongoing marketing program is not 
needed,” concurs Deborah Pel- 
len, studio manager and creative 
director. “For instance, we re- 
cently did a corporate identity 
package and logo, redesigned 
marketing literature, and pro- 
duced brochures and a Web site 
for a client,” she explains. “And 
they know when they need more 
support in the future they can 
count on us to deliver.” 

A key strength of Vaughn De- 
sign is the experience of its staff. 
Pellen comes from an advertising 
and direct marketing background, 
having worked at New York agen- 
cies like McCann-Erickson, in 
Philadelphia for Neff and Associ- 
ates, and then at the Franklin 
Mint. She brings 16 years of 
“strict” advertising and marketing 
experience to the business. 
Hobbs has been with Princeton 
MarkeTech since college, rising 
to creative director and then part- 
ner, followed by managing the 
start-up of Vaughn Design. 

“Our staff also has years in the 
business,” Pellen notes. “Our 
copywriter has 20 years of exper- 
tise. Our designers and produc- 
tion staff are seasoned. Vaughn 
Design helps clients present ‘out 
of the box’ thinking and sophisti- 
cated design that is geared to- 
ward achieving maximum results.” 

“What also makes us unique,” 
Hobbs points out; “is that our 
copywriters, designers and pro- 
duction staff are full-time employ- 
ees. We aren't farming work out 
to other companies. We do it all 
— including the programming for 
our Web designs.” 

Besides helping companies 
meet a variety of marketing com- 
munications goals, Vaughn De- 
sign also assists clients with in- 
centive programs. “We can put to- 
gether a premiums package for 
trade shows and other special 
events,” Pellen states. “We per- 
sonally attend the conventions for 
the incentive industry, and are 
able to provide that part of the 
marketing package, as well.” 

“Our niche is providing key mar- 
keting services a la carte,” Hobbs 
emphasizes. “We can do the 
whole puzzle, or just a piece of it.” 


Vaughn Design, 5 Vaughn 
Drive, Princeton. 609-520-8575. 
Fax: 609-520-0695. Web: 
www.vaughndesignonline.com 


Visual Media Group 


Print and Presenta- 
tion Materials for the 
Corporate Community. 


ur presentation clients 

often ask how they can 

make a more focused 
impact on their audience," notes 
Visual Media Group president 
Roger Mauro. “The answers lie in 
three key areas — content, visu- 
alization, and most importantly, 
delivery.” Since 1980 the team at 
Visual Media Group has been 
committed to providing value- 
added services that not only 
meet, but exceed their clients’ ex- 
pectations. “We assist with the 
content, by offering writing and ed- 
iting services. Our creative team 
analizes and organizes the mes- 
sage, finding the best way to visu- 
alize an idea. And the delivery — 
we go out of our way to make 
sure our clients have the right 
training and technology to put 
their best foot forward.” 

“One of our strategic partners, 

Claudyne Wilder of Wilder Presen- 


tations, has provided the following 
Tips For Better Presentations!” 
Roger adds. “These tips can help 
you stand out, convince your audi- 
ence and deliver a more powerful 
— and successful — presenta- 
tion.” 

How can a presenter stand 
out above others in the pres- 
entation world? 

First, don’t talk to the audience 
about the slide. Talk with the audi- 
ence about the information they 
are seeing. Make your presenta- 
tion interactive. People are tired 
of seeing a “performer” up in front 
talking to them. Audiences today 
want to interact and share their 
thoughts and needs. 

Second, the presenter, not the 
information, still carries the mes- 
sage. The presenter must sound 
enthusiastic and be able to extem- 
poraneously respond to ques- 
tions. 

Third, it is not the amount of 
slides you use that counts, it’s 
how totally relevant they are to 


Continued on following page 


Don’t Let Change Get You 
Down. Make It 

Your Opportunity 
To Succeed. 


Market Entry 
may be just what 
you need to help 
you redirect your 
resources, open new 

markets, raise revenues, invigorate 
your staff and increase profits. 


Katherine Kish 
President 


Take charge of change. Call today. 


Market Entry 609-799-8898 


Your Website came up #172 |on a search engine. 


Our clients consistently achieve #1 


Search Engine Registration « 


Meta Tag Consulting * Weblicity 


For a free analysis, contact Justin at 
609-452-8500 or jmikulka@princetonpartners.com 
www. princetonpartners.com/emarketing 


Princeton Partners, Inc. 


The Integrated Brand Marketing Agency 


* Stealth Marketing * Affiliate Marketing * Content Licensing * E-tailing * Banner A 
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; ; wish to hear on the topics you 
, Continued from preceding page are dieouseing, go on out 
the audience’s interests. They and ee = Te aed 
don't want to know everything Roger J. Mauro is resident 
US. | ee 100,000 professionals “ ine you know. They only want to hear Visual Media Group, a design 
greater Princeton area. Their story writing, and see information that interests and production firm specializing * 
advertising and layout are all done on a them. . or and eaplite po oe 
; als. He can be reached 4 
> <a high-speed computer network. What's wrong with most 919-1160, ceva aaa 
PowerPoint slides? eer ; 
; diagroup.com for a full list of serv 
First, the presenter tries to daz- ices and project samples 
j zle the audience rather than en- ; 

Who has been U.S. 1's network integrator for the past 15 years? | gace them ina meaningful en- Claudyne Wilder is President 
counter about their interests and of Wilder Presentations, a con- © 
needs. sultation and coaching organiza- 

®) Second, animations are over- tion in Boston, MA. She can be 
used, An excellent presentation reached at www.wilderpresenta- 
ae : ‘ designer will only use the anima- _tions.com. Visual Media Group 
Building Reliable Networks since 1986 tions that help tell the slide’s and Wilder Presentations have 
story. Every bullet point need not collaborated on many projects in- 
Princeton, NJ 609-921-8650 be animated. As a rule of thumb, cluding consultation and design 
: in a twenty-slide presentation make-overs for one another's Cli- gg 
www.reliablelans.com only animate eight to ten slides. ents, as well as co-authoring arti- 
Reveal the remaining slides auto- _ cles for trade publications. 
matically, utilizing a minimal ani- Visual Media Group, 113 
mation style. Broad Street, First Floor, Hight- 
Third, a slide isnot anewspa- _—stown 08520. 609-918-1100, fax 
per! Don’t put text smaller than a 609-918-1101. E-mail rim @visu- 
24-point font on the slide, when it almediagroup.com. Www.visual- 
Product & can be avoided! Don't use sen- mediagroup.com. See the display 
ech tences. If you’re certain more in- ad, page 47. Pn 
L nology formation is needed, distribute it Th Wi : "mg 
Development as a hand-out. é@ vVVOrks 
from Concept What can | add to my pres- Multimedia prod uc- 
entation style that will help tion: you can have it 
to Market convince my audience? all at The Works 
Put questions on the slides to 
ask the audience. Then you can t's a client's dream: being 
interact with them and find out able to view your project on- 
their thoughts on the subject. Use line at the agency, 24/7, at 
the slides as your cue to involve any point in the production proc- 
the audience. ess. Not just to view, but to re- 
Don’t start presenting until view, including commenting on 
you've heard from the audience. graphics, video, sound and copy. 
You can act like you are goingto = Imagine being able to have and 
- present and walk up to the front use this same technology for 
of the room, but then ask them your own internal projects. Imag- 
for their objectives for the talk, ine no more — it’s not a dream, 
their reasons for being in the it’s a reality, andit’scomingin © 
room, and the level of detail they July from The Works. 
INTERACTIVE 
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~: u u" " . . . 
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The Works handles new media of all kinds. 


“E-Review is a tool we created 
for ourselves, that our partners 
and clients now want to use,” 
says John Fitzgerald, owner. “We 
developed E-Review to make the 
process of electronically review- 
ing works in progress easier and 
more convenient for clients. They 
liked it so much that we decided 
to offer it as our newest service.” 

E-Review is one of many top- 
notch services available from The 
Works. Hailing from big-city agen- 
cies in New York, Fitzgeraid took 
his considerable new media expe- 


@ rience to central New Jersey and 


created The Works in 1996. “We 
handle new media of all kinds — 
CD-ROM, DVD, the Web, for ex- 
ample — and push it. I've been 
using computers for design and 
production since the first Apple 
Macintosh was introduced back 
in 1986. The technology we are 
using today is extremely powerful 
and allows me to offer our clients 
cost-effective solutions for their 
new-media applications and pres- 
entation needs.” 

Many clients come to The 
Works for vibrant presentations 
for meetings. “We fulfill corporate 

clients’ needs by enhancing their 
presentations with the latest and 
greatest technology,” Fitzgerald 
says. “It could be as simple as 
taking their existing materials and 
making them interactive, or as dy- 
namic as full-screen video.” 

The Works boasts a full studio, 
online editing capabilities, digital 
photography, conferencing, and 

@auch more. “We are a multi-di- 
mensional production studio,” 
states Fitzgerald. “We integrate 
the strategy and creative process 


from format to format to seam- 
lessly design and develop solu- 
tions to meet the clients’ objec- 
tives and goals. The results can 
be delivered in print, video, Web, 
DVD, CD-ROM, screen presenta- 
tions, kiosks, or a variety of cus- 
tom applications.” 

Running that top-notch equip- 
ment is a crack staff of designers, 
Web developers, production staff, 
and a coding department. “I am 
really proud of our staff,” Fitzger- 
ald says. “Up until now, we’ve 
been working off of repeat busi- 
ness and referrals — that’s our 
best endorsement. Our staff and 
core team can handle any kind of 
project, and the word is out.” 

E-training also is hot, and The 
Works is on top of it. “We have a 
T1 line with streaming servers, so 
we can develop and support that 
market,” he notes. “We are work- 
ing on an orientation training mod- 
ule for a world-wide pharmaceuti- 
cal company that is CD-ROM and 
internet-based. in countries 
where the ’Net is not as func- 
tional, the CD-ROM is distributed. 
Still, it’s a worldwide solution.” 

Another exciting online devel- 
opment is The Works’ e-newslet- 
ter. “It’s about sharing tools, tips 
and tricks, showing our latest pro- 
jects and highlighting our spe- 
cials,” Fitzgerald says. “We don’t 
mind sharing — we can offer 
something different, something 
high-end yet easy to use. That’s 
what technology is all about.” 


The Works, 20 Wyckoff 
Place, Franklin Park. 732-422- 
2559, Fax: 732-422-2558. 
Www.theworksinc.com 


Marketing Survival 


Continued from page 13 


new accounts,” says Hough. 
While the pay-off is hard to quan- 
tify, Hough says the agency 
charges about $12,000 for a very 
basic website, and $20,000 or more 
for one with interactive elements 
such as a search engine. 

A quick look at these numbers 
indicates that Hough, who contin- 
ues to send out the Army-themed 
survival kits to carefully screened 
prospects, would be justified in 
characterizing the efficacy of the 
extra-mile mailing effort as “ Mis- 
sion Accomplished.” 

— Kathleen McGinn Spring 


Lucrative Clients, 
Great References 


an. Marketing Alliance 
signed up a stellar client when it 
acquired StatementOne, a pri- 
vately-held financial management 
company. The big plus for the ad 
agency is that every one of State- 
mentOne’s new clients also has the 
potential to generate more work for 
CMA. 

StatementOne creates what 
once was every financial advisor’s 
fantasy — consolidated financial 
statements (www.statemen-: 
tone.com). Let’s say a bank buys 
StatementOne services. To avoid 
starting from scratch to come up 
with marketing materials to pre- 
sent this service to their customers, 
the bank may want to personalize 
the marketing materials that have 
proven effective. It asks Statement 
One for the materials, and CMA 
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What’s on? 


www. landFCom.com 


THACKER & FRANK 
COMMUNICATIONS 


339 PRINCETON-HIGHTSTOWN ROAD, CRANBURY 609-490-0999 


Marketing communications for the 
science or technology company. 


» Gavidtorrest.. 


609-394-2334 


Seek Professional Help. 


Television: Broadcast & Corporate Production 


Interactive: CD/DVD-ROM's « Internet Applications 


Stonehouse | Media * 


www.stonehousemedia.com 
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989 Lenox Drive -° 110 
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@Ak | Public Relations 


@ | & Marketing 


Arlene Schragger 
609-882-4586 
609-771-4390 fax 


MARKETING STRATEGIES 
FOR PROFESSIONALS, 
CONSULTANTS 

& SMALL BUSINESSES 


We define you ideas; create brochures & 
newsletters; plan media coverage, special events 
& seminars; produce direct mail pieces, 

display ads & press releases; provide marketing 
plans; work within your budget! 


Let us do what we do best, 


so you can do what you do best! 


Continued from preceding page 


gets another job. 

StatementOne started out by de- 
livering transactional data from 
disparate clearing houses and cus- 


todians. It turned this back-office 
operation into a marketing tool for 
financial advisors —- easy-to-use, 


online consolidated statements. 
CMA launched the first-to-market 
integrated marketing communica- 
tions campaign. “We developed a 
high-impact, high-tech corporate 
identity,” says Jeff Barnhart, 
president and CEO of CMA, “and 
it reverberated throughout all cor- 
porate collateral, direct marketing 
pieces, advertising, and public re- 
lations.” 

The branding materials involve 
a logo with its roots in an account- 
ing symbol — a pair of brackets 
that are abstracted into sweeping 
curves. These curves are echoed in 
the design of tagboard envelopes 
serving as press kit folders. Colors 
are dark royal blue with lighter 
blue and accents of orange. One 
client, ING Advisors Network, 
took the materials and used them in 
dark blue and orange. Another, Fi- 
nancial Services Corporation, em- 
phasized its trademark blues and 
purples. 

“We wanted a sophisticated 
high tech look that was not overly 


‘ Brochures 
Graphic Identity 
POP Promotional Materials 
Presentation Support 
Sales Collateral 
Web Design 


flashy,” says Dave Orban, vice 
president of marketing at State- 
mentOne. “We wanted to say we 
are on the cutting edge of technol- 
ogy but recognize that we are in a 
conservative industry.” 

The lead generation campaign, 
to industry press and financial in- 


‘We wanted to say 
we are on the cut- 
ting edge of technol- 
ogy but recognize 
that we are in a con- 
servative industry.’ 


stitutions, had the tagline “Quench 
your thirst for knowledge,” refer- 
ring to how Statement One’s web- 
based tool lets financial institu- 
tions and advisors offer clients a 
way to cleanse raw transaction- 
level securities data and present it 
in One statement. 

Going first to the financial me- 
dia, CMA’s public relations efforts 
brought in “substantial press cov- 
erage,” says Barnhart, and a num- 
ber of feature articles in such pub- 
lications as Bank News, American 
Banker, and Accounting Today. 
“This visibility in trade media es- 


URN US ON! 


We'll put more voltage in your sales and marketing materials. 


VAUGHN 


Creative Services & Production 


609.520.8666 | www.vaughndesignonline.com 


tablished a foundation of industry 
awareness and also pulled in quali- 
fied, viable leads.” 

The next step was to send a se- 
ries of what Barnhart calls “cut- 
ting-edge mailers” to reach an 
good-sized audience of large fi- 
nancial institutions and national 
investment firms. StatementOne 
followed up each mailer with a 
telemarketing effort that brought a 
strong group of well qualified sales 
leads with what Orban terms an 
impressive response rate, 3 1/2 to 
4 percent. 

If competent design and market- 
ing principles influenced CMA’s 
winning the account, so did per- 
sonal relationships. Orban had 
worked with CMA’s Dave Sher- 
wood when he did marketing at 


Lenox and at Princeton Financial 


Systems. “When I talk to Dave,” 
says Orban, “I can cut to the chase 
without a lot of words.” 


Creative Marketing Alliance 
Inc. (CMA), 191 Clarksville 
Road, Box 727, Princeton 
Junction 08550. Jeffrey E. 
Barnhart, president and 
CEO. 609-799-6000; fax, 
609-799-7032. Home page: 
www.cmasolutions.com 


Creative Exercise: 
Good Marketing 


r 


eS year you could have won 
a trip to Greece by playing a game, 
the Odyssey Challenge, at the 
website for pharmaceutical firm 
Novartis. Created by Chameleon 
Marketing, the game created a link 
between Novartis and a hypotheti- 
cal kingdom ruled by the “Queen 
of Pharmacias.” Click on the 
Greek urn, turn it with your mouse«, 
and find a Novartis factoid, like 
how many employees the com- 
pany has, or how much money is 
spent on drugs in the United States. 
Entrants could win a T-shirt or — 
the grand prize — a trip to Greece. 
“The game was up on the web for 
eight weeks and generated 60,000 
visits and completions,” says*™ 
Daniel Thomas, Chameleon’s 
founder. 

In an industry that struggles for 
differentiation, creating a branded 
agency that truly stands out from 
the crowd is not easy, says 
Thomas. “We at Chameleon Mar- 
keting spent a great deal of time 


€ 


creating the company name and = 


logo, considering what services we 
should offer our clients, and how 
we might communicate the 
agency’s personality.” 

The best way to brand, he de- 
cided, was to create personality. So 
a preliminary encounter with 
Thomas's agency usually includes 
the delivery of a mysterious look- 
ing box with holes in it and pieces 
of straw straggling outside. “Live 
Chameleon Open With Care!” 
says the label. After you cautiously 
take off the lid you see, sitting on 
the straw, a card saying “Oh No! 
YOU let it get away!” 

Compared to the advertising 
agencies, Thomas thinks the mar- 
keting communications industry 
has very few prominent personali- 
ties. No David Ogilvys or Jay 
Chiats. “We believe the best way 
for a marketing communications 
agency to make a difference is to 
display the type of creative energy 
mee ~s come out of these 

an life personas of the ad world,” 
says Thomas. 

Thomas chooses an unusual lo- 
cation to meet with clients, either 
for the brainstorming process or 
for the campaign launch an- 
nouncement. “Our creativity starts 
with unconventional brainstorm- 
ing. Not with a cup of coffee in a 
meeting room, but outside the of- 
fice in an environment that relates 
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‘The Remarkable Farkle McBride’ 
is the hero of comedian John Lithgow’s 


new children’s book, 


illustrated by C.F. Payne. 

Lithgow signs at Barnes & Noble, 
MarketFair, on Sunday, June 24, at 2 p.m. 
s The following day he’Il be onstage 
at the War Memorial Theater in Trenton 
with two performances 
of his ‘Perfectly Ridiculous Tour,’ 
a concert of songs, music, and fun. 
Jack Florek talks to the one-time 
Princeton resident, page 46. 


DAY-BY-DAY EVENTS, JUNE 20 THROUGH 28 


” 
* 
? 
* 
« 
e 
= 
Wednesday 
a 
: June 20 
Classical Music 
Shanghai String Quartet, 
Princeton University Summer 
Concerts, Richardson Audito- 
@ rium, 609-497-1642. The free 


summer chamber music series 
opens with the Shanghai String 
Quartet. The four-concert sea- 
son continues throu se ¢: July 24. 
Free tickets required for admis- 
sion. 8 p.m. 

Free tickets are distributed at 
the Richardson Box Office begin- 
ning at 6 p.m. on the day of the 
concert only. All tickets are dis- 
tributed on a first-come, first- 
served basis, with a limit of four 
tickets per person. 


Artsbridge, Prallsville Mills, 
Route 29, Stockton, 609-773- 
_ 0881. Monthly program meeting 
of the artists’ organization. Free. 
7:30 p.m. 


The Comedy of Errors, New 


Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 
edy of mistaken identities. $26 

to $41. 8 p.m. 


Civil Rights: A Rising Wind, 
Princeton Public Library, 65 
Witherspoon Street, 609-924- 
9529. Film viewing and discus- 
sion series led by David Freund 
of Princeton University contin- 
ues with two segments from 
“Eyes on the Prize.” Free. 7 p.m. 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. 
Melanie Axel-Lute calls to music 
by Richard Fischer and Friends. 
Beginners instruction at 7:40 
p.m. $4. 8 p.m. 


Barnes & Noble, MarketFair, 
609-897-9250. Psycholog hing 
cussion group, moderat 
Kristin Baldassari, hosts ee 
M. Rosenberger, author of 
“Branded Depressed.” Free. 7 
p.m. 


Notify the U.S. 1 Preview 
section of your upcoming 
event ASAP. Announce- 
ments must be received be- 
fore 5 p.m. on Thursday to 
be considered for inclusion 
in the paper published the 
following Wednesday. 

Submit releases to U.S. 1, 
12 Roszel Road, Princeton 
08540; or fax to 609-452- 
0033, or E-mail to events- 
@ princetoninfo.com. 

All events are subject to 
last-minute changes, sell- 
outs, or cancellations. Read- 
ers should call to confirm. 


ceaseless 


Jersey Purls, West Windsor Li- 
brary, 333 North Post Road, 609- 
637-0585. Knitting guild meet- 
ing. All skill levels welcome. 


p.m. 


Arthritis Foundation, Momen- 
tum Fitness, 377 Wall Street, 


732-404-3676. An information 
session on “Joints in Motion,” a 


- 20-week training program for 


first-timers who want to partici- 
pate in a marathon in Dublin or 
Honolulu; 609-430-1050. 7 p.m. 


HealthAtoZ.com, Cranbury, 609- 
409-8200. “What is Epilepsy?” 
an Internet chat with Leanne 
Chilton, an epileptic herself, and 
author of “Seizure Free: From 
Epilepsy to Brain Surgery.” 
Website: www.healthatoz.com 
for live broadcast. Free. 8 p.m. 


History 


“es County’s Cold War 
acy, Middlesex County 

Cu tural Commission, New 
Brunswick Free Public Library, 
60 Livingston Avenue, New 
Brunswick, 732-745-4489. 
Speaker Donald E. Bender a 
sents “Middlesex County's Cold 
War Legacy Nike Missile Sites.” 
An expert of the Nike missile 
system, he is also a writer and 
lecturer. Free. 7:30 p.m. 


Hot Spots 


Tomoko Ono Trio, the Corner- 
stone, New and Pear! streets, 
Metuchen, 732-549-5306. Jazz. 
7:30 p.m. 

Richard Rey Farrell, Havana, 


105 South Main Street, New 
Hope, 215-862-9897. Jazz. 9 
p.m. 


Grandfabrico, John & Peter's, 
96 South Main Street, New 
Hope, 215-862-5981. $12.9 
p.m. 


Lectures 


Mike Fowler, Friends of 
Lawrence Library, Mercer 
County Library, Lawrence, 609- 
882-9246. “The Pinelands Trav- 
eler: Ghost Towns, Bogs, and 
Legends,” a slide lecture presen- 
tation by author, photographer, 
and tour guide Mike Fowler. Ex- 
ion flora, fauna, the Jersey 


vil, and cranbe industry. 
Register. Free. 7:30 p.m. 
Outdoor Action 


Mercer County College, West 
Windsor, 609-586-9446. “Per- 
sonal Watercraft and Boating 
Safety.” Russ Binns. Two ses- 
sions. $78. 7 p.m. 
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HOD-TME Vy 


P 1 
Set eh! i" ™ | \) . 
4591 Main St. (Rt. 27) * Kingston * 609-924-7400 


o 
two miles north of Princeton ¢ plenty of parking 


Featuring: 
Fresh Seafood ¢ Veal ¢ Chicken 
Aged Beef * Great Prime Rib ¢ Pasta Dishes 
11:30-2:30; 3-9:00 p.m. 


Grill Bar Open 7 Days a Week 11:30am-12:30am 
Banquet Rooms Available for 20 to 165 people 
Extensive Wine List 


oe oe Se ee ee ee Oe ee ee ee ee ee ee ee ee ee es es ee 


1$10 OFF DINNER or $5 OFF LUNCHI 
| —-- GOOD- TINE CHARLAT’S 
I 609-924-7400 3 


i One coupon per two adult entrees. Max 3 coupons per table. Not for use in private rooms. i 
Not valid on holidays or with other offers. Offer expires 6-27-01. USI 
cee cess eee ee ee ee ee 


The 


(B O {S| Restaurant 


presents 


Its Just a Panty 


Gi , Saturday, June 23rd ¢ 7:00 p.m. 


Live music w/Larry “D” 
formerly of the Grease Band 


All-You-Can-Eat BBQ Bash 


Bud & Bud Light Specials MS, 


Call for Reservations 
609-799-2715 CRANBURY 


49 Southfield Road, West Windsor, NJ 
Between Princeton-Hightstown Rd (Rt. 571) & Village Rd 


Continued from preceding page 


High School Sports, Sports 
Physical Therapy Institute, 
743 Alexander Road, Suite 2, 
Princeton, 609-419-0455. Talk 
and hands-on demonstration for 
parents, athletes, and coaches 
of high school athletes that in- 
cludes corrective and preventive 
exercises, interval training, and 
plyometrics. Register. $30. 8 
p.m. 


Thursday 


June 21 


Summer Soistice. 


Outdoor Concerts 


Major Credit Cards Accepted 


errr 


P yin x 


7 


54 


‘Quick, Yast Musiness Lunches 
or 
c > | . - . 
Xelaxed, Pleasing Dinners 


Jeaturing 
Full Italian Menu & Wood Fire Grill, Brick 
Oven Pizza & Imported Italian Desserts 
Large Selection of Daily Specials, including: 


“Veal. Chicken, Seafood. Steak 


& Dlomemade Pasta 
Open 7 Days a Week « Lunch & Dinner 
Mon-Thurs llam-lOpm = Fri & Sat llam-lipm + Sun. 12-9pm 


Corporate Luncheons «+ Sandwich Platters for Offices ff] 
Party Packages for All Occasions « Take Out 
| 


555 Princeton-Hightstown Rd.. 


pyoe 
Southfield Shopping Center, W Windsor 
609-936-0900 + Fax 609-936-3869 


1g Center 


Velour Jazz Band, Carnegie 
Center Concert Series, Green- 
way at 500 Carnegie Center, 
732-545-7200. Wednesday sum- 
mer lunchtime music season in 
the greenway. Free. Noon. 


Summer Concert Series, 
Princeton Shopping Center, 
North Harrison Street, 609-921- 
6234. Billy Hill and his band per- 
form Princeton hometown talent. 
Bring blankets and chairs. (Rain- 
date Thursday, August 2). Free. 
6 p.m. 


Allman Brothers, Tweeter Cen- 
ter, 1 Harbour Boulevard, Cam- 
den, 856-338-9000. With Deep 
Banana Blackout. Ticketmaster. 
$29.50 & $39.50. 7 p.m. 


Take-out & Catering 
Service Available. 


Stringed Sounds: The Jive Five Minus Two play 
classic and original swing, jazz, and bluegrass at 
the Minstrel Coffeehouse in Morristown June 22. 


The Comedy of Errors, New 
Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 
edy of mistaken identities. $26 
to $41. 7:30 p.m. 


Chorus Line, Open Air Theater, 
Washington Crossing State 
Park, 609-737-1826. Newtown 
Arts Company presents Michael 
Bennett's musical brainchild that 
spotlights dancers auditioning 
for a show. $7.50 adult; children 
half price. 8 p.m. 


Barefoot in the Park, Princeton 
Summer Theater, Hamilton Mur- 
ray Theater, 609-258-7062. Neil 
Simon’s comedy, directed by 
Sarah Rodriguez. Adults $12.50; 
seniors $10; students $7. 8 p.m. 


Country, Trenton Public Li- 
brary, 120 Academy Street, 
Trenton, 609-392-7188. Off- 
screen lovers Jessica Lange 
and Sam Shepherd star in the 
1984 drama about a modern 
farm family in crisis. Free. 6:30 
p.m. 


Iranian Cinema after the Revo- 
lution, New Jersey Interna- 
tional Film Festival, Loree 024, 
Douglass College Campus, New 
Brunswick, 732-932-8482. Direc- 
tor Jamsheed Akrami speaks at 
the screening of “Friendly Per- 


suasion: Iranian Cinema After 
the Revolution,” featuring inter- 
views with such leading direc- 


tors as Abbas Kiarostami, Majid . 


Majidi, Mohsen Makhmalbaf, 
and Jafar Panahi. $5. 7 p.m. 
See story page 42. 


Literati 


Gente y Cuentos, Princeton 
Public Library, 65 Witherspoon 
Street, 609-924-9529. Angelica 
Mariani leads the first of three 
discussions of Latin American 
short stories. Free. 7 p.m. 


Poetry Slam, The Urban Word, 
449 South Broad, Trenton, 609- 
989-7777. Weekly slam hosted 
by Robert Salup. $5 cover goes 
towards cash prize. 8:30 p.m. 


Hot Spots 


Lisa Bouchelle & October 
Baby, KatManDu, Waterfront 
Park, Route 29, Trenton, 609- 
393-7300. Happy hour show 
with free munchies and drink 
specials. 6 p.m. 


Liz Callaway, Odette’s, South 
River Road, Route 32, New 
Hope, 215-862-3000. Broadway 
singer-actress has appeared in 
“Merrily We Roll Along,” “Miss 
Saigon,” and as Grizabella in 
“Cats.” $27.50 8 p.m. 


Love Lies Bleeding, KatManDu, 


Waterfront Park, Route 29, Tren- 


ton, 609-393-7300. $7 cover. 
8:30 p.m. 


Fresh Made To Order Sushi 


Freshness is what matters in Sushi 
Comparable in quality & freshness to the 
Jinest restaurants in the area. 


Teriyaki Boy can't be beat for its combination of 
Well prepared food and INEXPensive prices, 
Princeton Living 


Over 20 Sushi selections from ue fe 


Choose from Teriyaki, Tempura, Udon or Combos & Platters. 


MARKETFAIR 


All food is cooked 
to order in lOO% vegetable oil. 


609-897-7979 Fax: 609-897-1204 
Mon-Thurs. 10am-9pm, Fri-Sat 10am-!0pm, Sun tlam-7:30pm 


; 


3 


ee 


2 
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Paradise Jazz Jam, Havana, 
105 South Main Street, New 
Hope, 215-862-9897. Jazz. 9 
p.m. 


Duende, John & Peter’s, 96 
South Main Street, New Hope, 
215-862-5981. $12. 9 p.m. 


Water, Old Bay Restaurant, 
New Brunswick, 732-246-3111. 
Jam band. 10 p.m. 


Charlie Zahm, Pipers Pub, 1736 
Route 206, Skillman, 908-431- 
4233. Live music at the new 
club. 10 p.m. 


One by Six, Barnes & Noble, 
MarketFair, 609-897-9250. Jazz 
duo of John Kizzie and Amy 
Stebbins preview their new CD. 
Free. 8 p.m. 


Gay People Princeton, Unitarian 
Church, 50 Cherry Hill Road, 
609-490-0719. Fundraising auc- 
tion event. 8 p.m. 


Conversazione e caffe, Mercer 
County CIAO, Borders Books, 
Nassau Park, 609-695-5007. An 
opportunity to practice Italian lan- 
guage skills while focusing on a 
topic of interest. Marco Epstein, 
a teacher of Italian, conducts 
sessions in Italian. Free. 7 p.m. 


For Seniors 


St. Michael’s Senior Citizen 
Club, 1130 Brunswick Avenue, 
Trenton, 609-396-3117. Annual 
indoor picnic for all ages. Bring 
covered dish and picnic food. 
Register with Irene Scheliga at 
609-588-9019. 10 a.m. 


Classical Music 


Summer Songfest 2001, West- 
minster Choir College, Bristol 
Chapel, 609-921-2663. Fourth 
annual series developed by pian- 
ist J.J. Penna, who accompa- 
nies the vocalists “The Crystal 
Guitar: Songs From Puerto 
Rico” is a program that ranges 
from folk music to dance forms 
to contemporary jazz. Soprano 
Aurora Micu performs works by 
Narciso Figueora, Jose Quinton, 
and Hector Campos Parsi. Free. 
8 p.m. 


Jive Five Minus Two, Minstrel 
ouse, Morris Cultural 
Center, 300 Mendham Road, 
Morristown, 973-335-9489. Hot 
jazz. Also Ron Greitzer with con- 
temporary acoustic folk. $5 do- 
nation. 8:30 p.m. 


Pantera, First Union Center, 
Broad & Pattison, Philadelphia, 


Double Trouble: Princeton Summer Theater re- 
turns with its season opener, June 21, Neil Si- 
mon’s comedy ‘Barefoot in the Park,’ featuring 
Joe Pennino, left, and Erin Grilley. 609-258-7062. 


Dave Matthews Band, Tweeter 
Center, 1 Harbour Boulevard, ee 
Camden, 856-338-9000. . 

Dubbed “King of Rock” by Spin 
magazine, Matthews’ “Every- 
day” is his first studio recording 
since “Before These Crowded 
Streets.” Touring one of the 
most popular live shows in the 
nation, Matthews has sold 20 
million albums. Sold out. 7 p.m. 


Art 


Artistic Realization Technolo- 
gies, Barron Arts Center, 582 
Rahway Avenue, Woodbridge, 
732-634-0413. Display of work 
by artists from A.R.T., a pro- 
gram developed by Tim Lefens 
that enables severely physically 
challenged children and adults 
to express themselves through 
painting. The artists are from the 
Woodbridge Developmental 
Center. Free. 7:30 p.m. 


The exhibit continues through 
July 6. Regular gallery hours: 
Monday through Friday, 11 a.m. 
to 4 p.m.; Sundays 2 to 4 p.m. 


Dance Inaugural, Terra Firma 
Dance Theater, George Street 
Playhouse, 9 Livingston Ave- in AThA 
nue, New Brunswick, 732-246- = 
7717. The new company, under 
artistic director Stuart Loung- 
way, presents an evening of 
new works featuring “Chamber,” 
a new contemporary ballet by 
Loungway, “dance/rant” by 
James Graber, and sections of 
“If you leave the curtains open” 
‘by the Cleo Mack Dance Pro- 
ject. $15 adult; students & sen- 
iors $10. 8 p.m. See story page 
32. 


Do Patent Leather Shoes Re- 
ally Reflect Up?, Actors’ NET, 
635 North Delmorr Avenue, Mor- 
risville, 215-295-3694. A musical 
comedy about survival in Catho- 
lic School. $15. 8 p.m. 


As Time Goes By: The Songs 
of World War Il, Bristol River- 
side Theater, 120 Radcliffe 
Street, Bristol, 215-785-0100. 
Summertime musical tribute to 
honor those who served during 
World War II featuring classics 
that include “As Time Goes By, 
"When the Lights Go On Again," 
and “Praise the Lord and Pass 
the Ammunition.” Cast includes 
Bethe Austin, Edward Keith 
Baker, Colby Foytik, and Lois 
Anne Sach. $25. 8 p.m. 


The Comedy of Errors, New 
Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 

of mistaken identities. $26 


| Hibac h 


- Private Rooms/Up to 30 G 
| Tatami Rooms/Up to 20 G 


4-9 p.m. Mon-Fri. 


to $41. 8 p.m. All Day Sat. & Sun. 
Good on Take-Out 
and Eat-In Only With Coupon. 
Continued on following page Expires 6-30-01 


(ysé) Seafood Empire 
ge * * * * 


The only four-star Chinese restaurant in 
North Brunswick by the Star Ledger 


The freshest premium ingredients for the finest quality food 


Phenomenal Lunch Buffet 
Saturday & Sunday Brunch 


“China Town Style Cuisine” in a relaxed atmosphere 


fartland € 
a of osengaee © Come 
Pd i 7 Pizza Hut Seafood Em ph i = 
= COLO Experience 
_,_ Princeton Commerce Plaz outae® 
“Ru 1 Sout \ | i Us 
F 
Johnson & P 
Johnson > 
“| BYOB 


2205 U.S. 1 * New Brunswick 732-398-9090 


, Scallop Teriyaki & Shrimp Tempura 


20% OFF | tuna Boy Tuna Roll & 4 Pe. Tuna 


Orders Placed Between | 


| HIBACHI 


ceed a a a a a ee 


MONDAY/TUESDAY SPECIAL 


HIBACHI DINNER FOR FOUR 
Steak, Chicken & Pork 


53 | 


Also Includes: Hibachi Shrimp Appetizer, 
Japanese Onion Soup, All-You-Can-Eat Salad Bar, 
Fried Rice, Fried Noodles, Hibachi Vegetables 


| PLEASE PRESENT COUPON BEFORE ORDERING. Expires 7/31/01 
Not to be combined with any other offer * Offer good Mon. & Tues. only 


Sm ie is Si oh ec. ts es me lp 


DINNER SPECIAL | 
: FOR TWO 
Steak « Shrimp « Chicken 


$3495 


Includes: All-You-Can-Eat Salad Bar (except Friday) 
Soup ° Shrimp Appetizer * Hibachi Vegetables 
Fried Rice * Noodles + Ice Cream 


. PLEASE PRESENT COUPON BEFORE ORDERING. Expires 7/29/01 
et to be combined with any other offer * Not valid on Saturdays and Holidays. 


a SHOGUN DINNER FOR TWO 
- Menu D 
Seafood Teriyaki 
(Lobster Tail, Shrimp, Scallop and White Fish.) 


$3675 


Includes: Miso Soup + Salad + Gyoza 
_ | American Dream Roll + Beef Negimaki * Steamed Rice | 


: i PLEASE PRESENT COUPON BEFORE ORDERING. Expires 7/29/01 | ; 
', Not to be combined with any other offer * Not valid on Saturdays and Holidays. 


SS ca Suet suet qua: sent seme ool 
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FORRESTAL VILLAGE 
609-734-0900 Fax: 609-734-0910 


GOOD FOOD - GOOD PRICES 


Chicken Teriyaki & California Roll $4.99 
Chicken Ketsu & Beef Dumpling $4.99 
$5.99 


$6.99 
Salmon Boy Sdlmon Roll & 4-Pc. Salmon ...... $6.99 


FREE DELIVERY 
2-8:30 p.m. (Minimum order $10) 
Store Hours: Mon-Sat. 10 a.m.-9 p.m. - Sunday 10 am.-6 p.m. 
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‘ = ‘ Fine Yalian Cu One "*] 
i * 
~ West Windsor - Village Square Shop. Ctr., 217 Clarksville Rd. ys 
aoe sh esa} “* 
ix 609-897-0091 ® Fax: 609-897-9755 “d 
" x oa 
os East Windsor - Princeton Arms Shop. Ctr., 2025 Old Trenton Rd 
i ext to Little Szechus 
iS 
ne 609-426-0020 ® Fax: 609-426-0506 ‘ 
45 % P : “ 
ee Capuano and Café Capuano offer the finest in Italian dining “ 
ee Our menu features full-course dinners, pasta dishes and ” 
Ke gourmet pizza. We are always glad to tell you about our daily 54 
ms = specials, You are always welcome to bring your own spirits. “] 
he ¥ : - “2 
oa Taking Reservations for All Holiday Parties: P 
* Birthday, Retirement Anniversary Rehearsal Dinners, Ss 
Bridal & Baby Showers at 
» i] 
Office Parties & Business Meetings wa) 
‘ : e 
we BUSINESS ACCOUNTS WELCOME: pe! 
es We deliver to local area businesses. * 
os Call in or fax your individual group lunch, dinner or sf 
conference orders (min. $30). 
Ask About Our Catering Menu and On or Off-Premises re! 
Gift Certificates Available : June 22 
4 
Hours: Monday thru Thursday 10:30 am to 11 pm ® Friday & Saturday 10:30 am to Midnight = Continued from preceding page 
Sunday 11 am to 11 pm ® Lunch Served Until 3 pm 
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street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. Bob Larbey’s com- 
edy about a Crotchety old coot in 
a nursing home. $20.50 to $22. 


Waikiki 


Japanese Cuisine 
Sit-down Dining or 
Take-Out Delivery 

Party Catering 


rs 8 p.m. 

- Chorus Line, Open Air Theater, 
Washington Crossing State 
Park, 609-737-1826. Newtown 
Arts Company presents Michael 
Bennett’s musical brainchild that 
spotlights dancers auditioning 
for a show. $7.50 adult; children 
half price. 8 p.m. 


Recent renovations to the Open 
Air Theater include a new stage 
and orchestra pit. There’s a new 
tiered, lower seating area, with 
aisle lighting. New sound equip- 
ment has also been installed, 

. with new speakers, amplifiers, 
microphones, and other high- 
tech sound balancing devices. 


Beginning this season, the 
house, including the refresh- 
ment stand, opens at 7:15 p.m. 
for general seating and snacks. 
Parking and picnicking are still 


i Awe 
Authentic Thai Cuisine 
Eat-In & Take-Out 
The only Thai Restaurant 

in Princeton 
235 Nassau St., Princeton 
609-683-3896 
609-683-1981 


Mon-Sat 11:30am-10.30em 
Sun 12:00pm-10:00Pm 


No 
UO 


-1p y _ : 6 
5B Nassau St., Princeton 


609-688-8916 


A New Indian Restaurant 
In Princeton 


nana I ROI 


z . ys x. cs ee ist 
renowned Indian Chef and a Nutritionist 


A | is 
om Indian cuisine 


A wide variety Ir 
low-fat, healthy choices 


New 
Lunch Buffet 


Organic. wholesome ingredients 7 
im Vevetarian & Vegan choices 


1. Lamb. Seafood 
¢ a Lan Ls 


Now Serving lunch & dinner everyday 
19 Chambers St. Princeton 
609-921-0500 


Waterfront Garden: Trenton’s Island neighbor- 
hood hosts its first benefit Garden Tour Saturday, 


June 23. 609-777-9367. 


meal 


available beginning at 5 p.m., 
and curtain time remains at 8 
p.m. Children under 12 are al- 
ways half-price. 


Carousel, Paper Mill Play- 
house, Brookside Drive, Mill- 
burn, 973-376-4343. Rodgers 
and Hammerstein’s musical 
love story. $37 to $60. 8 p.m. 


Barefoot in the Park, Princeton 
Summer Theater, Hamilton 
Murray Theater, Princeton Uni- 
versity, 609-258-7062. Neil Si- 
mon’s comedy, directed by 
Sarah Rodriguez. $12.50; sen- 
iors, $10; students, $7. 8 p.m. 


Master Class, Villagers Thea- 
ter, 475 DeMott Lane, Somer- 
set, 732-873-2710. Terrence 
McNally’s Maria Callas drama. 
$16. 8 p.m. 


- Dinner Theater 


Murder Mystery Dinner, East 
Brunswick Ramada Inn, Route 
18 South, East Brunswick, 609- 
443-5598. Dinner and audience 
participation mystery. Reserva- 
tions, $42. 7:30 p.m. 


The Sunshine Boys, Headley 
Manor Dinner Theater, 1301 
Edgely Road, Edgely, Pennsyl- 
vania, 888-295-7469. Neil Si- 
mon’s comedy about.an old 
vaudeville team reunited. $32 to 
$39 8 p.m. 


Journey Swiftly Passing, New 
Jersey International Film Fes- 
tival, Scott 123, College Ave- 
nue, New Brunswick, 732-932- 
8482. Barbara Klutinis’ award- 
winning experimental film. On a 
double bill with Bahman Gho- 
badi’s debut feature “A Time for 


Drunken Horses” about impover- 


ished orphans in Kurdistan. $5. 
7 p.m. 


Hot Spots 


Casa Bella, 419 Hudson Street, 
Trenton, 609-394-9600. Jazz 


with Jerry Rife’s Rhythm Kings. 
7 p.m. 

Liz Callaway, Odette’s, South 
River Road, Route 32, New 
Hope, 215-862-3000. Broadway 
singer-actress has appeared in 
“Merrily We Roll Along,” “Baby,” 
“Miss Saigon,” and “Cats” 
where she played Grizabella for 
five years. $27.50 8 p.m. 

Bigg Romeo, KatManDu, Water- 
front Park, Route 29, Trenton, 
609-393-7300. $7 cover. 8:30 
p.m. 


Mike Barris, The Urban Word, 


449 South Broad, Trenton, 609- 
989-7777. Jazz. 8:30 p.m. 


Horndog, John & Peter’s, 96 


South Main Street, New Hope, 
215-862-5981. with Dipsomani- 
acs. $12. 9 p.m. 


Valery Ponomarev Quartet, the 


Cornerstone, New and Pear! 
streets, Metuchen, 732-549- 
5306. Jazz. 9 p.m. 


Zydeco a Go Go, Havana, 105 


South Main Street, New Hope, 
215-862-9897. Jazz. 9:30 p.m. 


No Soap Radio, Court Tavern, 


124 Church Street, New Bruns- 
wick, 732-545-7265. Love Gas, 
Rosemary Pure, and Akasa. 10 


p.m. 
Night Train, Old Bay Restau- 


rant, New Brunswick, 732-246- 
3111. Blues, R&B. 10 p.m. 


Chuck Lambert, Tap Room, 


Nassau Inn, 10 Palmer Square, 
609-921-7500. Blues. 10 p.m. 


Spring Hill Band, Borders 


Books, Nassau Park, 609-514- 
0040. Acoustic guitars and 
voices blends classic rock, 
blues, country, and folk. Free. 8 
p.m. 


Trish Miele, Princeton Center 


for Yoga & Health, 113 Com- 
mons Way, 609-924-7294. Cof- 
feehouse with singer and song- 
writer Trish Miele and other area 
musicians, $15. 8 p.m. 


4 A é t 6 4 A A » A s A 
SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY 
Brunch: 10: Monday Nightis | Tuesday Night is J Thursday is Live Entertain 
nch: 10:30am Wed. is y ment 
to 2:30 pm. Regular | Sausage & Beer | Prime Rib Night: Seafood Night | Celtic Night June 22: The Dawgs New 
Menus after Brunch for $6 Night 12 oz. - $12.95 featuring Live Maine | featuring Irish June 29: Dr. Doz Band Expanded 
Sieniniies Panto (Choose from Old-time Music Lobster & other | and Scottish July 6: No Way Out Pub 
“ana ilme 5 kinds of String Instrument | Seafood Specialties | Specialties ou SX nee oats “ 
Bowl on Sunday at sausage & Jam Session , y 20: Super Genius enu 
Black Watch 4 kinds of beer) Every 1st &3rd Open Mike Night June 21: re ae = Pocket Starts 
every Wednesda ug srd: 
Restaurant Tuesday y y | Charlie Zahm Aug 10: Big Fingers June 18 
HAPPY HOUR - $2 
cake ae Try our New Speedy Lunch PIPERS PUB BLACK WATCH RESTAURANT 
Food & Drink Drinks, Food and A casual pub atmosphere and menu ae. 4 A relaxed, romantic dining experience = 
Check in 30 Mi Pipers Pub hours: 11:30am-Midnight z) Black Watch hours: 4:00pm-9: 
Specials eck in 30 Minutes Last call at the bar is 1:00am Friday & Saturday until 10:00pm J 
Mon. - Fri. 5-7pm OR IT’S FREE coetning Ute Cseer aes 
Wonderful American Cuisine with an Irish Scottish Flair ~ 
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Princeton Unattached Jewish 
Adults, Private home, 609-924- 
5204. Shabbat potluck dinner for 
singles over 40. Reservations. 
$5. 7 p.m. 


Among Friends, Unitarian 
Church, 50 Cherry Hill Road, 
609-915-4788. Singles social 
group for ages 40 plus. DJ danc- 
ing, discussion groups, and re- 
freshments every Friday. $7. 
7:30 p.m. 


Socials 


Mercer County Widows and 
Widowers, V.F.W. 3525, Not- 
tingham Way, Mercerville, 609- 
587-8959. Dance social, $7. 
7:30 p.m. 


Saturday 


June 23 


Classical Music 


The Magic Flute, Opera Festi- 
val of New Jersey, McCarter 
Theater, University Place, 609- 
258-2787. Opening night for the 
annual repertory season featur- 
ing four full productions. Open- 
ing work is Mozart’s magical and 
mysterious story in which good 
souls triumph over the powerful 
forces of evil. Directed by Gina 
Lapinski and conducted by Pat- 
rick Hansen, the production fea- 
tures Justin Vickers as Tamino 
and Jacqueline Venabie as 
Pamina. Sung in English with 
English supertitles. $22 to $82. 
8 p.m. See story page 26. 


Opening night gala is a black tie 
event under the festival tent lo- 
cated at the Princeton Theologi- 
cal Seminary. Co-chaired by Ju- 
dith and Jeffrey Gelfand and 
Pamela Bristol and Gerald Oden- 
ing, the reception begins at 5 
p.m. with cocktails and dinner 
followed by the performance of 
“The Magic Flute.” Call 609-919- 
1003, ext. 107. $250. 


Jazz & Blues: 3 Stages, 
2 Days in Madison 


Jazzfest 2001, New Jersey Jazz 
Society, Fairleigh Dickinson Uni- 
versity, Route 124, Madison, 
800-303-6557. The two-day an- 
nual festival on three stages fea- 
tures Bucky Pizzarelli/Frank 
Vignola Duo, Keith Ingham, By- 
ron Stripling Quintet, Dick Sud- 
halter Quintet, Woody Herman 
Orchestra, Winard Harper Sex- 
tet, and the Dizzy Gillespie All- 
Stars featuring John Faddis. 
Also Sunday, June 24. $35 per 
day; or $65 weekend. Noon to 6 
p.m. 


Dave Matthews Band, Tweeter 
Center, 1 Harbour Boulevard, 
Camden, 856-338-9000. 
Dubbed “King of Rock” by Spin 
magazine, Matthews’ “Every- 
day” is his first studio recording 
since “Before These Crowded 
Streets.” Touring one of the 
most popular live shows in the 
nation, Matthews has sold 20 
million albums. Sold out. 7 p.m. 


The Irish Tenors, PNC Bank 
Arts Center, Holmdel, 732-335- 
8698. Featuring Finbar Wright, 
Anthony Kearns, and Ronan Ty- 
nan. On the Web at 
www.sfx.com. $22.75 to $72.75. 
&§ p.m. 


A Vanka Celebration, James A. 
Michener Art Museum, 138 
South Pine Street, Doylestown, 
215-340-9800. The Balkan mu- 
sic group Sviraj celebrates the 
ethnic heritage of painter Maxo 
Vanko, whose exhibit, “The Gift 
of Sympathy,” is on view 
through Sunday, June 24. Sviraj 
performs ethnic Eastern Euro- 
pean music, song, and dance 
drawn from Bosnia, Croatia, 
Kosovo, Macedonia, and Roma- 
nia. $30. 8 p.m. 


Art 


TAWA Invitational, Ellarslie, 
Trenton City Museum, Cad- 
walader Park, 609-989-3632. 
Opening reception for five artists 
of the Trenton Artists’ Workshop 
Association. Featured are An- 
gela Barbalace, Florence 
Moonan, George Olexa, Bar- 
bara Osterman, and Edward 
Ward. Show continues to July 
29. Free. 6 to 9 p.m. 


Dance: Nai-Ni Chen 
At Sculpture Park 


Nai-Ni Chen Dance Company, 
Grounds for Sculpture, 18 Fair- 
grounds Road, Hamilton, 609- 
689-1089. The acclaimed New 
Jersey dance company presents 
Nai-Ni Chen’s latest work, “Un- 
folding,” designed for the out- 
doors, and set a score for Ko- 
rean Chang-Go drums. On a 
concert program with “Nep- 
tune’s Dialogue,” “Passage to 
the Silk River,” and an untitled 
quartet inspired by the sculpture 
park. Rescheduled from June 
16. By reservation. $20. 3:30 
p.m. 


Dance Inaugural, Terra Firma 
Dance Theater, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. The new company, under 
artistic director Stuart Loung- 
way, presents new works featur- 
ing “Chamber,” a new contempo- 
rary ballet by Loungway, “dance- 
/rant” by James Graber, and sec- 
tions of “If you leave the curtains 
open” by the Cleo Mack Dance 
Project. $15; students & seniors 
$10. 8 p.m. See story page 32. 


Comedy of Errors, New Jersey 
Shakespeare Festival, F.M. 
Kirby Theater, Drew University, 
Madison, 973-408-5600. Shake- 
speare’s exuberant comedy of 
mistaken identities. $26 to $41. 
2 and 8 p.m. 


Continued on following page “ 


Summer time and the 
cooking. fa cacy 


ad 


It¢ easy to Stay oven-free— 
Zap our prepared foods in the microwave. 


d lunge 


Spice vp your grilled entrees with our salsas and sides. 


e 


our ravioli into boiling water for six minutes. 


SUMMER. SPECIAL 


Buy a pound of pasta, get one FREE! 
SATURDAY SUMMER. SPECIAL 


10% OFF all ravioli 


Great Food - Creative Meal Solvtions ~ No Hassle 


RAVIOLI 


KITCHEN 
& MARKET 


830 State Road (Route 206) * Princeton * Phone 609-924-6881 * Fax 609-279-9118 


Nlo one does a party quite like 


Chambers Walk 


v4 Grilled shrimp piri-piri. 


45 bg \ of “.. 
e is sland music. Ui Pe 
xf _s> ** ee a Vy 
poet Moyjitos. Ws y 


since 1986 


W~~| And a few dozen 2 is : 

- . +9 y 

V ae of your closest friends. — my 
\ ~ ie This summer show off your wild side. Let 


Chambers Walk Catering transform your next party into 
a Bahamian island bash! Choose a tropically 

themed menu with offerings such as ginger- 2 “ 
crusted stuffed pork, grilled pineapple cake, S J ™ 
and banana-coconut fritters. Ignite the evening \ 

with tiki torches, a calypso band and the ultimate 
blender bar. 


Nothing says, kick back and have fun like a 
Chambers Walk Catering event. Call today to spice 
up your next party. 


fine food * superb service * fresh ideas 


Delivering amazingly delicious food & service that doesn’t miss. 


609-896-5995 ¢ www.chamberswalk.com 
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JAPANESE DELI & RESTAURANT 


NOW OPEN!!! 
ENJOY TRUE JAPANESE DISHES 


OUR SUSHI DISHES ARE VERY SIMPLE. 

WE GUARANTEE THAT OUR DISHES ARE TRADITIONAL. 
HOWEVER, WE HAVE SOMETHING MORE. 

YOU MAY THINK WE ARE DIFFERENT. 


11 Chambers Street Princeton ¢ 609-252-1258 
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College Nights w/$1 Bottles 
hursday, June lst 


Love Lies Bleeding at 10:00pm 


Fridays - Killer Happy Hour Buffet 
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Friday, June 


Bigs Romeo starting at 73Opr 
with Dd Chuck Addis inside Bevan B outside 


x 


Saturdays - Club PST with DJ Michael T 


Sunday - Benefit Party for Kevin Johnson’s 
Football Camp - Sunday. June 24th Doors open at 


Hi a Bx = 3 PS T é 
9pm Mdmission is $15 for gentleman. and $12 Le 
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and More! spects! Guest DJs 


Rte 29 Waterfront Parks Trenton, NJ 
609-393-7300 * www. katmandurestaurant.com 
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Join us EVERY SUNDAY for a Spectacular 
) Jazz Brunch from 10 am - 3 PM 
$12.95 per person and $ 6.95 for children. 


Pe off per person 


must present this coupon, cannot be combined with any other offer 


for up to 6 people 
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18TH SEASON 


OPERA FESTIVAL 
of NEW JERSEY 


The Magic Flute 
June 23 and July 1, 6, 19, and 28 


Turandot 
June 30 and July 8, 13, 21, and 26 


Orfeo ed Euridice 
July 7, 15, 20, and 29 


ll Prigioniero/ 


Bluebeard’s Castle 
July 14, 22, and 27 


Performances take place at McCarter Theatre Center 
For tickets, call 


609-258-ARTS or 1-800-572-ARTS 


Picnics Provided By RIC 
Market 6Catering 


Shop The World 


° Sterling Silver Jewelry 
¢ Tapestry & Pillows 

* Prayer Flags 

° Pottery 


Continued from preceding page 


Carousel, Paper Mill Play- 
house, Brookside Drive, Mill- 
burn, 973-376-4343. Rodgers 
and Hammerstein's musical love 
story featuring “If | Loved You” 
and “You'll Never Walk Alone.” 
$37 to $60. 2:30 and 8 p.m. 


Do Patent Leather Shoes Re- 
ally Reflect Up?, Actors’ NET, 
635 North Delmorr Avenue, Mor- 
risville, 215-295-3694. Musical 
comedy about survival in Catho- 
lic School. $15. 8 p.m. 


As Time Goes By: The Songs 
of Worid War Ii, Bristol River- 
side Theater, 120 Radcliffe 
Street, Bristol, 215-785-0100. 
Summertime musical tribute to 
honor those who served during 
World War II featuring classics 
that include “As Time Goes By, 
"When the Lights Go On Again," 
and “Praise the Lord and Pass 
the Ammunition.” Cast includes 
Bethe Austin, Edward Keith 
Baker, Colby Foytik, and Lois 
Anne Sach. $25. 8 p.m. 


Month of Sundays, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766: Bob Larbey’s comedy 
about a crotchety old coot in a 
nursing home. $20.50 to $22. 8 
p.m. 


Chorus Line, Open Air Theater, 
Washington Crossing State 
Park, 609-737-1826. Newtown 
Arts Company presents Michael 
Bennett's musical brainchild that 
spotlights dancers auditioning 
for a show. $7.50 adult; children 
half price. 8 p.m. 


Barefoot in the Park, Princeton 
Summer Theater, Hamilton Mur- 
ray Theater, 609-258-7062. Neil 
Simon’s comedy directed by 
Sarah Rodriguez. $12.50; sen- 
iors, $10; students, $7. 8 p.m. 


Subscriber Choice Awards, 


At the Stone Pony: Arena Drive is one of many 

rock groups joining for a marathon show at the 

Asbury Park landmark, organized by high school 6 
student Bethany Thornton to benefit the Em- 

manuel Cancer Foundation, Sunday, June 24. 
732-502-0600. 
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year. Reception follows. $30. 8 
p.m. 


Master Class, Villagers Thea- 
ter, 475 DeMott Lane, Somer- 
set, 732-873-2710. Final per- 
formance of Terrence McNally’s 
Maria Callas drama. $16. 8 p.m. 


Dinner Theater 


Murder Mystery Dinner Train, 
Flemington, 609-443-5598. Mur- 
der mystery show on an old-time 
locomotive. $55. 3:30 p.m. 


Murder Mystery Dinner, Coach 
and Four, Route 33, Hightstown, 
609-443-5598. Dinner and audi- 
ence participation mystery. Res- 
ervations, $42. 7:30 p.m. 


vaudeville team reunited. $32 to 
$39 8 p.m. 


Film 

Journey Swiftly Passing, NJ In- 
ternational Film Festival, Scott 
123, College Avenue, New 
Brunswick, 732-932-8482. Bar- 
bara Klutinis’ award-winning ex- 
perimental film. With Bahman 
Ghobadi’s debut “A Time for 
Drunken Horses.” $5. 7 p.m. 


Dancing 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. 


Philippe Callens with Hold the 
Mustard. English Special. $8. 8 
p.m. 


¢ Incense Ritz Theater, 915 White Horse 


Pike, Oaklyn, 856-858-5230. 

Gala evening of entertainment 
as subscribers choose their fa- 
vorite performers from the past 


The Sunshine Boys, Headley 
Manor Dinner Theater, 1301 
Edgely Road, Edgely, Pennsyl- 
vania, 888-295-7469. Neil Si- 
mon’s comedy about an old 


609-924-0455 
Open Daily 


#4 Spring St. ¢ Princeton 


Continued on page 28 


LANNINGA | * 
_ GOLF OUTING? 


COME 0 Niie ee Pe eee | © 


SHARE THE 


le're Getting Cleser 
Ie Our Degree 


FORSGATE 


: Ms gn a 
, Yoin P EXPERIENCE . 
Five reasons to consider Forsgate 
Catalog ye 1. Two distinctly different courses © 
‘ ALL 2. Your choice of customized menus 
coming soon 3. Personalized, attentive service 
4. One-stop shopping for prizes ° 
Summer Session B: 732-656-8916 >. Convenient, central location 
July 5-August 17 
ae FOR MORE 
County Community Col ege . 
www.meccec.edywy 375 Forsgate Drive _* Monroe Twp., NJ 08831 
www forsgatecc.com 
732 521-0070 © At Exit 8A, NJ Tpk. 
An RDC Golf Group Facility 
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Paul Robeson: A Son’s View 


mong the many luminaries 
who have made Princeton their home, few 
have made a larger impression on the na- 
tion and the world than Paul Robeson. 
Born here in 1898, the youngest of a fam- 
ily of five, his father, William Drew 
Robeson, was a runaway slave and influ- 
ential minister who spent 20 years as pas- 
tor of the Witherspoon Street Presbyterian 
Church. His mother, Maria Louisa Robe- 
son, who was descended from a Philadel- 
phia family of freedmen, died in a house- 
hold fire when Paul was only five. Actor, 
singer, scholar, linguist, and civil rights 
activist, Robeson became larger-than-life 
in every sense of the term. 

Now Robeson’s only child, Paul Robe- 
son Jr., has published the first in a two- 
volume biography, “The Undiscovered 
Paul Robeson: An Artist’s Journey, 1898- 
1939” (John Wiley & Sons, $30), that 
reveals both the intimate details and the 
fuller picture of the man he knew as his 
father. Paul Robeson Jr. will read from 
and sign copies of his new book at the 
Princeton University Store on Saturday, 
June 23, at | p.m. 

As a biographer, Robeson Jr. says he set 
out to explore the connection between the 
artist’s soul and the passions that ruled it, 
as well as the relevance of his personal 
sense of vulnerability to his genius as 
artist and prophet. His book is based on 
decades of conversations, extensive re- 
search, personal insights, and previously 
unpublished excerpts from the diaries and 
letters of his father and his mother, 
Eslanda Robeson. 

Reflecting the struggle for legitimacy for a succes- 
sion of Robeson biographers, including the controver- 
sial authorized biography commissioned from Martin 
Duberman, this biography has been eagerly awaited. 
“T hope to tell his story as it was,” explains his son, 
“with no attempt at political, racial, or any other kind 
of ‘correctness.’ Paul Robeson has nothing to fear 
from history, from the public, or from any critic; his 
true images speaks for itself and needs no polishing or 
protection.” 

“Robeson scholars and those who knew him per- 
sonally will discover that there were pivotal aspects 
of his personality that he kept mainly to himself,” says 
his son. “I have sought to recreate the development of 
the character my father personally revealed to me. I 
have ventured an exploration 
of his vulnerabilities and his 
inner struggles, with a focus 
on the revelations that ac- 
companied his growth as an 
artist.” 

Paul Robeson Jr. spent 
more than 20 years working 
as his father’s close aide and 
personal representative, and 
his book debunks many es- 
tablished notions about who 
Robeson was and what he be- 
lieved. Most prevalent 
among his new interpretation of the Robeson legacy 
regards the actor’s relationship to the Soviet Union 
and Stalin. “ Because he found no anti-black racism in 
the Soviet Union, he believed that the Soviet Union 
and communists everywhere were the best available 
allies of the world’s colored peoples in their struggle 
against racism and colonialism,” he says. “He was an 
artist who was politically active, but was independent 
of political organizations. For him, culture was supe- 
rior to political ideology.” 


‘Paul Robeson scholars and 
those who knew him person- 
ally will discover that there 
were pivotal aspects of his 
personality that he kept 
mainly to himself.’ 


American Hero: Princeton-born 
Paul Robeson is the subject of a 

new biography and a talk by his son, 
Paul Robeson Jr., at the Princeton U- 
Store, Saturday, June 23, at 7 p.m. 


Robeson Jr. earned his B.A. in electrical engineer- 
ing at Cornell where he was also a star athlete in 
football and in track and field. After spending 25 years 
as a translator and publisher of Russian scientific 
journals, he has worked as an author, lecturer, journal- 
ist, and archivist. Today, Robeson Jr. travels exten- 
sively lecturing and talking 
about his father, enjoying a ren- 
aissance of interest that has fol- 
lowed the 1998 celebration of 
the centennial of his birth. That 
celebration included the major 
exhibition and catalog, curated 
by Jeffrey C. Stewart, at Rut- 
gers’ Jane Voorhees Zimmerli 
Art Museum 

Robeson Jr. established and is 
president of the Paul Robeson 
Archives and is currently in- 
volved in creating a Paul Robe- 
son Audiovisual Archive which will collect, preserve, 
and disseminate, all his father’s films, concerts, and 
recorded speeches. He lives in Brooklyn with his wife 
of 51 years, Marilyn Paula Greenberg. They are the 
parents of documentary filmmaker Susan Robeson. 


Paul Robeson Jr., Princeton U-Store, 36 Univer- 
sity Place, 609-921-8500. The author reads from and 
signs copies of his new book, “The Undiscovered 
Paul Robeson.” Free. Saturday, June 23, 1 p.m. 
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SAME DAY ESTIMATES 


Turn That Unfinished Basement Into Luxury Living 
Space!!! Custom Designed Space Completed In 
Three Weeks 


Includes: 
* Metal Stud Framing 


* All New Walls Sheetrocked and Painted 

* 2x2 Acoustical Drop Ceilings Installed 

* Full Custom Lighting & Electrical Packages 

* Television, Cable And Telephone Wiring Included 


struction, vic 


For Further Information Contact 


er Commercial oomnscuraccer 


609-637-9548 
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New & Used Equipment 


TURN YOUR UNUSED OFFICE 
EQUIPMENT INTO CASH 


WA eackann 22%: LEXM,\RK. 


* SPECIAL * 
New Dell 17” Color Monitors 
Model/M781P - $150 


BCOMPUTER 


SRESOURCE 
| i | | ft | fiinic 


Phone: 609-730-9200 qm <a 
Fax: 609-730-9205 | 

E-mail: sales@computerresourceinc.com 
1595 Reed Rd. Suite & - Fennington, NJ 08534 


Coffee House Taste 


By the Cup.™ 


Why You'll Love the Keurig System 


SEES ae 
* Great Taste ee z 
* . Eleven Varieties 
of Green 


Mountain Coffee ~@ 
Compact Size | 
Easy to Use 

No Clean-Up 


+ + 


Call today for your FREE 
in-office demonstration! 


Carefree Coffee, Inc. 
800-427-2350 


A HoME 


CAN BE A MYSTERY 
LET US HELP YOU SOLVE IT! 


FREE SEMINAR 
For 
POTENTIAL HOMEBUYERS 
AND SELLERS 


Weo., Juty 11, 2001 
Tuurs., AuGust 9 
7-8:45 pu 


SPEAKERS: 
Robert Rothenberg 
— Attorney at Law 
Joan Eisenberg 
— Re/Max Greater Princeton 
John Stefan 


* Qualifying for a loan 

* Finding your “Dream House” 
* Pricing Your Home to Sell 

* Marketing Strategies 

* Executing Contracts 


Refreshments will be served 


— lvy Mortgage 


Location: 
The Courtyard Marriott * 3815 U.S. Route One 
Register by calling toll free 877-JOAN | NJ 
(877-562-6165) 
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HACHILD CENTER 


Affiliate, Robert Wood Johnson Healthcare Corp. 
at Hamilton 


Nationally accredited centers 

Full-day, year-round service 

Ages 6 weeks-preschool 

Nutritious breakfast, snacks and hot lunch 
Professional, caring staff 
Developmentally appropriate curriculum 
Summer Enrichment Program 


Hamilton 890-1442 

Horizon 587-8002 
Lawrenceville 896-0500 
Quakerbridge 587-8088 
West Windsor 987-0977 
Monalapan 732-536-8181 
New Brunswick 732-828-6828 


www.lakeviewchildcenter.org 


Whiter Teeth in 


40 minutes! 
Power Whitening — 


A revolutionary way to the whitest teeth! 


Cosmetic Bonding & 
Veneers 


Halitosis Treatment! 
We use Oxyfresh 


Available at the Office of 
Melvin S. Babad, D.M.D. 


Fellow of the American Society for Dental Aesthetics 
International Lecturer on Power Whitening 


‘ Call today for an appointment 
1941 South Broad Street, - ca 
Hamilton, NJ 
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Intellectual pursuit 
is nota 


trivial pursuit 


A CLASSICAL EDUCATION UNEQUALED IN SCOPE 


ROUTE 518, RAMBLING PINES, HOPEWELL. NJ (609) 924-2206 
GRADES K - 


Summer Opera’s ‘Magic Flute’ 


t’s a mysterious and epic 
journey for players and audience 
alike. Mozart’s “Magic Flute’’ is 
one of those classic works of art 
that hold different meanings for us 
at different times in our lives. From 
its three solemn opening chords to 
Prince Tamino’s arrival pursued 
by a giant serpent, to Act III's 
spine-chilling trials by fire and 
water accompanied by the strains 
of the magic flute, this whimsical 
yet profound opera has something 
to say to audiences of all ages. 

“The Magic Flute” opens the 
Opera Festival of.New Jersey’s 
18th season, its most ambitious to 
date, with performances at McCar- 
ter Theater beginning Saturday, 
June 23. Also featured this season 
is Giacomo Puccini’s *“Turandot,”’ 
with a cast of 70, the company’s 
largest production ever. Gluck’s 
“Orfeo ed Euridice” and a double 
bill of Luigi Dallapiccola’s “‘Il 
Prigioniero” and Bela Bartok’s 
““Bluebeard’s Castle” round out 
the season that runs through Sun- 
day, July 29. 

The Opera Festival is already 
enjoying record ticket sales. On 
May 14, the first day of the sea- 
son’s single ticket sales, it sold 950 
tickets, beating all previous years. 

This is the third time the Opera 
Festival has presented Mozart’s 
‘Magic Flute,” previously staged 
in 1986 and 1993. The magical and 
mysterious adventure of Prince 
Tamino and Princess Pamina, who 
are brought together and tested by 
competing forces of good and evil, 
is directed by Gina Lapinski and 
conducted by Patrick Hansen. The 
production features Justin Vickers 
as Tamino, Jacqueline Venable as 
Pamina, Joseph Kaiser as the bird- 
man Papageno, and Lorraine Er- 
nest as the Queen of the Night. 

‘This opera is absolutely amaz- 
ing and masterful in that it can be 
enjoyed and interpreted on so 
many levels,” says director Gina 
Lapinski in. an interview between 
rehearsals. ‘“‘There’s comedy, 
drama, and pathos — from the high 
ideals of the brotherhood striving 
for enlightenment, down to Pa- 
pageno’s craving for a wife who he 
can love and have children with. 
This is truly an ensemble piece and 
we have a wonderful, young, and 
very talented cast who give it a 
whole fresh face.” 

Composed for a popular audi- 
ence, ‘““The Magic Flute”’ was first 
performed in 1791, the last year of 
Mozart’s short life. This is his only 
opera in which songs and dialogue 
are performed in the German ver- 
nacular, and in this spirit of acces- 
sibility the Opera Festival will per- 
form the work in English, with 
English supertitles. General direc- 
tor Karen Tiller made the choice to 
perform the work in English, and 
it’s one that Lapinski supports. 


“It’s a wonderful idea because it 
makes it much more immediate for 
the audience,” says Lapinski. 
“The work’s dialogue can make 
for a lot of reading, but in English 
we can focus right on the story 
without interruption.” And as con- 
ductor Patrick Hansen remarks, for 
a Princeton audience, “it’s funnier 
in English.” 

“It was considered rather crass 
at the time to write in colloquial 
German,” says Lapinski, explain- 
ing that the work was made for an 
outlying folk theater, far removed 
from the lofty opera houses of 
Salzburg and Vienna. The first 
audiences got to enjoy the star 


‘This opera is abso- 
lutely amazing and 
masterful in that it 
can be enjoyed and 
interpreted on so 
many levels,’ says 
Opera Festival direc- 
tor Gina Lapinski. 


comic character Papageno por- 
trayed by actor-manager Emanuel 
Schikaneder, who had commis- 
sioned the work and written the 
libretto. ‘““Schikaneder more or less 
wrote the role for himself,” says 
Lapinski. 

Lapinski’s work on the project 
started shortly after the new year 
when she began discussions with 
designer John Coyne. Meetings 
then took place with Lapinski, 
Coyne, conductor Hansen, lighting 
designer Mitchell Dana, and cos- 
tume designer Patricia Hibbert as 
the production took shape. 

“We are taking an approach 
that’s a little abstract, but full of 
color and bold shapes,” says Lap- 
inski. ‘‘Our inspiration is the idea 
of a maze and what it means to take 
a journey.” Each of the characters 
has a different path to travel, she 
explains. Tamino and Pamina are 
striving for a spiritual level of un- 
ion, enlightenment, and maturity 
that will allow them to become the 
new rulers; the lovable birdman 
Papageno is simply searching fora 
wife. 

Much has been made, in recent 
years, of the ways in which Mozart 
and Schikaneder employ the sym- 
bolism and ritual of the Masonic 
Brotherhood, to which they both 
belonged. This includes the mys- 
tery and recurrence of the number 
three and the imagery of light and 
darkness. 

“As a woman directing this 
piece, | don’t focus on the Masonic 
theme in this production because | 


don’t think that it means that much 
for most of the audiences,” says 
Lapinski. “I'd compare the situ- 
ation to Wagner’s ‘Ring’ cycle: 
you can follow the story and the 
music and get a lot out of it, or you 
could study sources and underly- 
ing meanings. I see this as a paral- 
lel in many ways. The general 
audience will want to come in and 
hear Mozart’s music and watch the 
story — a fairytale in a way — 
unfold.” 

“It’s fabulous to return to the 
work,”” says Lapinski, who di- 
rected “Die Zauberflote”’ for Flor- 
ida Grand Opera in 1998. “When I 
directed it in Florida it was not my 
production, it was a production de- 
signed by Maurice Sendak and de- 
rived from his own ‘Where the 
Wild Things Are.” It was very rich 
in that storybook feeling and it fo- 
cused quite a bit on the Masonic 
themes and symbolism.” 

‘““As much as I enjoyed discov- 
ering the Masonic themes, | found 
much of it went over the audi- 
ence’s head. Approaching it in 
light of the growth I’ve had as an 
individual — realizing the type of 


journey I’ve made in my life —I 


try to focus more on the journey 
that the characters make.” 

“The idea of-the maze is that 
when we come to difficult times in 
our lives, perhaps someone comes 
to guide us for a time, and we even- 
tually wind our way through the 
confusing elements of this growth 
period and eventually emerge to a 
place of light and harmony. The 


% 


piece is about balance as well, and ® 
how we arrive at balanced feel- 


ings.” 


ar journey began in 
Pittsburgh where her mother intro- 
duced her to music at an early age, 
teaching her and her two sisters to 
play the piano. At school she be- 
came increasingly involved in mu- 
sic. ““] sang quite a bit and I per- 
formed a lot. | was also involved in 
folk groups and played the guitar. 
And I always ended up as one of 
the people who organized the vari- 
ous groups | was in.”’ This organ- 
izational factor, she thinks, prob- 
ably foreshadowed her current 
profession. 

She describes her father, with 
amusement, as “the music appre- 
ciator of the family who could 
never carry a tune.”” Now he is 
retired from a 35-year career with 


»IBM, and when she introduced him 


to opera, he became a fan. “Dad is 
now a performing artist —he often 
participates as a supernumerary — 
you know, a spear carrier — in the 
opera in Pittsburgh. He finally has 


v 


his day in the limelight,” she says 


with a laugh. 
_ Lapinski eared her BA in mu- 
sic education in 1981 and her MFA 
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INSURANCE + FINANCIAL SERVICES » EMPLOYEE BENEFITS 


IS YOUR INSURANCE COMPANY 
PLANNING TO LEAVE NEW JERSEY? 


Then give US a call! 


609-695-1496 


The Right Direction to the Best Protection 
684 Whitehead Road, Lawrenceville, NJ 08648 
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in voice in 1983, both at Pitts- 
burgh’s Duquesne University. “‘In 
college my original intention was 
to become a music teacher and the 
voice was my instrument,” she 
says. She spent her junior under- 
graduate year in Salzburg, Austria 
— Mozart’s birthplace — where 
she studied at the University of 
Salzburg and the Hochschule fur 
Musik und darstellende Kunst 
Mozarteum. She says it was there 
she “caught the bug to perform.” 
She returned home with the desire 
to become a professional opera 
singer. 

Lapinski won a full scholarship 
for graduate study at Duquesne, 
and became involved in the Du- 
quesne Opera Workshop. Her job 
as assistant to the director encom- 
passed all aspects of staging an op- 
era, from rehearsing the cast to 
making props. It gave her a bed- 
rock of experience to begin work- 
ing at the Pittsburgh Opera. Since 
1993 she has directed works from 
both the classic and modern reper- 
tories for companies that include 
Connecticut Opera, the Florida 
Grand Opera, L’Opera de Mont- 
real, and the New Jersey State Op- 
era. 

Lapinski now makes her home 
in West Palm Beach where her 
husband Paul Lapinski (who grew 
up in Bucks County, near New- 
town), is general director of the 
Palm Beach Opera. The couple 
previously worked together at 
Pittsburgh Opera and at the Florida 
Grand Opera. Paul Lapinski has 
also worked on the planning of Mi- 
ami’s new performing art center. 


A. a woman in a traditionally 
male field, Lapinski says she 
hasn’t personally experienced dif- 
ficulty in getting hired. But being 
hired by Opera Festival of New 
Jersey, a company directed by a 
woman, is a definite departure 
from tradition. ‘‘There are far 
fewer women directors than male 
directors,” she says, “but | think 
women are making headway. And 
we have some prominent women 
in the field which is extremely 
valuable, because | think a 
woman’s point of view is different 
from a man’s.” 

“*] discovered when | was work- 
ing at opera at an early stage and 


Conjunction of Arts: Director Gina Lapinski, 
night, makes her Opera Festival debut with ‘The 
Magic Flute,’ June 23. Above is a scene from the 
Opera Festival’s premiere production of Frank Le- 
win’s ‘Burning Bright’ in the 2000 season. 


still planning to be a singer that | 
was interested in becoming part of 
the big picture,’ says Lapinski. 
‘And because languages, music, 
and theater had been my interests 
from an early age, opera really 
pulled it all together. And it’s 
never disappointed me.” 

‘lve worked with many, many 
famous singers, especially in my 
recent staff jobs at the Metropoli- 
tan Opera. There are very few dif- 
ficult opera singers. Most of the 
people I work with are phenomenal 
artists, and very hard working. The 
best are those who work the hard- 
est and they want to find new 
things in the role they’re perform- 
ing, even if they’ve sung the role 
many, many times.” 

Lapinski notes that the libretto 
for “The Magic Flute” includes 
some “extremely sexist’ state- 
ments (in German and in transla- 
tion), mainly generalizations such 
as “‘women talk too much.” But 
she admires the way such 18th- 
century “‘truisms”’ are outweighed 
by the story of a man and a woman 
in harmony. 

‘“‘Pamina goes through her own 
journey and her own trials — at 
one point she even considers sui- 
cide. But it is she who finally has 
the answer to Tamino’s most diffi- 
cult trial. He does not overcome it 
alone, she joins him, and they over- 
come it together. We see how to- 
gether they will rule, and together 
they will bring harmony back to 
Sarastro’s unbalanced, male- 
dominated community. Mozart 
was very forward thinking in giv- 
ing Pamina this incredibly impor- 
tant role.”’ 

— Nicole Plett 


The Magic Flute, Opera Festi- 
val of New Jersey, McCarter 
Theater, University Place, 609- 
258-2787. Opening night for the 
annual repertory season featuring 
four full productions, $22 to $82. 
Saturday, June 23, 8 p.m. The 
Magic Flute is also performed: 
Sunday, July 1,2 p.m.; Friday, July 
6, 8 p.m.; Thursday, July 19, 7:30 
p.m.; and Saturday, July 28, 8 p.m. 

Opening night gala is a black tie 
event under the tent located at the 
Princeton Theological Seminary. 
Co-chaired by Judith and Jeffrey 
Gelfand and Pamela Bristol and 
Gerald Odening, the reception be- 


gins at 5 p.m. with cocktails and 
dinner followed by the perform- 
ance of ‘“‘The Magic Flute.’ Call 
609-919-1003, ext. 107. $250. 

Most performances are pre- 
ceded one-hour before curtain by a 
free talk by amember of the artistic 
staff in Matthews Auditorium at 
McCarter. The Opera Festival of- 
fers catered picnics under its tent 
on the lawn at the Princeton Theo- 
logical Seminary, at the corner of 
Alexander Street and College 
Road. A choice of picnics entrees 
at $16 each must be ordered at least 
three days in advance from Rich- 
ard’s Market and Catering (609- 
716-0069); tables can be reserved 
at a cost of $10 through the festival 
box office. 
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Attorneys at Law 


Our Attorneys Concentrate 
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| Matters 
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Can't Get No Satisfaction? 


The 8 -Week Mindfulness Meditation 
Program at Aroga can help you to: 


- Sharpen concentration 

* Cope with stress 

- Manage time 

* Overcome addictive behaviors 
* Reduce worry and anxiety 

* Reduce pain 
* Get more satisfaction out of life 


Program consists of 8 weekly sessions led by two 
experienced instructors of mindfulness meditation. 


Your investment 
in yourself - 
only $165. 
Program begins July 11. 
Space is limited. 
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Center for Wellness & 
Personal Progress, Inc. 


<> 


Call now to pre-register 


609-279-1339 
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The Aesthetics Center @ 


Princeton Dermatology Associates 


with 
Gina Castrovinci, Licensed Aesthetician 


Call 609-683-4999 
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Princeton Immigration Group 


Full Service Immigration Law Firm 
3735 Lawrenceville Road, 
Princeton, NJ] 08540 
609-688-0205 (Tel) ¢ 609-688-1913 Fax 
princetonlaw@law.com 


Keeping Pace with Today’s Global Business 
Why Go to New York or Philadelphia? 


¢ Employment related green cards in all employment 
based (EB1-EB4) categories 

¢ Special skills in reduction-in-recruitment labor 
processing in all regions (for all skills) and National 
Interest Waivers of Labor Certification (Employees 
may be eligible for green card without any 
employer sponsor) 


Legalization applicants and family members under 
LULAC, CSS & Zambrano are eligible to adjust status 
under new law. Contact us immediately. 


(ALL those who entered the U.S. prior to 1982 and have 
resided continuously in the U.S. until 1998 w/o legal status 
may be eligible to apply.) 


Evening & Weekend Appointment Available 
Free Initial Consultation 


Joseph Asir, Esq. 


Georgetown Law Graduate with more than fifteen years of legal experience 


Imagine making your life even 
more of what you want... 


NLP Personal & Business 
Coaching & Training 


The Princeton | 
Center for 


NLP 


Find out how this can work for you. 
For our Brochure 
Call 609-689-3748 
E-mail nlpprinc@optonline. net 
www.nipprinceton.com 
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Literati 


Paul Robeson ur., Princeton U- 
Store, 36 University Place, 609- 
921-8500. Paul Robeson Jr. 
reads from and signs copies of 
his new, intimate memoir of his 
father, “The Undiscovered Paul 
Robeson.” The author spent 
more than 20 years working as 
his father’s close aide and per- 
sonal representative, and his 
book debunks many established 
notions about who Robeson was 
and what he believed. Free. 1 
p.m. See story page 25. 


Dimples 
are only cute 
when you 


Receive a 


| 

(10% DISCOUNT! 
When You Buy the 
Endermologie Series 


With this coupon. Cannot be combined with any other offer, 
gift cert. or spa package. Gratuity not included. Exp. 8-15-01 


Endermologie temporarily reduces the 
appearance of cellulite with the LPG 
Therapeutic Massagers. 


Endermologie 


Most treatment prices range from $18-$85. 
Major Credit Cards Accepted 
Call today to give or receive a fabulous spa experience! 


932 State Road, Princeton, NJ 


609-921-8854 


Trucker 


The Look Becomes You. 


“ec ; f ‘ ’ ‘ ; ” 
We think a Spa shad da mare than just pamper you 


Move Over, Dixie Chicks: The Claremont Trio, 
rising stars in their field, are featured at a free, 
Princeton University Summer Concert Tuesday, 
June 26, at Richardson. 609-497-1642. 


Canal Festival, Friends of the 
Delaware Canal, South Main 
Street, Yardley, 215-862-2021. 
The second annual Yardley Ca- 
nal Festival brings a parade of 
decorated boats, racing rubber 
ducks, music, food, crafts, and 
games to downtown to benefit 

- canal restoration projects. Fam- 
ily music and stories by Rich 
Pawling at 12:30 p.m. Free. 10 
a.m. to 4 p.m. 


Cowtown Rodeo, Route 40, 
Woodstown, 856-769-3200. 
Standard events are Bareback 
Bronc Riding, Calf Roping, Sad- 
dle Bronc Riding, Steer Wres- 
tling, Brahma Bull Riding, Team 
Roping, and Girl's Barrel Rac- 
ing. Sanctioned by the Profes- 
sional Rodeo Cowboys Associa- 
tion. Every Saturday night until 
September 29. $10 adults; $5 
children. 7:30 p.m. 


Cowtown Rodeo is on Route 40, 
eight miles east of the Delaware 
Memorial Bridge; from |-295 use 
Exit 4. 


Garden Tours 


Garden Tour, Island Civic Asso- 


ciation, Corner of Riverside 
Drive and Lee Avenue, Trenton, 
609-777-9367. First garden tour 
of Trenton’s Island neighbor- 
hood benefits the Island Civic 
Association. Fourteen homes in- 
cluding colonials, bungalows, 
Capes, Dutch colonials, and 
Italianate, will showcase their 
gardens on this walking tour of 
the unique waterfront neighbor- 
hood. Rain or shine. $5. fo a.m. 
to 2 p.m. 


Annual Garden Tour, Borden- 
town Historical Society, 
Quaker Meeting House, 309 
Farnsworth Avenue, Borden- 
town, 609-298-0280. “History in 
Bloom” self-guided twilight tour 
features 10 summer gardens in 
a town that boasts 317 years of 
history. Gardens of all sizes and 
designs, from tiny hideaways to 
— estates. $10 adult; $1 
child. 5 p.m. 


Tai Chi, Morris Davison Park bas- 


ketball court, Plainsboro Road, 
908-874-6940. Free Tai Chi 
class every Saturday and Sun- 
day. 7:30 a.m. 


Blood Drive, American Red 


Cross, 707 Alexander Road, 
Training Room, 609-799-2559. 8 
a.m. to 1:30 p.m. 


Liz Callaway, Odette’s, South 
River Road, Route 32, New 
Hope, 215-862-3000. Broadway 
singer-actress has appeared in 
“Merrily We Roll Along,” “Baby,” 
“Miss Saigon,” and as Griza- 
bella in “Cats.” $27.50 8 p.m. 


Livid, The Urban Word, 449 
South Broad, Trenton, 609-989- 
7777. World jazz. 8:30 p.m. 


Tony DeNicola’s Band, Doral 
Forrestal, 100 College Road 
East, 609-452-7800. Dixieland 
jazz. 9 p.m. 


Twelve:01, John & Peter’s, 96 
South Main Street, New Hope, 
215-862-5981. $12. 9 p.m. 


John Cocuzzi Quartet, the Cor- 
nerstone, New and Pearl 
streets, Metuchen, 732-549- 
5306. Jazz. 9 p.m. 


Brass Roots, Havana, 105 
South Main Street, New Hope, 
215-862-9897. Jazz. 9:30 p.m. 


Halley Ecstatic, Court Tavern, 
124 Church Street, New Bruns- 
wick, 732-545-7265. Van Ness, 
Fly Me Courageous, and the 
Crayons. 10 p.m. 


Dona Oxford, Old Bay Restau- 
rant, New Brunswick, 732-246- 
3111. Blues. 10 p.m. 


Red Headed Boogie Child, Tap 
Room, Nassau Inn, 10 Palmer 
Square, 609-921-7500. Jazz. 10 
p.m. 


Cool Spots 


Acme Music Co., Hopewell Val- 
ley Bistro, 15 East Broad 
Street, Hopewell, 609-466-9889. 
Jazz and bossa nova with vo- 
cals. 6:30 p.m. 


Cafe Improv, Arts Council of 
Princeton, 102 Witherspoon 
Street, 609-924-8777. Music, 
comedy, and spoken word in the 
monthly televised open-mike 
cabaret series. Featured poets 
are Carolyn Foote Edelmann 
and Penelope Scambly Schott. 
$1.9 p.m. 


Fishing Derby, Delaware & Rari- 
tan Canal State Park, Washing- 
ton Crossing State Park, 609- a 
397-2949. nd annual fish- 
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ing derby for children ages 6 to 
16. Learn basics of fishing from 
Captain Chris Gatley. Canal 
stocked by the Division of fish 
and wildlife. Raffle, gifts, poles. 
Register. Free. 11 a.m. 


Zany Brainy, 3495 Route 1, The 


Shops at Windsor Green, 609- 
987-8886. Games and activities 
for all Ages. Free. 2:30 p.m. 


Archaeology Digs, William 
Trent House, 15 Market Street, 
Trenton, 609-989-3027. Archae- 
a lead families in digging 
for history. Register. Free. § 

a.m. to 1 p.m. 


Wagon Tours, Howell Living 
History Farm, Valley Road, off 
Route 29, Titusville, 609-737- 
3299. Free wagon tours of 
Pleasant Valley Historic District. 
Featured in the tours are 18th- 
century farmsteads, a burying 
ground, a mill stream, and Pleas- 
ant Valley School. Tours hosted 
by David Blackwell, Larry Kid- 
der, and Charles Hunter. Free. 
10 a.m. to 3:30 p.m. 


Children’s Workshop, Opera 
Festival of New Jersey, McCar- 
ter Theater Center, 609-919- 
1003. Tours for children ages 5 
to 10; accompanied by an adult. 
Preregister, $3 per child. Noon. 


Family Theater 


A Pound of Dog, Somerset Val- 
ley Players, 689 Amwell Road, 
Neshanic, 908-369-7469. A new 
play written and directed by 
Linda Neri. $8. 1 and 4 p.m. 


* Outdoor Action 


Washington Crossing 
Audubon Society, Mercer 
County Park Northwest, 609- 
730-8200. Field trip led by Lou 
Beck and Eileen Katz to observe 
flora and fauna. Free. 8 a.m. 


Spring Bird Walks, Bowman’s 
Hill Wildflower Preserve, River 
Road, New Hope, 215-862- 


@ 2924. Bob Maly, naturalist and 


ornithologist, leads the walks. 
$3. 8:30 a.m. 


Sourlands Hike, Central Jersey 
Sierra Club, Sourland Preserve, 
609-397-1513. Three-to-four 
hour hike with destination of 
Devil's Half Acre. Register. 1 
p.m. 


* Singles 


Princeton Singles, Tara Greens, 
1111 Somerset, Somerset, 732- 
828-1358. Pitch and putt golf for 
55-plus followed by light lunch. 
$8. 10 a.m. 


SingleFaces, Woodbridge Shera- 
ton, 515 Route 1 South, Iselin, 
732-462-2406. Dance party, all 
ages, $12. 9 p.m. 


Sports 


WWF Superstars, Sovereign 
Bank Arena, 550 South Broad 
Street, Trenton, 609-520-8383. 
World ‘Wrestling Federation sum- 
mer event with 35 stars includ- 
ing Rikishi, Test, Dudley’s, 
Hardy’s, Raven, and Too Cool. 
$22, $35, & $40. Order online at 
www.ticketmaster.com. 7:30 
p.m. 


2001 Polo Classic, Alzheimer’s 
Association, Hillsborough 
Country Club, Neshanic Station, 
609-514-1180. 14th annual fun- 
draiser event. Corporate tents, 
tailgate picnics, antique and clas- 
sic car exhibit, hot air balloon 
launch, and children’s Rete: 
The polo match begins at 3 
Sponsors include Janssen ey 
search Foundation, Eisai, Pfizer, 
Johnson & Johnson > ope and 

istics Company, Jaguar 
coe Mitsubishi Chuarriess Amer- 
ica, and AIG. $10. 1 p.m. 


Sunday 


June 24 


Summer Son 2001, West- 
minster Choir College, Bristol 
Chapel, 609-921-2663. Fourth 


annual series developed by pian- 
ist J.J. Penna. “A Garden Trans- 
formed: German Song in the 
20th Century” features Margaret 
Cusack, soprano; Serena 
Benedetti, soprano; and Eliza- 
beth Shammash, mezzo-so- 
prano., Free. 8 p.m. 


Jazzfest 2001, New Jersey Jazz : 


Society, Fairleigh Dickinson Uni- 
versity, Route 124, Madison, 
800-303-6557. The annual mu- 
sic fest features continuous mu- 
sic on three stages with Junior 
Mance Trio with Russell Malone, 
Ken Peplowski/Tommy Newsom 
Quintet, Rio Clemente, Kenny 
Davern Quartet, Daryl Sherman 
Quartet, and Bill Charlpa/War- 
ren Vache Duo. $35. 10:30 a.m. 


Outdoor Concerts 


Ron Kramer & the Hurricanes, 
Kuser Farm Park, Hamilton, 
609-890-3684. Kuser Farm Man- 
sion opens for Sunday evening 
tours, with a free summer con- 
cert outdoors in the park. 6 p.m. 


Pop Music Benefit 


Rock Out Benefit Show, Stone 
Pony, 913 Ocean Avenue, As- 
bury Park, 732-502-0600. An all- 
day, all-night rock concert to 
benefit the Emmanuel Cancer 
Foundation. Headliner is the 
Arena Drive, with Alterkation, 
Waking James, Knuckle Sand- 
wich, Mile 9, Doc Lawrence & 
the Blues Fix, Judge Drain, Dif- 
ferent Strokes, 37 Slurp, and 
Red Headed Boogie Child. Or- 
ganized by high school student 
Bethany Thornton, all proceeds 
go to the Emmanuel Cancer 
Foundation, “helping make the 


world a better place for children 
with pediatric cancer.” Doors 
open at 2 p.m.; first band at 2:30 
p.m. $10 all day ticket. 2 p.m. 


Band lineup: 2:30 Doc Lawrence 
& The Blues Fix (rock/blues); 
3:30 Different Strokes 
(Ska/punk); 4:30 Knuckle Sand- 
wich (rock/alternative); 5:30 Mile 
9 (acoustic rock); 6:30 37 Slurp 
(Ska/rock); 7:30 Waking James 
(alternative rock); 8:30 The 
Arena Drive (rock headliner); 
9:30 Red Headed Boogie Child 
(blues/rock); 10:30 Alterkation 
(metal); 11:30 Judge Drain 
(rock/classic rock). 


Dave Matthews Band, Tweeter 
Center, 1 Harbour Boulevard, 
Camden, 856-338-9000. 
plone “King of Rock” by Spin 

magazine, Matthews’ “Every+ 
day’ is his first studio recording 
since “Before These Crowded 
Streets.” Touring one of the 
most popular live shows in the 
nation, Matthews has sold 20 
million albums. Third show 
added by popular demand. Sold 
out. 7 p.m. 


Art 


Stonebridge Arts Festival, 
Montgomery Cultural Center, 
1860 House, 124 Montgomery 
Road, 609-921-3272. Talk by 
cultural center director 
Catharine Vaucher in conjunc- 
tion with the Stonebridge Arts 
Festival invitational show cu- 
rated by Pamela Sherin and art- 
ist Margaret Kennard Johnson. 
Exhibiting artists include Mary 
Bundy, Rhoda Kossof Isaac, 
Lore Lindenfeld, and Michael Ra- 
mus. Show remains on view to 
“ 13. Free. 1 p.m. 


Continued on page 36 
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“Dedicated to Quality and Service” 
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Quality 
Eye Wear 


Benedict A. Fazio 
Dispensing Optician 


Family 
Eye Care 
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AVAILABLE AT 
MONTGOMERY EYE CARE 


Dr. Mary E. Boname 
Optometric Physician 


Appointments Not Always Necessary 


609-279-0005 ¢ 800-860-1320 


Montgomery Center near Shoprite * 1325 Route 206 Suite 24 
Skillman, New Jersey 08558 
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Shop & Compare 
for Quality, 
Price & Service 


CELEBRATI 


Celebrate with us the 


ENTIRE MONTH 


of June with tremendous 
savings on hundreds of 


quality manufacturers! 


JOIN US FOR THE SAVINGS! 
“Fine Quality Home Furnishings 


at Substantial Savings” 


Rider Furniture 


Ce] 12-14 Main Street (Route 27) Kingston, NJ * 609-924-0147 


Mon-Fri. 10-6; Thurs. 'til 8; Sat. 10-5; Sundays 12-4 wwwriderfurniture.com 
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Kick up your sales: 


Direct mail moves people to action. 


Kick off your shoes: 
KickStart! does all the work. 


Kick up your heels: 
Call KickStart! now for a 
free quote: 609-919-1980. 


743 Alexander Road, Suite 6 
Princeton, NJ 08540-6328 
Phone: 609-919-1980 

Fax: 609-919-1988 

Email: kickstart2@aol.com 


Mailing 
Services 


Perfect Gift for Dads & Grads 
Start Flying Today! 


Introductory 
Lesson 


Princeton Airport 


Rt. 206, Princeton, NJ, 609-921-3100 
Open Every Day From 8:00am to 6:00pm 


Senior Care Management® 


Assessment, Case Management and Home Care 


HOME CARE 


Aides * Companions ¢ Live-Ins 
Nursing Supervision 


CARE MANAGEMENT 


Client Assessment ¢ Services * Ongoing Monitoring 


Assistance for Long Distance Caregivers 


23 Route 31 N, Suite A-30, Pennington, NJ 
(609) 737-8398 | www.seniorcaremgt.com 


Off-Broadway Review: 


sk a Broadway smart 
aleck the question “What is sat 
ire?” and the answer has tradition 
ally been “It’s what closed last Sat 
urday night.” If this is no longer 
the case on Broadway where the 
unsubtle satires “The Producers” 
and “42nd Street” are gargantuan 
hits, it is also no longer the case 
Off-Broadway where two offbeat 
satirical musicals “Bat Boy” 
and “Urinetown” — are similarly 
delighting capacity audiences. 
“Urinetown” is already set to 
move on to Broadway in August. 
Just in case you happened to 
pick up the tabloid Weekly World 
News instead of U.S. 1 Newspaper 
at the supermarket one day in the 
early 1990s, you would have come 
across a Sensational story about the 
shocking discovery, in a West Vir- 
ginia cave, of a creature, half-man 
half-bat. As fate would have it, col- 
laborators Keythe Farley and 
Brian Flemming (book) and 
Laurence O’ Keefe (music and lyr- 
ics) did pick up that tabloid, and 


‘ decided that the oddities and ab- 


surdities of the story had all the 
elements for an engaging musical. 
Certainly not since the gleefully 
gory “The Little Shop of Horrors” 
refreshed the shlocky grade-Z film 
of the same name with songs and 
dances, has there been a musical to 
endear us so winningly to the bi- 
zarre and grotesque. feed 

The plot spins around the at- 
tempts of a strange and unsettling 
family to harbor, protect, and edu- 
cate the creature, even as the un- 
sympathetic and fearful townspeo- 
ple appear more wantonly out for 
blood. At the center of the action is 
Deven May’s fearlessly hyper-ki- 
netic portrayal-of the craving-to- 
be-accepted freak. Characterized 
by pointy ears and protruding ro- 
dent-like teeth, the ungainly Bat 
Boy is soon seen as the most ap- 
pealing figure among the residents 
in this dysfunctional town aptly 
named Hope Falls. 

Just slightly less dysfunctional 
is the family that assumes the role 
of Bat Boy’s guardian and protec- 
tor. This is after the sheriff delivers 
the frightened cave-dwelling odd- 
ity to the home of Thomas Parker, 
the town veterinarian, for observa- 
tion. 

The small-scaled musical has 
only nine performers who essay a 
multitude of oddball characters. 
Most of them are expectedly batty 
and are observed as brainlessly 
misguided in their attempts to be- 
come cattle ranchers in this rocky 
and cavernous terrain as they are in 
their vindictive quest to capture 
and kill the mutant creature that 
has bitten one of the locals. 

Musically the show is propelled 
by a bright and lively score that 
makes no apologies for its blatant 
and irreverent spoofing (in the 
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same manner as Mel Brooks with 
“The Producers” ) of a slew of the 
most recognizable and familiar 
musical styles from “My Fair 
Lady” to “Rent” to “The Lion 
King.” Oldsters as well as young- 
sters will easily catch the laugh-in- 
ducing references as quickly as 
they will enjoy the dumbing down 
of the genre. Teens will likely 
make this show a cult favorite. It’s 
a natural: the musical’s hero is an 
outcast, a misunderstood loner 


‘Bat Boy,’ a small- 
scaled musical has 
only nine perform- 
ers who essay a mul- 
titude of oddball 
characters. Most of 
them are expectedly 


batty. 
eo) 


amongst people who will not ac- 
cept him for who and what he is. 
Even if he does prefer blood to 
broccoli. 

Kaitlin Hopkins is excellent as 
Meredith, Bat Boy’s sheltering 
mom who, with the help of her 
teenage daughter Shelley, played 
with spunk by Kelley Butler, helps 
Bat Boy cum Edward speak like a 
proper gentleman with the help of 
BBC language tapes. Without giv- 
ing away the plot, let’s say that a 
family secret is unearthed as well 
as an unexpected villain. Under 
Scott Schwartz’s comically driven 
direction, “Bat Boy” flaps amus- 
ingly around Richard Hoover and 
Bryan Johnson's eerily effective 
two-tiered setting. *%&* 

— Simon Saltzman 

Bat Boy, Union Square Theater, 
100 East 17 Street, New York. $55. 


Ticketmaster, 800-755-4000 or 
212-307-4100. 


Cave Dweller: Kerry 
Butler, right, with De- 
ven May in the title 
role of ‘Bat Boy, The 
Musical’ at the Union 
Square Theater. 


Off-Broadway: 
‘Urinetown’ 


pN long as spoofing musical 
styles and genres are the theater 
season’s rage, composers Mark 
Hollmann (music and lyrics) and 
Greg Kotis (book and lyrics) of 
“Urinetown” could not have 
picked a more appropriate source 
for their irreverent and wickedly 
funny American fantasy than the 
sardonic, socio-political work that 
inspired European collaborators 
Bertoldt Brecht and Kurt Weil 
(“The Threepenny Opera”). Not- 
withstanding their generous nod as 
well to Americans composer Mark 
Blitzstein (“The Cradle Will 
Rock”) and playwright Clifford 
Odets (“Awake and Sing”), “Ur- 
inetown” is also an homage to in- 
ternational musical theater history 
from “West Side Story” to “Les 
Miz.” 

When a severe drought creates a 
water shortage and all home toilets 
are disconnected from the town’s 
dwindling supply, an evil and mer- 
cenary political mogul Caldwell B. 
Cladwell (played with unctuous 
and sinister delight by John Cul- 
lum) recognizes his opportunity to 
make a fortune. His company initi- 
ates fees for using public facilities 
and imposes fines and imprison- 
ment for those who don’t pay. 

While you may think that this is 
no cause for singing and dancing, 
it doesn’t stop the citizenry from 
doing such, particularly Clad- 
well’s daughter Hope (played with 
love-blinded innocence by Jen- 
nifer Laura Thompson) and Bobby 
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City Satire: The en- 
semble in the Off- 
Broadway show by 
Mark Hollmann and 
Greg Kotis that’s 
Broadway bound, 
‘Urinetown.’ 


Strong (played with fearless bra- 
vado by Hunter Foster), who leads 
the rebellion against those who 
would make it “a privilege to pee.” 

To its credit, “Urinetown,” as 
directed with smarty-pants bril- 
liance by John Rando, with fren- 
zied musical staging by John Car- 
rata, has its politicized tongue in its 
cheek even as it demonstrates how 
the good guys, when given the 
chance, can make more of mess 
than the bad guys. More to the 
point, the musical’s wickedly and 
funnily deployed agit-prop agenda 
is not to be taken seriously. On its 
own, the score, which mocks ro- 
mantic ballads, uplifting anthems, 
and whoopee-show tunes, the in- 
ane plot, the bravura performances 
(notably Jeff McCarthy as the droll 
narrator Officer Lockstock), and 
the whirling staging are equal and 
excellent partners in this defiantly 
audacious “ode de toilette.” 

Yes, the toilet, both private and 
public and its importance to soci- 
ety frames an outrageous allegory 
about the freedom to pee for free 
and what happens when public 
amenities become privatized. 
tok — Simon Saltzman 


Urinetown, American Theater 
of Actors, 314 West 54 Street, New 
York. $25. Tele-Charge at 800- 
432-7250 or 212-239-6200. To 


@ June 25. Opens on Broadway Au- 


gust 6. 


The key: **** Don’t miss; 
*&*x* You won't feel cheated; 
*&%* Maybe you should have 
stayed home; * Don’t blame us. 


Aida * Palace, Broadway & 47. 
Ticketmaster. Elton John and Tim 
Rice. 


Annie Get Your Gun * Mar- 
quis, Broadway & 46. Ticketmas- 
ter. 

Beauty and the Beast, Lunt- 
Fontanne, Broadway & 46. Ticket- 
master. 


Blast! * Broadway Theater at 
53 St. 


Cabaret **x* Studio 54, 254 
West 54. 


Chicago **** Shubert, 225 
West 44. 


Contact **** Vivian Beau- 
mont, Lincoln Center, 150 West 
65. 


Follies *** Roundabout at 
Belasco, 111 West 44. To July 14. 


42nd Street * * * * Ford Cen- 
ter, 213 West 42. Tony winner for 
best revival. 


Fosse *** Broadhurst, 235 
West 44. To September 1. 


George Gershwin Alone * 
Helen Hayes, 240 West 44. To July 
22. 

King Hedley II ** Virginia, 
245 West 52. By August Wilson. 
2001 Tony for Viola Davis. 


Kiss Me, Kate **** Martin 
Beck, 302 West 45. 

Les Miserables *** I[mpe- 
rial, 249 West 45. 

Major Barbara, Roundabout at 
American Airlines, 227 West 42, 
212-719-1300. Previews. 

One Flew Over the Cuckoo’s 
Nest ** Royale, 242 West 45. 


Proof **** Walter Kerr, 219 
West 48. With Mary-Louise 
Parker. Three Tonys including 
Best Play. 


Rent **** Nederlander, 208 
West 41. Ticketmaster. 


Riverdance on Broadway * x, 
Gershwin, 222 West 51. Ticket- 
master. 

Stones in His Pockets, Golden, 
252 West 45. 


The Dinner Party * Music 
Box, 239 West 45. Neil Simon’s 
latest. 


The Full Monty *** Eugene 
O’ Neill, 230 West 49. 


The Invention of Love k*x* 
Lincoln Center at Lyceum, 149 
West 45. Tom Stoppard drama di- 
rected by Jack O’Brien. 


The Lion King ***x* New 
Amsterdam, Broadway & 42, 212- 
307-4747. 


The Music Man ***x Neil 
Simon Theater, 250 West 52. Tick- 
etmaster. 

The Phantom of the Opera 
kk Majestic, 247 West 44. 


-The Producers **x** St. 
James, 246 West 44. Record- 
breaking 12 Tony awards for the 
Mel Brooks musical. 

The Rocky Horror Show 
*&** Circle in the Square, West 
50. 

The Tale of the Allergist’s 
Wife ** Barrymore, 243 West 
47. 


A Life, Irish Rep, 132 West 22. 
Previews. 


Blue, Roundabout at Gramercy, 
127 West 23. Phylicia Rashad and 
Hill Harper. Previews. 


Blue Man Group **** As- 
tor Place, 434 Lafayette, 212-254- 
4370. 


Blur, Manhattan Theater Club, 
City Center, 131 West 55, 212- 
581-1212. 


Breath, Boom, Playwrights 
Horizons, 416 West 42. To June 
24. 

Chaucer in Rome, Lincoln 


Center, Mitzi Newhouse, 150 
West 65. New from John Guare. 


De La Guarda * Daryl Roth, 
20 Union Square East. 

Eli’s Comin’, Vineyard, 108 
East 15, 212-353-0303. 


Every Day a Visitor, 
McGinn/Cazale, 2162 Broadway. 


Forbidden Broadway 2001, 
Stardust, Broadway & 51. “A 
Spoof Odyssey.” 

Glimmer, Glimmer and 
Shine, Manhattan Theater Club, 
City Center, 131 West 55, 212- 
581-1212. By Warren Leight. 

Love, Janis, Village, 158 
Bleecker. The Janis Joplin musi- 
cal. Ticketmaster. 


Madame Melville, Promenade, 
2162 Broadway, 212-580-1313. 
With Macaulay Culkin and Joely 
Richardson. 

Naked Boys Singing, Actors’ 
Playhouse, 100 Seventh Avenue. 

Once Around the City, Second 
Stage, 307 West 43, 212-246- 
4422. 


Our Sinatra *** Reprise 
Room, 245 West 54. 

Perfect Crime, Duffy, 1553 
Broadway. 

Six Goumbas and a Wannabe, 
Players Theater, 115 MacDougal. 

Stomp **** Orpheum, Sec- 
ond Avenue at 8. Ticketmaster. 

The Dog Problem, Atlantic, 
336 West 20. By David Rabe. 


The Fantasticks, 181 Sullivan 
Street Playhouse. Ticketmaster. 
Now in its fifth decade. 


The Play About the Baby ** 
Century Center, 111 East 15. By 
Edward Albee. 


The Syringa Tree *** Play- 
house 91, 316 East 91. TicketMas- 
ter. 

The Vagina Monologues, 
Westside, 407 West 43. 

The Woman in Black, Minetta 
Lane Thater, 18 Minetta Lane, 
212-420-8000. 

Tony n’ Tina’s Wedding 


**k* St. Luke’s Church, 308 
West 46. — Simon Saltzman 


Unless noted, all Broadway and 
Off-Broadway reservations can be 
made through Tele-Charge at 
800-432- or 212-239-6200. 
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Joanne Dailey, LCSW 
166 Bunn Drives Suite 101 + Princeton» New Jersey 08540 
609-683-0002 


THERAPY FOR WOMEN 


Relationship Issues 
Sexual Trauma 
Depression 


Anxiety 


Ms. Dailey, a Princeton psychotherapist for 
15 years, has helped many women 

work through life obstacles and 

move toward wholeness. 


Traditional Insurance Plans Accepted 


Are you about to explode over: 


e the chaos that is your office 
¢ bank account statements 

¢ monthly invoicing/payables 
¢ medical claims follow-up 


Call Linda Richter - 609/371-1466 


rs 


Mary Ann Kara, CPE 


12 Roszel Road 
Suite 204-C 


Princeton, NJ 08540 
609-987-8866 


Licensed & Board Certified 
Disposable Insulated Probes 
Complimentary Consultation! 


Specialized Services for Busy Professionals & Seniors 


PERSONAL PAPERWORK 
SOLUTIONS...AND MORE, INC. 


ELECTROLYSIS 


Specializing in Permanent Hair Removal 


ANGLE 


924-7733 
362 Nassau Street 
Free Parking 


PRECISION CUTTING 


by our new york 
treined staff 
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Specializing in the very 
best Scandinavian 


NISH 
ESIGNS of New Jersey 


Furniture for Home 


and Office 


Come and see our 
clearance and 
prices cut on all 
floor models 


Finest Wood: Teak, 
Rosewood, Beech, 
Cherry, Maple. 


Montgomery Center 
1325 Route 206 
Montgomery, NJ 08558 


Phone: 609-497-9666 
Fax: 609-497-1717 


Princeton Summer Theater 2001 announces its 


GRAND RE-OPENING «it 


Neil Simon’s 


Barefoot in the Park 


directed by Sarah Rodriguez 


June 21-24, July 5-8 at 8pm 
June 24, July 8 at Ipm 


Reservations: (609) 258-7062 
www.princetonsummertheater.org 


PLANNING YOUR NEXT 
CORPORATE OR GROUP 
OFF-SITE MEETING OR CONVENTION? 


NOTHING COULD BE EASIER! 


CALL NOW 
609-586-3000 or 800-932-7245 


CRUISES. 


® 


3800 Quakerbridge Rd. * Mercerville, NJ 08619 
EMAIL: cruiseholidaysmc@earthlink.net 


PRINCETON FORRESTAL VILLAGE ° 


stuff for 
ome? 


35 Outlet Stores & Restaurants + Route 1 at College Road West (behind the M 


Leaping Forward with Terra 


e 


ometimes you have to 
step away from something to see it 
clearly. This was the process that 
brought Stuart Loungway, who en- 
joyed a 10-year career as a ballet 
soloist, back to “‘terra firma.”’ Less 
than two years after turning his 
back — or so he thought — on 
dance, Loungway is launching 
Terra Firma Dance Theater, a 
brand-new, New Brunswick-based 
nonprofit performing arts collabo- 
rative. 
Terra Firma gives its inaugural 
performances at George Street 
Playhouse on Friday and Saturday, 


June 22 and 23, at 8 p.m., with a 


program of three premieres by 
three emerging choreographers. 
The concert features ‘““Chamber,”’ 
a contemporary ballet by Loung- 
way, “‘dance/rant” by James Gra- 
ber, and four sections from “‘If you 
leave the curtains open” by the 
Cleo Mack Dance Project. 

In an interview from his home in 
New Brunswick, Loungway de- 
scribes his vision for Terra Firma 
Dance Theater and how it grew out 
of a dark moment in his artistic and 
professional life. 

“I saw a need within the com- 
munity for a meaner, leaner ver- 
sion of a dance company, one 
that’s accessible and that has tour- 
ing capacity,” he says. His com- 
pany’s mission is to provide cut- 
ting-edge, accessible dance 


Furniture 


through public performances, 
community outreach, dance educa- 
tion, lectures, residency programs, 
and the development of new cho- 
reography. 

‘““We want to provide the com- 
munity something that it’s not get- 
ting: first-rate, accessible, cutting- 
edge dance as an art form. We’re 


‘My intent is to 
make an audience 
think — and to 
bring back a little of 
the romanticism in 
dance,’ says Stuart 
Loungway of the 
new Terra Firma 
Dance Theater. 


trying to develop a multi-media 
company in the tradition of Euro- 
pean dance theater. But we’ re built 
to serve the community. We’ ve set 
our ticket prices at the lower end of 
the scale, and we’ve begun to im- 
plement our first school pro- 
grams.” 

On a personal level, Loungway 
describes how, after 10 years in a 
profession he loved, he became 
disillusioned with the creative op- 
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portunities available to him. 
Loungway was a principal dancer 
for American Repertory Ballet un- 
der the direction of Septime We- 


bre. Prior to that he danced as a® 


soloist for the San Francisco Ballet 
in works by George Balanchine, 
William Forsythe, James Kudelka, 
David Bintley, and Mark Morris, 
among others. He started his career 
as a member of the Joffrey Ballet 
and participated in its landmark re- 
construction of Nijinsky’s “Rite of 
Spring.” 

“In ballet, you’re not encour- 
aged to develop a voice of their 
own, you’re a tool — a piece of 
meat. | sometimes call ballet the 
last legal monarchy,” he says will- 
fully. ““As a dancer, | had pretty 
much seen the whole spectrum and 
danced it. I didn’t feel like I had 
any autonomy in my career or in 
my art form any more. So I had 
turned my back on dance and de- 
cided to go into the field of physi- 
cal therapy.” 

Loungway went to work as a 
fitness trainer and had made plans 
to enter a two-year physical ther- 
apy training program when he was 
invited by Sherri Alban to teach 
ballet for Rutgers University’s 
Mason Gross School for the Arts. 

“Through teaching, and in the 
role of mentor, my love of this art 
form was revivified and came back 
into my life,” says Loungway, 


The Village has what 
you need to make 
your house a home. 
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‘VILAGE 


OUTLET 


It's what you need... for less! 
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Above Terra Firma: Stuart Loungway, opposite 
page left, in a role with American Repertory Bal- 
let. Above is his new group work ‘Chamber.’ At 
right is the Cleo Mack Dance Project in ‘If you 
leave the curtains open.’ 
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who is preparing to begin his third 
year as a part-time Rutgers faculty 
member. It was also at Rutgers 
where Loungway presented his 
own choreography for the first 
time, a duet that was performed on 
a student-faculty concert program 
in May, 2000. *‘The academic en- 
vironment seems so right for me, 
and I’ve received a lot of encour- 
agement in my work from other 
faculty,” he says. 

Aging is another concern in the 
dance profession that workships 
youth. It’s hard to grow up in a 
world where male and female 
dance artists are customarily re- 
ferred to as “‘boys’’ and “‘girls.” 
Many of these same dancers find 
themselves coming into their psy- 
chic and emotional maturity — and 
the height of their interpretive 
powers — when they are expected 
to retire. Loungway has just 
reached the daunting milestone of 
age 30. 

“Dancers so often have a diffi- 
cult time transitioning from this 
career because of the discipline 
and tunnel vision that the profes- 
sion itself requires. So many danc- 
ers do little to develop viable job 
skills,” he says. “Although | 
thought I’d dance for five more 
years, | also wanted to use what 
vestiges of youthful vitality that I 
had left, to push something proac- 
tive and to develop this company. 
It’s a labor of love first and fore- 
most. There’s no payroll as yet. It’s 
about having autonomy over my 
artistic voice.’’ His present goal is 
to develop a national and interna- 
tional audience for Terra Firma 
within three to five years. 

Among the companies. that 
Loungway points to as models for 
his own is the Hubbard Street Chi- 
cago (seen in concert at McCarter 
Theater last November) a repertory 
company he admires for its ability 
to move from one genre to another, 
from a ballet by Jiri Kylian to an 
astonishing barefoot tour-de-force 
by Ohad Naharin. He also names 
Kylian as ‘‘one of my heroes 
choreographically speaking” and 
admires Kylian’s Netherlands 
Dance Theater. 

“This is not an egocentric pro- 

ject — that’s why I’m not calling 
it the Stuart Loungway company,” 


he says. “‘It’s going to be a reper- 
tory company and a collaborative 
effort amongst the artists and 
among the patrons. My goal is for 
more of a collective voice and a 
collaborative process in dance. 
We’re also interested in listening 
to the voices of different demo- 
graphics, of audiences that aren’t 
being served.” 


goae describes his bal- 
let “Chamber,” a new contempo- 
rary ballet for five dancers, as ‘“‘a 
story of love, loss, and redemp- 
tion.”’ Contemporary and neo- 
Classical in style, it’s performed on 
pointe to a collage of music by 
Antonio Vivaldi, Marin Marais, 
20th-century composer Lukas 
Foss, as well as some ambient 
sounds and Techno music. 
*“‘Choreographically | strive to 
evoke some type of emotion from 


‘my audience,” he says. ““To quote 


Balanchine, if you put a man anda 
woman on stage — or a man anda 
man or a woman and a woman, for 
that matter — there’s a story there. 
I’m not interested in entrapping my 
audience, but my intent is to make 
them think. And | want to bring 
back a little of the romanticism in 
dance that has been lost in some of 
the things I’ve seen lately.” 

Loungway is married to dancer 
Gianna Russillo, also a former 
member of American Repertory 
Ballet, who is one of the company 
of dancers. Russillo is currently 
one of eight dancers in the cast of 
“Phantom of the Opera’’ on 
Broadway. She will take a leave to 
perform the lead pas de deux, with 
David Pittenger (also an ARB 
alumnus) in Loungway’s ballet 
“Chamber.” 

Sharing the first half of the con- 
cert program with ‘““Chamber”’ is 
James Graber, who has danced 
professionally with ARB and the 
Hartford Ballet. Graber will pre- 


On the Move: James 
Graber premieres a 
new work at George 
Street presented by 
Terra Firma Dance. 


miere an interdisciplinary per- 
formance art piece titled 
““dance/rant”’ that work combines 
choreography, improvisation, vo- 
calization, and addresses socio-po- 
litical themes. With a bent toward 
multi-media performance, Graber 
has created more than 20 works, 
the most recent presented at the 
Broome Studio in New York. 
Featured in the program’s sec- 
ond half is the Cleo Mack Dance 
Project performing four sections 
from an evening-length, work-in- 
progress titled, “If you leave the 
curtains open.” The Mack com- 
pany plans to stage the full work 
next spring. This new company is 
led by artistic director Cleo Mack 
and dancer Kim Barkhamer who is 
also the company’s co-founder and 
administrator. Both women gradu- 
ated with BFA degrees in dance 
from Rutgers in 1998 and are on 
their way to realizing a ‘‘five-year 
plan” for the emerging company. 
Mack has already won a 
Capezio/Dance Magazine award 
in choreography and a Turner 


Award for Choreography. Her 
work was presented by Dance 
Theater Workshop this spring, part 
of its ‘“‘Fresh Tracks”’ series, and 
presented last fall by the Mulberry 
Street Theater. Mack, who has 
danced with John Evans and Danc- 
ers, LKB Dance, and Rhombus 
Dance, is also a teaching artist for 
American Repertory Ballet. 

“If you leave the curtains open”’ 
has been sponsored by the New 
York Foundation for the Arts. In it, 
Mack uses household icons such as 
a bathtub, matress, trash can and 
television set to comment on the 
intricacies of human behavior. Per- 
formers include Mark Fucik, Kelly 
Grigsby, Melanie Kramer, Court- 
ney Viar, Kathleen Flynn, and 
Stephanie Laipis, most of whom 
are intimate with Mack’s distinct 
movement style having performed 
in her works at Rutgers. Fucik, 
however, will leave the ensemble 
in August for his new job as a 
member of the famed Pilobolus 
company. 

Barkhamer says the group is de- 


lighted to help fulfill its mission to 
support new work and new artists. 
“It also helps Cleo maintain her 
terrific momentum as a choreogra- 
pher,”’ she adds. 

Loungway, too, is brimming 
with optimism for his new com- 
pany. And his choice of its name 
reflects his hopes for the future. 
“Terra Firma is Latin for ‘lasting 
earth’ or ‘solid ground.’ | wanted 
the name to have a twist, a sense of 
ritual. | also wanted. a name that 
would bring good tidings and sug- 
gest a foundation, roots, and per- 
manency in years to come.” 

He calls his current path a vision 
quest. “Sometimes you have to 
step away from something to re- 
gain your objectivity. I just needed 
to be able to look at what | had 
given my life over to and see it in 
perspective.” — Nicole Plett 


Terra Firma Dance Theater, 
George Street Playhouse, 9 Liv- 
ingston Avenue, New Brunswick, 
732-246-7717.Adults $15; stu- 
dents $10. Friday and Saturday, 
June 22 and 23, at 8 p.m. 
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AN ORGAN RECITAL 


CRAIG CRAMER, world-renowned organist 
and professor of organ at the University 
of Notre Dame, will play the Joe R. Engle 
Organ built by Paul Fritts. Come and enjoy 
an evening of wonderful organ music and 
hymn singing tn the beautifully renovated 
Miller Chapel at Princeton Theological 
Seminary 


Saturday, June 23 


8:00 p.m. 

Miller Chapel 

Cosponsored by the Institute of Theology 

and the Chapel Office of Princeton Theological 
Seminary 

Open to the public and free of charge. 


For more information, call 
the Chapel Office at 609-497-7890. 


Princeton 
“ 
iTheological 


Seminary 


BS © Specialized Skin Care 
A) e Body Treatments 
e Vichy Shower 
/ @ Manicures — 
hve Pedicures 
f) © Body Massage 
¢ La Stone Therapy 
e Spa Packages 
e Waxing 


aan 


Men’s/ Women’s Styling 
Color Specialists ¢ Corrective Coloring 
Hi Lights ¢ Low Lights 


Relaxers ® Perming ® Make-up 
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Salon & Spa 
“Best Color Salon” 
- Elle Magazine, Spring 2001 
“Best in Day Spas & Full Service Salons” 
- Elle Magazine, 1999 


609-584-5464 Route 33 * Mercerville, New Jersey (behind Applebees) 


In the Galleries 
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Arts Council of Princeton, WPA Gal- 
lery, 102 Witherspoon Street, 609-924- 
8777. Juvenile Justice show, the annual 
show of artwork by young people in the 
Juvenile Justice program. On view week- 
days from 9 a.m. to 5 p.m. To June 29. 


Borders Books, 601 Nassau Park, 609- 
514-0040. In the Cafe Expression, Borden- 
town photographer Michael Bergman shows 
“Images of Walls,” color photographs taken 
while traveling in India. To June 30. 


Cranbury Station Gallery, 28 Palmer 
Square East, Princeton, 609-921-0434. Ex- 
hibition of prints dating from the 1940s by 
Princeton University’s Print Club. On view 
are prints by commissioned artists John Tay- 
lor Arms, Charles Locke, Leonard Pytlak, 
John Menihan, and George Jo Mess. Images 
include such campus sights as Clio Hall, 
Dillon Gym, Stanhope Hall, and Lake 
Carnegie. Through August. 


Historical Society of Princeton, Bain- 
bridge House, 158 Nassau Street, 609-921- 
6748. “Today’s News, Tomorrow’s His- 
tory,” a show celebrating 18,000 photo- 
graphs taken by the Princeton Packet’s pho- 
tographers and donated to the Historical So- 
ciety’s permanent collection. The collection 
documents more than 25 years of develop- 
ment, sprawl, historic preservation, educa- 
tion, celebrations, and festival, with images 
of Princeton’s Latino population, Asian In- 
dians, Southeast Asians, and Chinese 
Americans. 


Marsha Child Contemporary, 220 Al- 
exander Street, 609-497-7330. Solo exhibi- 
tion of new paintings by the Belarussian 
artist Natalya Zaloznaya. Gallery hours are 
Tuesday to Saturday, 10:30 a.m. to 5:30 p.m. 
To June 30. 


Princeton Jewish Center, 435 Nassau 
Street, 609-921-0100. Paintings on Old Tes- 
tament themes by Tom Sommerville. An 
adjunct instructor at Mercer County College 
and College of New Jersey, his paintings are 
in the public collections that include the Sao 
Paulo Museum of Art, Brazil. Part of pro- 
ceeds benefit the Jewish Center. To July 7. 


Princeton Theological Seminary, Erd- 
man Hall Gallery, 20 Library Place, 609- 
497-7990. National touring show of chil- 
dren’s art, “Whoever Welcome this Child,” 
on loan from the Presbyterian Church, cre- 
ated by children ages 5 to 18 as part of the 
denomination’s celebration of the Year of 
the Child. Gallery hours are Monday to Fri- 
day, 8:30 a.m. to 9:30 p.m.; Saturday to 4:30 
p.m.; Sunday 2 to 9:30 p.m. To June 29. 


Art by the River 


ABC Gallery, Lambertville Public Li- 
brary, 6 Lilly Street, 609-397-0275. “ Wan- 
derings in the Light,” an exhibition of oils 
and watercolor landscapes by Lawrenceville 
artist Carole Bleistein. She recently retired 
from a 20-year career as a measurement stat- 
istician for Educational Testing Service. 
Gallery hours are Monday to Thursday, 1 to 
9 p.m.; Friday | to 5 p.m.; and Saturday, 10 
a.m. to 5 p.m. To June 22. 


Artsbridge Gallery, Prallsville Mills, 
Route 29, Stockton, 609-773-088 1. Monthly 
group show featuring Marcia Boyle, Eliza- 
beth Ernst, George Graham, Lizan Loch, 


A Life in Art: Colortield 
painter Leonard Nelson is" 
the subject of a retrospective 
at Gratz Galley in New Hope 
through July 8. 


RELL, EINEM ALE ALES AES, 


Jeane Nielsen, William Wolfe, and Robert 
Loch. To June 30. 


Artists’ Gallery, 32 Coryell Street, Lam- 


bertville, 609-397-4588. Shared show by 


two Bernards: paintings by Bernard Unger- 
leider and sculpture by Bernard Mangiarac- 
ina. Both artists have been active in the re- 
gion since the mid-1970s. This is their sec- 
ond shared exhibition. Gallery hours are Fri- 
day, Saturday, and Sunday, I 1 a.m. to 6 p.m. 
To July 1. 


Atelier Gallery, 108 Harrison Street, 
Frenchtown, 908-996-9992. “Boyplay. 
Fragments, and a Lot of Blue,” .a show of 
recent works by Stacie Speer Scott. Inspired 
by her son’s play and physicality, she evokes 
multiple images in her expansive, multi-me- 
dia collage-based works. Gallery is open 
Thursday to Sunday, 11 a.m. to 5 p.m. To 
June 25. 


Coryell Gallery, 8 Coryell Street, Lam- 
bertville, 609-397-0804. The gallery cele- 


* 


brates its 21st annual summer exhibition fea- # 


turing the paintings and drawings of Na- 
tional Academy artist Harry Leith-Ross 
(1886-1973), an artist raised in England who 
settled near New Hope in 1935. Also in- 
cluded in the summer show are gallery artists 
Joanne Augustine, Gabrielle Baumgartner, 
Albert Bross, and Marge Chavooshian. Gal- 
lery is open Wednesday to Sunday, 11 a.m. 
to 5 p.m. To August 31. 


Gratz Gallery, 30 West Bridge Street, 
New Hope, 215-862-4300. ‘Leonard Nel- 
son: A Life in Art,” works by New York 
School artist Leonard Nelson (1912-1993), 
and a new Catalog by art historian and critic 
Sam Hunter. Nelson, who has been called a 
bridge between modernism and Abstract Ex- 
pressionism, was born in Camden and stud- 
ied at the Pennsylvania Academy of Fine 
Arts. He had 65 one-man exhibitions in New 
York and Philadelphia, and taught in Phila- 
delphia for some 40 years. The show is a 
benefit for the Pennsylvania Academy of 
Fine Arts. Gallery hours are Wednesday to 
Saturday, 10 a.m. to 6 p.m.; Sunday, noon to 
6 p.m. To July 8. 


Riverbank Arts, 19 Bridge Street, Stock- 
ton, 609-397-9330. Exhibition of recent 
work by James Feehan continues at the 
Stockton gallery through July. The gallery 
represents over 100 area artists. Gallery 
hours are Monday to Wednesday, noon to 5 
p.m.; Thursday, 10 a.m. to 6 p.m.; Friday and 


Saturday, 11 a.m. to 7 p.m.; Sunday 10 a.m. 
to 6 p.m. 


Tin Man Alley, 12 West Mechanic Street, 
New Hope, 215-862-1110. “Mournful Re- 
membrances” featuring limited edition silk 
Screens and new prints of posters by Frank 
Kozik, “the king of the modern day rock 
poster.” His bands include Nirvana, Rolling 
Stones, Pear] Jam, and Smashing Pumpkins. 
Curated by Jonathan Levine. Gallery hours 


are Friday through Tuesday, 11 a.m. to 7 
p.m. To July 31. 


- 


ae 


oe 


LS 


* 


JUNE 20, 2001 U.S. 1 35 


Art in the Workplace 


Gallery at Bristol-Myers Squibb, Route 
206, Lawrenceville, 609-252-6275. “Off the 
Wall,” an exhibition of works by 27 sculp- 
tors affiliated with Rutgers’ Mason Gross 
School of the Arts, curated by Kate Somers. 
Works installed on the grounds, on the 
rooftop garden, and in the gallery. Monday 
to Friday, 9 a.m. to 5 p.m.; and weekends and 
holidays, | to 5 p.m. To September 9, 


Featured artists include Alice Aycock, 
Mel Edwards, Lauren Ewing, John 
Goodyear, Geoffrey Hendricks, George 
Segal, Keith Sonnier, Herk Van Tongeren, 
and Jackie Winsor. Also Bright Bimpong, 
Chakaia Booker, Carson Fox, Harry Gor- 
don, Julia Kunin, Todd Lambrix, and Patrick 
Strzelec. 


Campus Arts 


Art Museum, Princeton University, 
609-258-3788. “A Tapestry by Karel van 
Mander” to August 12. “Seeing Double: 
Copies and Copying in the Arts of China,” 
an exhibition of Chinese art, to November 4. 
On extended view in the Bowen Gallery, 
Richard Serra’s “Weight and Measure” 
etchings. Tuesday through Saturday, 10 a.m. 
to 5 p.m.; Sunday | to 5 p.m. Free tours of 
the collection are every Saturday at 2 p.m. 


Firestone Library, Princeton University, 
609-258-3184. “The Light of Ancient Ath- 
ens: A Photographic Journey by Felix Bon- 
fils, 1868-1887,” an historic series of 42 
large-format photographs taken in Beirut by 
the 19th-century French photographer. More 
than 800 Bonfils photographs were donated 
to Princeton in 1921 by Rudolf Ernst Brun- 
now, professor of Semitic philology. Coor- 
dinated by Don Skemer, the show is guest 
curated by Andrew Szegedy-Maszak of 
Wesleyan University. To October 7. Open to 
the public weekdays 9 a.m. to 5 p.m.; 
Wednesday evenings to 8 p.m.; and week- 
ends, noon to 5 p.m. 


Milberg Gallery, Firestone Library, 
Princeton University, 609-258-3197. “For 
the Love of Books and Prints: Elmer Adler 
and the Graphic Arts Collection at Princeton 


‘Queen Peep:’ Bob Justin’s 
art is featured at the Morpeth 
Gallery, part of the ‘Contempo- 
rary Primitive’ show on view 

to July 14. 609-333-9393. 


University Library,” celebrating the 1940 
founding of a unique collection. Exhibit 
showcases the history and arts of the book 
through fine examples of printing, typo- 
graphy, binding, papermaking, calligraphy, 
and illustration. Treasures include prints by 
Toulouse-Lautrec and Mary Cassatt, photo- 
graphs by Julia Margaret Cameron, and the 
illustrated Chaucer printed by William Mor- 
ris at the Kelmscott Press. 

Middlesex County College, 2600 Wood- 
bridge Avenue, Edison, 732-906-2566. 
“Sand and Surf,” an exhibit of paintings 
inspired by nature by Rachelle Karger. A 
professor of modern languages, Karger’s 
work has been exhibited in New York and 
New Jersey. Presidential Gallery hours are 
Monday to Thursday, 9 a.m. to 5 p.m. To 
July 2. 


Area Galleries 


Hopewell Frame Shop, 24 West Broad 
Street, Hopewell, 609-466-0817. “Show 
Virgins II,” featuring watercolors by Gail 
Bracegirdle and 17 of her students. Exhibi- 
tors include Carol Arnold, Sally Baldino, 
Gwen Bolger, Eileen Borger, Janet Strauss 
Carlyle, Amy Gimbel, Diane Koye, and Bar- 
bara Krakovitz. Shop hours are Tuesday to 
Friday, 10 a.m. to 5 p.m.; Saturday, 9 a.m. to 
3 p.m. To July 28. 


1860 House, Montgomery Cultural 
Center, 124 Montgomery Road, 609-921- 
3272. The first annual Stonebridge Arts Fes- 
tival with an invitational exhibit curated by 
Pamela Sherin and artist Margaret Kennard 
Johnson. Exhibiting artists, and future 
Stonebridge residents are Mary Bundy, 
Rhoda Kossof-Isaac, Lore Lindenfeld, Mi- 
chael Ramus, and Margaret Johnson. Gal- 
lery hours are Tuesday to Friday, 10 a.m. to 
3 p.m.; Sunday, | to 4 p.m. To July 13. 


FREE 


SUITS * SPORT COATS * DRESS & SPORT SHIRTS 
CASUAL & DRESS SLACKS * SHORTS * OUTERWEAR 


* WHEN YOU BUY ONE AT REG. RETAIL PRICE 


| Ihe Clohins Comoary 


731 ROUTE 33 MERCERVILLE N.J. 08619 
. 609.586.2332 


*MUST BE OF EQUAL OR LESSOR VALUE 


SUMMER HOURS 


9:30 AM TO 7 PM 
9:30 AM TO 6 PM 


MONDAY THRU FRIDAY 
SATURDAY 
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For more information 
Call or stop by: 
CORT Clearance Center 
871-A Rt. 1 South, 
North Brunswick, NJ 
732-729-4844 


Independent 
Delivery Service 
available for 
additional fee 


FURNITURE 


CLEARANCE CENTER 
INDUSTRY of CHANGE 


All major credit cards 
accepted! 


10 AM - 9 PM, Monday - Saturday * 12 Noon - § PM, Sunday 


sonafest 2001 


musical discoveries 


The Crystal Guitar: 
Songs from Puerto Rico 


FRIDAY, JUNE 22 
8 p.m., Bristol Chapel 


A Garden Transformed: 
German Song in the 
20th Century 


SUNDAY, JUNE 24 
8 p.m., Bristol Chapel 


Sondheim & Company 


WEDNESDAY, JUNE 27 
8 p.m., Bristol Chapel 


FREE ADMISSION 


For more information call 609-921-7100 «307 
24-hour concerts hotline: 609-219-2001 


View the summer concerts calendar 
on-line at <westminster.rider.edu> 


WESTMINSTER CHOIR COLLEGE 
OF RIDER UNIVERSITY 
101 Walnut Lane, Princeton, NJ 


ADVANTAGE INSURANCE Assoc. 
AUTO @ HOME @ BUSINESS @ LIFE @ HEALTH 


MAXINE MILLSTEIN 
4444 Route 27, Kingston, NJ 08528 
Phone 609-279-9919 Fax 609-279-9920 

email: advantins@aol.com 


Providing you with the same experience 
and quality you have come to expect. 


20 YEARS EXPERIENCE LICENSED IN NJ & PA 


Spiritual | (FE | wages | Ace) Removes 
(NO) | LSS | ASY : 

Reader |\WHhe°y =~ |Xssy | All Negative 

& Advisor Influences 


YAN 


GIFTED WITH INNER VISION TO HELP OTHERS 
Love » Marriage * Career * Health 
Tarot Cards * Crystals * Chaukra & Aura readings 
Help Where Available for Parties & Gatherings 


Others Have ; 
Failed You 2 for the price of 1 


80 Nassau Street, Suite 20, Princeton, NJ * 609-688-9188 


Open 
9am-9pm 


EXON 


$Q95 
Oil Lube & Filter + 
Safety Checkup 


Passenger Cars Only 


With this coupon. Cannot be combined with 
other offers. Expires 8-31-01 


Continued from page 29 


The Comedy of Errors, New 
Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 
edy of mistaken identities, di- 
rected by Brian B. Crowe. $27 to 
$37. 2 and 7 p.m. 


Carousel, Paper Mill Play- 
house, Brookside Drive, Mill- 
burn, 973-376-4343. Rodgers 
and Hammerstein’s musical love 
story. $37 to $60. 2 and 7:30 
p.m. 


Barefoot in the Park, Princeton 
Summer Theater, Hamilton Mur- 
ray Theater, 609-258-7062. Neil 
Simon’s comedy. Directed by 
Sarah Rodriguez. $12.50; sen- 
iors, $10; students, $7. 2 and 8 
p.m. 


Month of Sundays, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. Bob Larbey’s comedy 
about a crotchety old Coot in a 
nursing home. $20.50 to $22. 
2:30 p.m. 


As Time Goes By: The Songs 
of World War Il, Bristol River- 
side Theater, 120 Radcliffe 
Street, Bristol, 215-785-0100. 
Summertime musical tribute to 
honor those who served during 
World War Il featuring classics 
that include “As Time Goes By, 
"When the Lights Go On Again," 
and “Praise the Lord and Pass 
the Ammunition.” Cast includes 
Bethe Austin, Edward Keith 
Baker, Colby Foytik, and Lois 
Anne Sach. $25. 3 p.m. 


Do Patent Leather Shoes Re- 
ally Reflect Up?, Actors’ NET, 
635 North Delmorr Avenue, Mor- 
risville, 215-295-3694. Musical 
comedy about survival in Catho- 
lic School. $15. 6 p.m. 


Dinner Theater 


The Sunshine Boys, Headley 
Manor Dinner Theater, 1301 


Tire Rotation 
$QO95 


With Oil Lube & Filter - Reg. 515% 


With this coupon. Cannot be combined with 
other offers. Expires 8-31-01 


‘Space & Space’: This lithograph by Susumu 
Endo is among the works featured in ‘Private Col- 
lections Unveiled’ at the Printmaking Council of 
New Jersey, Somerville, on view to July 14. 


See OR ERIE OPO YR TL TE TL ACERT LATE 


Edgely Road, Edgely, Pennsyl- 
vania, 888-295-7469. Neil Si- 
mon’s comedy about an old 
vaudeville team reunited. $32 to 
$39 2 and 8 p.m. 


Murder Mystery Dinner Train, 
Flemington, 609-443-5598. Mur- 
der mystery show on an old-time 
locomotive. $55. 3:30 p.m. 


Film 


Journey Swiftly Passing, New 
Jersey International Film Festi- 
val, Scott 123, College Avenue, 
New Brunswick, 732-932-8482. 
Barbara Klutinis’ award-winning 
experimental film. On a double 
bill with Bahman Ghobadi’s de- 
but feature “A Time for Drunken 
Horses” about impoverished or- 
phans in Kurdistan. $5. 7 p.m. 


Literati 


John Lithgow, Barnes & Noble, 
MarketFair, 609-897-9250. Actor 
and author John Lithgow speaks 
and signs copies of his CDs and 
books. His newest children’s 
book is “The Remarkable Farkle 
McBride” illustrated by C.F. 
Payne. Free. 2 p.m. See story 
page 46. 


Filipino Music, One World 
Benefit Concert, Wardlaw-Har- 
tridge School, 1295 Inman Ave- 
nue, Edison, 609-895-0051. 
Classical Filipino music and 
songs featuring Maria Corazon 
Solis Gaffar, soprano, and Al- 
bert De Los Reyes, pianist and 
composer. Benefit concert for 
the Missionaries of Charity or- 
phanage in Tacloban City, Philip- 
pines. $15. 2 p.m. 


Maria Corazon Solis Gaffar of 
Princeton, studied voice at the 


Princeton Circle Exxon 


3713 Rt. 1 & Washington Rd. (Only 3 Miles From Plainsboro) 
Shuttle Service Available » Please call Shimon for an appointment 


ME reeestmates 609-987-8363 
Quality Auto Repair ¢ 


Quality Foreign & Domestic Repairs & Service « Body Work Available 


OUR SPECIALS FOR JULY & AUGUST 
3500 mile service 


$4995 


includes Oil Lube, Filter, Top Off Fluids, 
Check Tire Pressure, 20 pt. Auto Check 


With this coupon. Cannot be combined with 
other offers. Expires 8-31-01 


Fair Prices 


other offers. Expires 8 


New England Conservatory of 
Music and Westminster Conser- 
vatory. She is known for her ren- 
dition and interpretation of classi- 
cal and contemporary Filipino 
songs. Albert De Los Reyes 
from the Philippines is a pianist, 
composer, music director, and 
educator. His piano composi- 
tions, music arrangements, and 
students have won numerous 
awards in international music 
competitions. 


Rock Out Benefit Show, Stone 
Pony, 913 Ocean Avenue, As- 
bury Park, 732-502-0600. An all- 
day, all-night rock concert to 
benefit the Emmanuel! Cancer 
Foundation. Headliner is the 
Arena Drive, with Alterkation, 
Waking James, Knuckle Sand- 
wich, Mile 9, Doc Lawrence & 
the Blues Fix, Judge Drain, Dif- 
ferent Strokes, 37 Slurp, and 
Red Headed Boogie Child. Or- 
ganized by high school student 
Bethany Thornton, all proceeds 
go to the Emmanuel Cancer 
Foundation, “helping make the 
world a better place for children 
with pediatric cancer.” $10 all 
day ticket. 2 p.m. 


Fairs 


Hightstown in the Spring Auto 
Show & Swap Meet, Jersey 
Late Greats, Sarnoff Corpora- 
tion, Route 1 and Washington 
Road, 856-299-5372. The 17th 
annual show benefits East Wind- 
sor Fire Company No. 1. Regis- 
tration for pre-1975 vehicles 
only. Admission $2 adults; under 
17 free. 8 a.m. to 3 p.m. 


Health & Wellness 


Princeton Center for Yoga & 
Health, 113 Commons Way, 
609-924-7294. “Finding Bal- 
ance,” Michal Ben-Reuven 


LOCAL TOWING 
AVAILABLE 


Air Conditioning Service 


$4995 


Freon, Vacuum & Recharge 
& Test for Leaks 


With this coupon. Cannot be combined with 
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Participate Please 


on Blue Cross Blue Shield is sponsor- 
ing a 2002 calendar art contest for children ages 5 
to 12. The theme is healthy lifestyles and the dead- 
line for artwork in Saturday, June 30. The winners 
will have their artwork featured in the 2002 calen- 
dar and receive a $100 U.S. Savings Bond. Website: 
www.horizon-bebsnj.com/artcontest. 


Burlington County Historical Society invites 
the community to participate in an interactive, in- 
tergenerational, multicultural 225th birthday cele- 
bration. Share your story with the many stories that 
are all part of America’s story. Entertainment, re- 
freshments, tours of three historic houses. Reply by 
Saturday, June 30, to 609-386-4773. 


Art Camp 


1860 House offers art camp for ages 4-1/2 to 12 
with new classes for early teens. Week-long morn- 
ing camps with a different theme each week plus 
several two-to-four day afternoon workshop-style 
classes. Mediums include sculpture, photography, 
puppet-making, silk painting, and clay, There is 


also a two-week theater workshop program. Camp 
runs Monday, June 25, through Friday, August 17. 
Call 609-921-3272. 


Fonthill Museum seeks volunteers to assist with 
the “Old-Fashioned Fourth of July” planned. Help 
is needed with decorating, set-up, parking, admis- 
sions, food tent, children’s crafts, games, and clean- 
up. The museum is on East Court Street and Route 
313 in Doylestown. Call 215-348-9461, ext. 10. 

Kelsey Theater seeks ushers, ticket takers, and 
backstage crew. Call 609-586-4800. 

Battleship New Jersey Museum seeks volun- 
teers to assist with painting of the exterior of the 
ship and other on-deck work. The historic warship 
will become a museum on the Camden waterfront 
on September 2, 2001. Call Joe Fillmyer at 856- 
966-1652. 


Burlington County Historical Society invites 
the community to participate in an interactive, in- 
tergenerational, multicultural 225th birthday cele- 
bration. Share your story with the many stories that 
are all part of America’s story. Entertainment, re- 
freshments, tours of three historic houses. Reply by 
Saturday, June 30, to 609-386-4773. 


Are your employees using 


yesterday's skills in today's market? 


You can provide the tools your employees 
need to solve tough problems and make 
better decisions. 


Call now for Critical Thinking Skills workshops 
Problem Solving 

# Decision Making 

Project Management 


Angela Deitch Consulting 


82 Lochatong Road 
West Trenton, Nj 08628 


(609) 883-6327 
Fax (609) 771-8104 
ADConsultg@aol.com 


ROR A LE OO RR 


leads a workshop on regaining 
the balance of life. $25. 3 p.m. 


History 


Kuser Farm Mansion, 390 
Newkirk Avenue, Hamilton, 609- 
890-3630. Tours free with reser- 
vation. 5 pm , 6, and 7 p.m. 


“Hot Spots 


Lisa Botalico, Mediterra Res- 
taurant, 29 Hulfish Street, 609- 
252-9680. Flamenco dancing 
while you dine outdoors. 4 and 
7 p.m. 


Inner Flight, Havana, 105 South 
Main Street, New Hope, 215- 
862-9897. Jazz. 7 p.m. 


Liz Callaway, Odette’s, South 
* River Road, Route 32, New 
Hope, 215-862-3000. Broadway 
singer-actress has appeared in 
“Merrily We Roll Along,” “Miss 
Saigon,” and “Cats.” $27.50 
_ 7:30 p.m. 
Odonata, John & Peter’s, 96 


South Main Street, New Hope, 
215-862-5981. $12. 9 p.m. 


| 4 
~~ Kids Stuff 


Zany Brainy, 3495 Route 1, The 
Shops at Windsor Green, 609- 
987-8886. Games and activities. 
Free. 2:30 p.m. 


For Families 


Storyteller’s Cottage, East Jer- 
sey Olde Towne Village, 
Johnson Park, 1050 River Road, 
Piscataway, 732-745-3030. Re- 
gina Ress presents a bilingual 
program of legends and tales of 


the Aztec and Mayan people in 
the Americas during the time be- 
fore Columbus. Free with regis- 
tration. 2:30 p.m. 


Family Theater 


A Pound of Dog, Somerset Val- 
ley Players, 689 Amwell Road, 
Neshanic, 908-369-7469. A new 
play written and directed by 
Linda Neri. $8. 1 and 4 p.m. 


Outdoor Action 


Bucks County Audubon Soci- 
ety, Visitors Center, 2877 
Creamery Road, Solebury Town- 
ship, 215-297-5880. Guided bird 
walk through the fields and for- 
ests of Honey Hollow Water- 
shed. Free. 8:30 a.m. 


Nature Photography, Delaware 
& Raritan Canal State Park, 
DeMott Lane parking area, 732- 
873-3050. Focus on discovering 
the variety of subject matter on 
and off the towpath. Bring your 
own camera. Presenter is ama- 
teur photographer Bill Bonneer 
of www.canalphotos.net. Regis- 
ter. Free. 10 a.m. 


Somerset Hills Single Hikers, 
Willie’s Tavern, Route 202, Bed- 
minster, 732-863-4909. Hike at 
Catfish Pond, Delaware Water 
Gap; meet in parking lot across 
from Willie’s, $6. 10 a.m. 


Professional & Business Sin- 
es Network, Penns Landing 
oat Basin, 800-537-3859. 
Fourth annual evening event, 
Sail for Singles’ on Philadel- 
phia’s tall ship, the Jolly Il 


Lose 


6 to 20 Inches | 


In 2 Hours! 


Imagine a fast, safe, and | 
all-natural treatment that | 


melts away inches from 
thighs, stomach, hips and 


waistline, reduces cellulite, * 


and flushes health-threaten- 
ing impurities out of the 
body. It also tightens loose 
skin. And because it is not a 
dehydration wrap, the 
inches you lose should stay 
off if you don’t gain weight 
and you schedule occasional 
maintenance wraps to opti- 
mize results. 


Now Offering 
Massage Therapy! 


WrapSure 
A Soares Day Spa 


_ 145 Route 31 
Pennytown Village 
Pennington, NJ 


609-466-5660 


Rover. Board at 4:30 p.m. for 5 
p.m. departure. Proceeds bene- 
fit inner-city youth. Register with 
credit card. $50. 4:30 p.m. 


Yardley Singles, Knights of Co- 
lumbus, 1492 Woodbourne 
Road, Levittown, 215-736-1288. 
Dance party, for ages 40 and 
up. $10. 7:30 p.m. 


Continued on following page 


Electrolysis 


PERMANENT HAIR REMOVAT 


By June Sweeney CPE 
S, BOARD CERTIFIED ELECTROLOGIST 
* Most Technologically 
Advanced Equipment 
* Individual, sterilized 
disposable probes 


* Physicians methods of sterilization 
¢ FREE private consultations 
¢ Servicing both men and women 


Conveniently located off Rt. 1 behind the 
Princeton Hyatt at 12 Roszel Road, West Windsor 


THE LEWIS SCHOOL 
53 Bayard Lane, Princeton, New Jersey, 08540 


“Is it your hope that this year your bright child will achieve the 
success in school that reflects his or her ability?” 


“The Lewis School provides full-time, multi-sensory education for children with 
dyslexia and related learning differences who, although otherwise intellectually 
capable, are experiencing difficulty in learning.” 

Marsha Lewis, THE PRINCETON PACKET, 1979 


FOUNDED 1973 


eA 
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: * 
Lewis School Art Department Chair & National Rauschenberg Honoree, 2000, The Lab School, Washington, D.C. 
Artist, Andrea Greenberg with her Lower School students 


For Educational Testing @ I. nformation Regarding All Programs, 
Fall & Summer Study, (Space Providing), & Admissions 2002-2003 


Contact The Lewis School (609) 924-8120 
Open House & Orientation by Registration Only 
The Lewis School and Clinic is a non-profit, non-sectarian, co-educational resource dedicated to the advancement 


and advocacy of learning Different Persons * Member of The International Dyslexia Society since 1073. 
The Lewis School and Clinic does not discriminate on the basis of race, ethnicity, creed, gender or gender orientation 


’ 


Continued from preceding page 


Westminster Summer Concert 
Series, Westminster Choir Col- 
lege, Bristol Chapel, 609-921- 
ti 2663. Concert series begins 
EXTRAORDINARY CIGARS oe Monday through Thursdays 
ie ‘ A ; " +94 
HANDMADE PIPES AND HUMIDORS i through August 5. Free. 7:30 
; p.m. 
CUSTOM CIGAR GIFT PACKAGES * UNRIVALED ; ' 
‘ oo 
CUSTOMER SERVICE Pop Music 
ahs Dido, PNC Bank Arts Center, 
) f Holmdel, 732-335-8698. With 
A Little Taste O Travis. On the Web at : 
www.sfx.com. $22.75 to $42.75. 
C U Bb A ack 
Pcizar parler? @ Drama 
“BEST CIGARS IN THE FREE WORLD”™ New Playwrights Series, Villag- 
ers Theater, 475 DeMott Lane, 
7O WITHERSPOON ST. 102A SOUTH MAIN ST. Somerset, 732-873-2710. 
PRINCETON, NJ New Hope, PA ; Staged reading and post-per- 
> Sa>aeen (215) 862-1122 * formance discussion of “The 


Last White Family on Dorches- 
ter Road” by Mike Perricone of 
North Brunswick. Free. 8 p.m. 


Good Causes 


Kevin Johnson Roast & Din- 


MARIETTA, GEORGIA 


Ww. ©: UY -B AVS 


JUNCTION 
BARBER SHOP 


... 6 Bare i Seow 


ton/Mercer County, Marriott 
Forrestal Village, Plainsboro, 
609-392-7837. Roasters sched- 
uled to appear include Donavan 
McNabb, Troy Vincent, Tim 
Couch, Darius Donovan, Marvin 
Harrison, Kaseem Sinceno, Ro- 
land Williams, and Keith McKen- 
zie. Social hour, dinner, and 
roast, $85. Huddle social hour, 
dinner, and roast, $125. 6 p.m. 


End of Life Series, Mercer 


¢ Men’s Haircut * Boy’s 12 and Under 
¢ Senior Men 60 & Over 


33 Hightstown Rd., Princeton Jct. 
ELLSWORTH’S CENTER (Near Train Station) 


Hrs: Tues - Fri: 10am - 6pm 609-799-8554 


Sat: 8am - 2:30pm 
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-- Now Three locations! =. 

‘ | Lawrenceville, South Brunswick, WW: 
& Yardley-Newtown, PA Ww. 
; = Arts & Crafts Camp! we 
* 10 Weeks of Arts & Crafts Activities = “Os 
: Morning and/or Afternoon Sessions wits 
zi Ages.6 and up. * Beginning June 25 “©: 
: Adventure Tours! 58 
Daily/Weekly Tours Exploring 609.296.4100 SY 

~ the Mid Atlantic Region www.triangleart.com Oz 
Full Day Sessions * Ages # to Adult rg 
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County Leadership Coalition 
for End of Life Care, Hamilton 
Township Public Library, 609- 
599-5044. A workshop and dis- 
cussion group formed to con- 
tinue the dialogue started by the 
four-part PBS series, “On Our 
Own Terms: Moyers on Dying.” 
Cary! Tipton, Community Hos- 
pice of VNA Home Care of Mer- 
cer County, presents “Hospice 
Care.” Free. 7 p.m. 
HealthAtoZ.com, Cran! 
409-8200. Internet chat 
lergy relief with Leonard Fromer 
iz 


ury, 609 


on al 


cian 


allergist and family phys 

with expertise in the areas of al 
lergy and asthma. Website 
www.healthatoz.com for live 
broadcast. Free. 9 p.m. 
For Families 


John Lithgow, War Memorial 
Theater, West Lafayette Street, 
Trenton, 609-984-8400. John 
Lithgow’s “Perfectly Ridiculous” 
family concert, a madcap mix of 
music, singing, fun, and hijinx. 
The comic actor best known on 
NBC's “Third Rock from the 
Sun” who is also in the new 
movie, “Shrek.” $20 to $30; kids 
12 & under 1/2 price. Tickets on- 
line at www.tickets.com. 4 and 
7:30 p.m. See story page 46. 


For Parents 


ner, Boys & Girls Club of Tren- 


Better Beginnings, First Presby- 
terian Church, 318 North Main, 
Hightstown, 609-448-6226. “Cre- 
ating Classroom Partnerships” 
two-hour course as part of Child 
Development series for adults. 
$7.50. 6 p.m. 


Tuesday 


June 26 


Claremont Trio, Princeton Uni- 
versity Summer Concerts, 
Richardson Auditorium, 609- 
497-1642. Chamber music by 
the young trio featuring twin sis- 
ters Julia and Emily Bruskin, vi- 
ola and cello, and Donna 
Kwong, piano, playing trios by 
Haydn, Ravel, and Dvorak. The 
trio won first prize in the 2001 
Young Concert Artists Interna- 
tional Auditions and will make its 
New York debut in November at 
the 92nd Street Y. Free tickets 
required for admission. 8 p.m. 


Free tickets are distributed at 

the Richardson Box Office begin- 
ning at 6 p.m. on the day of the 
concert only. All tickets are dis- 
tributed on a first-come, first- 
served basis, with a limit of four 
tickets per person. Seating is un- 
reserved and early arrival rec- 
ommended. Anyone with a dis- 
ability should call for ticket ar- 
rangements by 5 p.m. on the Fri- 
day before each concert. 


Boost the Producti 


Art 


maine 

George Nakashima Lecture, 
James A. Michener Art Mu- 
seum, 138 South Pine Street, 
Doylestown, 215-340-9800. “Cu- 
rator's Exhibition Lecture Tour 
with Steven Beyer, guest cura- 
tor for “George Nakashima and 
the Modernist Moment” and for- 
mer assistant artistic director of 
the Fabric Workshop and Mu 


seum. Philadelphia. He is also a 
practicing artis! with many solo 
exhibitions of his sculpture anc 
works. Shon continues to Sep- 
tember 16. Preregister, $15. 1 
p.m. 
Drama 


The Comedy of Errors, New 
Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 
edy of mistaken identities. $26 
to $41. 8 p.m. 


Health 3 Wellness 


South Brunswick Public Li- 
brary, 110 Kingston Lane, Mon- 
mouth Junction, 732-329-4000. 
“Chat in Sign” club for new skills 
and practice. Pre-register. 7:30 
p.m. 


Hot Spots 


B.D. Lenz, Mediterra, 29 Hulfish 
Street, 609-252-9680. Original 
funk jazz. 6:30 p.m. 

Shakewell, John & Peter’s, 96 
South Main Street, New Hope, 
215-862-5981. $12. 9 p.m. 

Tumulty’s Pub, 361 George 
Street, New Brunswick, 732-545- 
6205. Traditional jazz every 
Tuesday. 9 p.m. 


Outdoor Action 


Firefly Parade, Stony Brook 
Millstone Watershed, 31 Titus 
Mill Road, Pennington, 609-737- 


. 


* 


7592. “Exploring the Night” pro- 


ram for families and adults. 
egister. $8. 8:30 p.m. 


Sports for Causes 


Golf Classic, March of Dimes, 
Forsgate Country Ciub, James- 
burg, 609-655-7400. The 13th 
annual benefit with lunch, golf 
with celebrities Gary Koch, 
Robert Wrenn, and Helen AlI- 
fredsson, plus dinner, awards, 
and golf clinic. $750. 10:30 a.m. 


Wednesday 


June 27 


eo 


Classical Music 


Summer Songfest 2001, West- 
minster Choir College, Bristol 


J and Efficiency 


of Your Business 


PC Consultant Ken Cook has helped large 
and small local businesses with their database 
needs for over ten years. He can help you too. 


Database Expert - 
Creates Microsoft 
Access Database 
Solutions 


Microsoft Office 
Custom Salution 
Developer 


* Centralize and Organize your Data for Easy Access 


and Management 


* Automate Manual and Time Consuming Processes 

* Automate Business for MS in Word and Excel 

* Customize and Automate e-mail form letters, newsletters 
and messages to your client base 


Visit www.kcookpcbiz.com 
ofr call 609-397-8310 today 


KcCookstc@erols.com 
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You can't afford a résume 
written by an amateur 


e Career Counseling © Job Search Counseling 
e Résumés and Cover Letters »* Electronic Résumés 
° Interview Coaching * Résumé Distribution 


www.resume-Magic.com 
Resumagic@aol.com 


NS 


z 


GUARNERI ASSOCIATES 


Chapel, 609-921-2663. Fourth 77 
annual series developed by pian- § Subversive Vision: Rock posters by Frank A Member of 609-771-1669 
ist J.J. Penna, accompanist for . ; y : 
SUMING wastes: “Soctioin ard Comp. Kozek are featured at Tin Man Alley in New Hope PA {Professional Ss ee 
ay features Laura Brooks through July 31. 215-862-1110. RW Sy aati * NJ Licensed Career Counselor 
, MeZZO-soprano; serena esume riters Ze x oe : f 
Certified Professional Résumé Writer 


Benedetti, soprano; and Marcus 
[Soetegae baritone. Peter D. 
right arranged the Sondheim i 
ah Arts Company presents Michael 
com : .8 p.m. i 
positions. Free. 8 p.m Drama Bennett’s musical brainchild that 
spotlights dancers auditioning 


Outdoor Concerts The Comedy of Errors, New for a show. $7.50 adult; children - 
om Jersey Shakespeare Festival, half ores 8 om ’ 
200 Carnegie Center, 732-545- Shakespeare's exuberant com- im . 
7200. Wednesday summer edy of mistaken identities. $26 Broke Ti : Tap Into Resources You 
lunchtime ae saaaen in the to $41. 2 and 8 p.m. “agp oa Bia on” Never Knew You Had & Banish 
greenway. Free. Noon. Ten-Minute Play Fest, : ok 7 
Riverside Symphonia Brass wey caver Dry ee Center, Ssobabo: Hroe oceans of be. Those Mental Demons that 
Quintet, James A. Michener Ouse, ontgomery r - eep you from playing your best. 
AM Museum, 138 SounPine Road, 608-821-3272 Ajured tary about prognany and ado det ah oak poe 
reet, Doylestown, 215-340- . prays by area ion i i ; ft I 
9800. In the newly opened sculp- authors, directed by Jeffrey _ Hubky's arureand oot oP Gift Certificates Available 
® ture garden, a concert of foot- Davis. Proceeds benefit the pi- geon Within.” 7 p.m. . . 
tapping favorites featuring Dixie, ano fund. $10. 8 p.m. SO und In teres ting ie 
Ragtime, Sousa, and others. Chorus Line, Open Air Theater, 
Free. 7 p.m. Washington Crossing State : 
Park, 609-737-1826. Newtown Continued on following page 
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Did You Know that More and Move Poople 


* 


4 


a 
Teenagers Children Adults 
Rhinoplasty* Surgery for Eyelid Surgery 
Breast Reduction* Prominent Ears* Liposuction 
Breast Augmentation Excision of Breast Reduction* ! AN : E r 
for Breast Assymetry* Giant Birthmarks* _ Breast Lifts/ Augmentation = | / f 
& Reduction for Excision of Facelifts/Brow Lifts ‘ £i. 
Gynecomastia* Suspicious Lesions* Post Mastectomy : eo 
Chin Implants Scar Revisions* Reconstruction* 
Scar Revisions” Skin Cancer Excision* Because of You... 
Removal of Moles Carpal Tunnel Surgery* 
Skin Care Programs for Excision of Ganglions* ; 
aS a iil sas vididied Skin Caré A child laughs... senior eats a hot meal...a family gets a new start...a 
community works...a partnership thrives. Thank you for your 
‘ generosity. We couldn't do it without you. - 


ee 


C#& PRINCETON 
CENTER# PLASTIC 


? ‘SURGERY 
all for your consultation today. 


& 609-921-7161 United W 
3 Dr. Jill Hazen and Dr. Thomas Leach of Greater srry HELPS . 


932 State Road, Suite H, Princeton, NJ 


- At the Princeton Center for Plastic Surgery, we offer something for everyone. 
‘Many of these procedures are covered by your insurance. Please call for more details. 


Www.Uwgmc.org 
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Something For 
Every Cigar Lover 


CIGARS @ CIGAR ACCESSORIES 
PIPES @ PIPE TOBACCO 
MEN’S GIFTS 
GIFT CERTIFICATES 


7 3 N 
Ellsworth’s Center 
33 Princeton-Hightstown Road 
Princeton Junction 


609-936-0600 


Monday-Friday 10-8 # Saturday 9-8 # Sunday 11-4 


A, Barlow Tyrie Teak Dining Group 
With Patio World's Exclusive 100 Year Guarantee 


Dining Group 

Viking 53" Grill & Stainless Stee! 4 Dining Arm Chairs 
Cart 3-25,000 BTU bumers, 

double 15,000 BTU sideburnerwith ©, Lane & Lloyd Flanders. 
gourmet-GLO. Rotisserie, 

infrared 15,00OBTU rear burner 
and built -in smoker system 
Model 2001 leftover. 


PRE-SUMMER SALE _ Dining Group 


3303 ROUTE 1 SOUTH 
[Across from QuakerBridgeMa}} 
Next Free Standing Bldg S. of Pier 1) 


a 
lh 


You want the largest 
selection of outdoor 
furniture and we have it now! 


Over 150 groups on display in our 15,000 sq. ft showroom PLUS over 15,000 
groups in stock in our warehouse. We truly offer the widest selection in the 
area at 25-60% off mfg. list price every day with the guaranteed lowest price. 


SOME OF THE BRANDS WE CARRY: 


WOODARD 
LLOYD FLANDERS 
MALLIN 
SAMSONITE 


TROPITONE 
TELESCOPE 
CAST CLASSICS 


LANE GRAND CAFE GRILLS 

WEATHERMASTER = BUCAMEGRILLS 

KESSLER CAST 
BARLOW TYRIE TEAK ALUMINUM GAINES MAILBOXES 
GLOSTERTEAK MEADOWCRAFT PAWLEY’S ISLAND 
BROWN JORDAN & HATTERAS 

SHAE DESIGNS HAMMOCKS 
WERNER WOODS KETTLER SUNESTA 

0.W. LEE pl a 

WEBER GRILLS 

CHILD LIFE PLAY 


B. Cast Classic Symphony Cast Aluminum 


Includes 48” Round Tempered Glass Umbrella Dining Table and 


Save 50% Off List On All Indoor/Outdoor Wicker 
D. Prestige Surfside 6 Piece Extruded Aluminum 


Includes: 40° Round Tempered Glass Umbrella Dining 


$5460-00° SAVE $1000 Table With 4 Stacking Dining Arm Chairs and 1Chaise Lounge yor fe prow 
$4469.00 Limited Quantities WEBER GENESIS 
SILVER B SERIES 
GAS BARBEQUE 


FIREPLACE & HEARTH 


VILLAGE OF NEWTOWN 
SHOPPING CTR. 
2844 S. Eagle Rd. Newtown, PA 


| 
it | 
| LAWRENCEVILLE. NJ (Bet. Genuardi’s & West Coast Video) 
ede | (609) 951-8585 (215) 579-2022 
HOURS: MON. THROUGH FRI. 10:00-8:00; SAT. 10:00-6:00 & SUN. 10:00-5:00 


Continued from preceding page 


Dancing 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. 
George Segebade with Hudson 
Bay Company. $6. 8 p.m. 


Literati 


Byron Woodson, Borders 
Books, 601 Nassau Park, 609- 
514-0040. Author Byron Wood- 
son, a direct descendent of 
Thomas Woodson, Jefferson’s 
and Sally Hemings’ first child, 
for a discussion of the persua- 
sive oral history passed down by 
generations in “A President in 
the Family: Thomas Jefferson, 
Sally Hemings, and Thomas 
Woodson.” Free. 7 p.m. 


Pablo Medina and Daniel 
Aubrey, Foundation Theater, 
The Conduit, 449 South Broad 
Street, Trenton, 609-894-2138. 
Poet and novelist Pablo Medina 
reads from his new novel, “The 
Return of Felix Nogara.” Recipi- 
ent of awards from the National 
Endowment for the Arts, he is 
the head of the creative writing 
program at Land College, a divi- 


@ 


KINGSLEY-BATETEAK VIKING GAS GRILLS 
CASTELLE DSC BUILT-IN GRILLS 


SYSTEMS 


BONUS 
UMBRELLA OFFER 


(value up to $199) 
When you purchase an outdoor dining set 
for $999 or more. 


ycludes Special Orders, Meadowcraft, Prestige 


Telescope and Clearance center 


Expires 7/1/01 hie 


O 
weber 
$449 


Special Pricing with ad only 
Ad cannot be combined with any 
other offers. in Stock Only 
Exp. 7/1/01. US1 


EAST GATE SQUARE II 
1119 Nixon Drive 
(Across from Home Depot) 
Moorestown, NJ 


(856) 866-1300 


www.patioworld.baweb.com 


sion of the New School in New 
York City. Daniel Aubrey, a 
poet, theater producer, and play- 
wright reads from his new book, 
“The Great House.” Producing 
director for Foundation Theater, 
he coordinated the New Jersey 
State Council on the Arts Writ- 
ers-in-the-Schools Program. 
Free. 8 p.m. 


History 


Kuser Farm Mansion, 390 
Newkirk Avenue, Hamilton, 609- 
890-3630. “Growing Up on 
Kuser Farm” by Tom Glover and 
Bill “Bud” Glover. Free with res- 
ervation. 7 p.m. 


Hot Spots 


Kenny Davern Quartet, the Cor- 
nerstone, New and Pearl 
streets, Metuchen, 732-549- 
5306. Jazz, featuring James 
Chirillo. 7:30 p.m. 


Quilters, Odette’s, South River 
Road, Route 32, New Hope, 
215-862-3000. Musical saga of 
the women who stitched the lore 
of their frontier lives into richly 
varied quilts.$16. 8 p.m. 


Richard Rey Farrell, Havana, 
105 South Main Street, New 
Hope, 215-862-9897. Jazz. 9 
p.m. 


Amandia, John & Peter’s, 96 
South Main Street, New Hope, 
215-862-5981. $12. 9 p.m. 


House Tours 


Open House, Drumthwacket 
Foundation, 354 Stockton 
Street, 609-683-0057. Public 
tours of the governor's official 
residence. Garden and floral pro- 
grams during May. No reserva- 
tions; free parking & admission. 
Noon to 2 p.m. 


Yosi, West Windsor Board of 
Recreation, Amphitheater, 
West Windsor Community Park, 
Route 571, 609-799-2400. Inter- 
active children’s sing-a-long con- 
cert. Free. 7 p.m. 


Professional & Business Sin- 
gles Network, Mountainside Ho- 
tel, River Road, Point Pleasant, 
800-537-3859. All singles wel- 
come. Cash bar, no cover. 6 
p.m. 


‘Carousel’: Brandon 
Jovanovich, left, and 
Christiane Noll star at 
Paper Mill Playhouse 
through July 15. 973- 
376-4343. 


nena 


- Thursday 


June 28 | 


Outdoor Concerts ~ 


Jeffrey Folmer, Carnegie Cen- 
ter Concert Series, Greenway 
at 500 Carnegie Center, 732- 
545-7200. Wednesday summer 
lunchtime music season in the 
greenwayv. Free. Noon. 


The Bilawenburg Band, Prince- 
ton Shopping Center, North 
Harrison Street, 609-921-6234. 
The oldest community band in & 
the state of New Jersey, 60 play- 
ers strong, serenades with mu- 
sic by John Philip Sousa, 
George Cohan, and other peren- r 
nial bandstand favorites. Bring 
lawn chairs and blankets. Free. 
6 p.m. 


3 Doors Down, Sovereign Bank «@ 
Arena, 550 South Broad Street, 
Trenton, 609-520-8383. with 
Seven Mary Three and Olean- 
der. $27.50. 7:30 p.m. 


Tom Petty & the Heartbreakers, 
Tweeter Center, 1 Harbour 
Boulevard, Camden, 856-338- 

9000. With Jackson Browne. 
ee $28.50& $48.50. « 
p.m. 


Rutgers Summerfest 2001, 
State Theater, 15 Livingston 
Avenue, New Brunswick, 732- 
932-7511. The 2001 edition of 
the summer music festival 
opens with the acclaimed Afro- 
Cuban All Stars and legendary | 
pianist Ruben Gonzalez. $15, o 
$20, & $25. Call for festival bro- 
chure or visit www.musicweb.rut- 
gers.edu/summertest. 8 p.m. 


: 
The All Stars consists of a 13- | 
member band of Cuba's musi- . 
cians. Juan de Marco is the pro- 
ducer, composer, arranger, and 
musical director. 


ed .o 


Rutgers Summerfest 2001, Ma- 
son Gross Galleries, Civic 
Square, 15 Livingston Avenue, 
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‘Great Fun’: Photog- 

rapher Harry Rubel is 
one of five artists fea- 
tured in the South 
Brunswick Arts Com- 

mission June exhibit. 
® 732-524-3350. 


Steven G. Safran, 
M.D., PA 


Board Certified Corneal Specialist 
Formerly at Mercer Professional Building 


New Brunswick, 732-932-7511. 
Summerfest reception for “In- 
stalled Collections,” an art exhi- 
bition featuring work from seven 

@, Private collections ranging from 
American prints to contemporary 
leading-edge artists. Also works 
by MFA graduates in visual art 
at Mason Gross School of the 
Arts. Show runs to July 28. 
Free. 5 to 7 p.m. 


“Ten-Minute Play Fest, 
Montgomery Cultural Center, 
1860 House, 124 Montgomery 
Road, 609-921-3272. A juried 
program of short plays by area 
authors, directed by Jeffrey 
Davis. Benefit for the 1860 
House piano fund. $10. 8 p.m. 


The Comedy of Errors, New 
Jersey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 

* sity, Madison, 973-408-5600. 
Shakespeare’s exuberant com- 
edy of mistaken identities. $26 


@ Lasik - Laser Vision Correction 

@ Cataract Surgery - No Stitch, No Patch, No Needle 
@ Laser Eyelid Surgery & Cornea Transplant Surgery 
@ Glaucoma Surgery & Diabetic Eye Treatment 

@ Medicare & Most Insurance Plans Accepted 

@ Payment Plans Provided - Credit Cards Accepted 
@ Saturday Hours Available 


a 


| Mention This Ad And Get 
| A Free Lasik Consultation 


' 
1 


132 Franklin Corner Road @ Lawrenceville, N.J. 
For Information Or To Schedule An Appointment 


Call 609-896-EYE1 (3931) 


www.safranlasik.baweb.com 


RALPH LAUREN + ELLEN TRACY « ESCADA 


to $41. 8 p.m. Me - 
Chorus Line, Open Air Theater, : 
anege ah Crossing State Ss Drinceton 2 
ark, 609-737-1826. Newtown Summer Theater at Peddie, 3 ky ; re 
Arts Company presents Michael Mount-Burke Theater, Peddie Film x CONSIGNMENT = 
_Bennett’s musical brainchild that School, Hightstown, 609-490- pate : . _ 
“Spotlights dancers auditioning 7550. The season opens with You've Got Mail, Trenton Pub- = Routiauc S 
for a show. $7.50 adult; children Peddie Community Players per- lic Library, 120 Academy Wy Ou IQ uc . 
half price. 8 p.m. forming a funny and somewhat toa Fava and ore. biaries per = 2 
Joseph and the Amazing Tech- disturbing play by John Guare : é 
eakot Dreamcoat, a ieeaton — a couple, capinamoath = pote a “i rea 3 STAY TUNED FOR OUR 5 
Theater, Hami a and a you an named Paul uls Bunue aivagor I, 
sy hctor 208258,7068 Ar” wnorsmacqueradngsethe son NUiternatonal rim restval, RY INDEPENDENCE WEEK SALE jy 
drew Lloyd Webber and Tim of a celebrity. Some material is oree 024, Douglass College ed.. June 27* - Tues. July 3" ~ 
Rice musical. Directed by Clif- not suitable for children under Campus, New Brunswick, .£32- = sad Reiite ee Village Sho she lint + fk > 
ford Sofield. $12.50; seniors, age 14. $10. 8 p.m. 932-8482. Two French surrealist 2 VIA PP ee ™ 
$10; students, $7. 8 p.m. classics: Bunuel’s “Un Chien An- Ss 609-924-2288 » Hours: Mon-Sat 10-6; Thurs until 8; Sun 1-5 Q 
Six Degrees of Separation, RCCL ee Ace << DONNA KARAN « LOUIS FERAUD - MOND! _* 
y | 
U.S. 1 Newspaper’s 
Fifth Annual 
Summer Fiction Is 
= hink about it: People still like a good story. If the Sopranos television series is not proof enough, then consider 
U.S. 1’s fiction issue. Each year we devote almost an entire issue to everything but objective journalism — our 
readers love it. We invite you to present your original short fiction, humor, poetry, or — in honor of the Sopranos 
screenwriters — short play or screenplay for our special issue to be published on Wednesday, July 25. 
To participate in the U.S. 1 Summer Fiction issue, submit your previously =f, 
unpublished work in any of these categories: short stories, humor, poems, I any 
. drama or fiction excerpts (2,500 words or less). Limit is one entry per ust ey. ? Dossy 
z category per writer. All entries must be received no later than Pare - a lus Ri 
Wednesday, June 27, by mail to U.S. 1 Newspaper, 12 Roszel Road, | gnction’y < roninl Bt ma . 2 
Suite C-205, Princeton 08540; as an E-mail message to ( SA S ~~ ict <| NV 
nbplett@princetoninfo.com (no attachments, please); ) (ees ; & 
or by fax to 609-452-0033. Ci 
= LL 
Preference will be given to central New Jersey writers CY 
—_—— ~ 
whose work addresses a theme or place relevant tothe /\ = te JP) 
greater Princeton business community. Include your ( { AX y y Fg 
name, address, daytime phone number, and a brief ( ch BF ae Pe 
biographical summary with your submission. Authors ( ( — 
retain all rights; U.S. 1 will pay a modest hono- Sars ‘ gil cf, 
A rarium. Our writers’ reception and publication party Migs 
in August will celebrate all submitting authors. ean = a 
° Minne © 
Questions? ~ 
Call Nicole Plett at 609-452-7000. -New this year: short plays and screenplays are welcomed. 
ie 
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888-433-5772 
www.geeksondemand.com 


Your Instant IT Department... 
Technical Support 

Voice & Data Networking 
- Your System Crashed 

- Your Backup Failed 

~ Your Restore Failed 

-~ What de you do ? 
Where do you turn ? 


Turn to Geeks On Demand 
your IT experts. 


Geeks On Demand provides telephone support, 
dial-up support, & on-site support. 


We Worry So You Don’t Have To... 


us1a2 


U. S. SNEAK | Stay Connected, 
VIEW | Wherever You Are 


Get a preview of what’s coming in the next issue of U.S. 1. 
U.S. 1’s Sneak Preview offers nuggets from the 


newspaper's stories with links to full text ust 


and to the companies covered. 
Go to www.princetoninfo. com to fill out an order form. 


It's E-mailed weekly for free. 


We found life in the graveyard. 
if our films celebrate life, it’s be- 
cause they come from the heart of 
death. 


he words are from 
Mohsen Makhmalbaf, one of con- 
temporary Iran’s top filmmakers, 
spoken as he seeks to explain how, 
despite harsh government censor- 
ship codes, so many richly human- 
istic and vibrant films have 
emerged from Iran in recent years. 
Recent films such as “The White 
Balloon,” “Gabbeh,” and “The 
Wind Will Carry Us,” thoughtful 
and meditative in character, have 
found great favor with interna- 
tional audiences. 

Makhmalbaf is just one of 14 
Iranian filmmakers featured in 
Jamsheed Akrami’s new docu- 
mentary, “Friendly Persuasion: 
Iranian Cinema after the Revolu- 
tion.” A kind of primer course for 
any modern cinema enthusiast, the 
film is liberally garnished with 
clips and interviews with many of 


~ Tran’s most celebrated filmmakers 


including Abbas Kiarostami (“A 
Taste of Cherry”), Majid Majidi 
(“The Color of Paradise”), 
Mohsen Makhmalbaf (“Gab- 
beh’), and Jafar Panahi (“The 
White Balloon”). It will be 
screened as a part of the New Jer- 
sey International Film Festival on 
Thursday, June 21, at 7 p.m. at 
Loree Hall on Rutgers’ Douglass 
College campus in New: Bruns- 
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“Restrictions Apply 


lranian Cinema Unveiled 


wick. Professor Akrami, who 
teaches film and television at Wil- 
liam Paterson College, will be on 
hand to introduce the film and take 
questions from the audience after 
the screening. 

Unlike many international 
events, Iran’s 1979 Islamic revolu- 
tion, fueled as it was with so much 
anti-American sentiment, played 


‘Historically, if you 
look at some other 
dictatorial systems, 
there has often 
been a blooming of 
arts and literature 
under the dictator- 
ship. That seems to 
be the case in Iran. 
Sometimes you be- 
come more creative 
out of necessity.’ 


front and center in the American 
consciousness. Now the common 
perception among American film 
audiences is that this poor nation’s 


‘original and enchanting films are a 


kind of miracle, like a flower 
growing from a rock. But as Ak- 
rami’s “Friendly Persuasion” 
makes clear, creativity may flour- 
ishes under the most restrictive en- 
vironments, and some of the film- 
makers actually attribute the star- 
tling originality of Iranian films to 
the need to creatively circumvent 
the government’s rigid censorship 
codes. 

“That’s not a totally baseless 
idea,” says Akrami, in a phone 
interview from his home. “His- 
torically, if you look at some other 
dictatorial systems, you see that 
there has often been a blooming of 
arts and literature under the dicta- 
torship. That seems to be the same 
case in Iran. Sometimes you be- 
come more creative out of neces- 
sity.” 

In Iran, it is forbidden to show a 
man and a woman touching in 
even the most casual manner. This 
applies equally to married couples. 
And all women shown on screen 
must wear scarves covering their 
hair. Of course, overt eroticism is 
banned altogether. So rather than 
show a scene in which a woman 
dresses in front of her mirror — as 
is common fare in Western films 
— an Iranian filmmaker may 
choose to focus his camera on a 
close-up of her delicately textured 
sleeve hanging limp against a deep 
black background. Then suddenly, 
when a graceful, half-closed hand 
emerges through the end of the 


sleeve, the audience gets the mes- . 


sage, and in a style not commonly 
seen in standard Hollywood mov- 
ies. 

Some Iranian filmmakers 
choose not to challenge restric- 
tions in any way. Jafar Panahi 
makes children the focus of his 
films because these censorship 
codes are not as restrictive as those 
applied to adults. In this way, chil- 
dren are not just children, but be- 
come a kind of metaphor for the 
discovery of a miraculous new 
world, surrogates for the adult ex- 
plorer. 

Akrami left Iran in 1978 aftemp 
working there as an editor and film 
critic for several Iranian film 
magazines. His father worked for 
the Iranian government, and nei- 
ther of his parents had much inter- 
est in films. “I guess I got my 
interest in filmmaking on my own. 
I was self inspired,” he says. He 
made his first feature-length docu- 
mentary, 
about political filmmaking under 
the Shah, in 1986, and is currently 
at work on “Kiarostami 101,” a 
documentary on the celebrated Ira- 
nian filmmaker Abbas Kiarostami. 
Akrami has been teaching at Wil- 
liam Paterson for six years. 

One particular strength & 
“Friendly Persuasion: Iranian Cin- 
ema after the Revolution” is Ak- 
rami’s technique of cutting the 
film around specific subjects in 
such a way that a kind of dialogue 
develops among the interviewees. 
We are then able to see often dia- 
metrically differing opinions of- 
fered by the various filmmakers 
concerning their working cond: 
tions in Iran. 

“I tried very hard to keep a bal- 
ance in terms of the opinions being 
voiced in the film,” says Akrami. 
“It’s very easy to go one way or 
the other in doing a movie like this. 
If I only had people voicing opin- 
ions against the regime, then that 
would have been propaganda. So#& 
wound up including all opinions, 
even those I don’t personally agree 
with.” 


itsicen Hatami-Kia be- 
lieves that the best way to deal with 
the governmental restrictions is to 
simply live with them, saying “we 
must accept boundaries set by Is- 
lam.” Later he adds, “Our cinema 
is a mirror that reflects our society 
accurately.” 

On the other hand, Bahram 
Bayzai openly seeks looser restric- 
tions, saying that portraying fe- 
male characters as wearing 
headscarves at all times, even in 
their own homes, is 
much.” He then adds, “We have to 
comply anyway, without being 
content. But I think that those 
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claiming that they are content are 
lying.” 

Other filmmakers, such as the 
prominent Abbas Kiarostami, 
whose film “A Taste of Cherry” 


# won the prestigious Palme d’Or at 


the 50th Cannes Film Festival, do 
not see censorship as a problem. 
Kiarostami asserts that the govern- 
ment restrictions play a very small 
part in how he chooses to make his 
films and coyly denies there is are 
any censorship codes at.all in Iran, 
‘preferring to call them simply “re- 
ligious limitations.” 

Since the 1979 revelution, the 
Iranian government banned the 
showing of all Western films 
within its borders. This led to sev- 
eral years without any cinema at 
all. In 1983 the government then 
brought together many of the na- 
tion’s former filmmakers, and took 
steps to create its own Islamic cin- 
%ma with the establishment of the 
Farabi Film Foundation. 

Now the government of Iran 
controls all aspects of production, 
running a monopoly on film stock, 
equipment, and labs as well as is- 
suing screening permits on a merit- 
based rating system. Because of 

athe ban on Western films, these 
home-grown films, including the 
most artistic, are eminently mar- 
ketable. By keeping ticket prices 
down (roughly one-eighth the 
price of a pack of cigarettes), and 
by restricting other competing 
means of entertainment, such as 
restaurants or video arcades, Ira- 
nian films are able to turn a profit 
even without reaching any foreign 
markets. : 


O.. immediate surprise to 
Western eyes while watching 
“Friendly Persuasion” is the pres- 
ence, among the 14 interviewees, 
of two female filmmakers, 


* Tahmineh Milani and Rakhshan 


Bani-Etemand. Both women have 
been making films in Iran since the 
late 1980s. But as Akrami ex- 
plains, they are not so unusual. 
“Before the revolution there were 
no professional women filmmak- 
ers in Iran,” he says. “But now 


*» there are seven or eight women 


who are able to make their careers 
as filmmakers. Some of them have 
made close to 10 movies. So their 
careers are established.” 

But despite a greater presence as 
filmmakers, women as they are 
portrayed in the films are firmly 
entrenched in their traditional 
roles, often entering a scene while 
Carrying a tea tray. 

“Friendly Persuasion” took Ak- 
rami nearly four years to complete. 
“The reason it took so long was the 
difficulty in getting access to the 
14 filmmakers,” he explains. “I 
had to wait here in this country for 
them to be invited to film festivals 
and I was able to interview most of 
them while they were here. That 
took almost three years. Finally I 
took a short trip to Iran and spoke 
with the remaining five or six film- 


islamic Cinema: 
Documentary film- 
maker Jamsheed Ak- 
rami, right, with a 
scene from ‘The 
White Balloon’ by 
Jafar Panahi, a sub- 
ject of Akrami’s film 
‘Friendly Persuasion.’ 


makers that I wanted to include in 
the documentary. It then took me 
about a year to complete the post 
production.” 

When asked if he felt the film- 
makers were at liberty to speak 
openly and honestly for his docu- 
mentary, Akrami says he believes 
they were. “All of them are a little 
more open and frank in their opin- 
ions, probably because the inter- 
views were conducted outside Iran 
and they felt, maybe psychologi- 
cally, a little freer to express them- 
selves. Those that attack the cen- 
sorship issue in the film are doing 
so in Iran as well, although maybe 
not as openly as they do in the 
documentary.” 

Akrami’s “Friendly Persua- 
sion” is not a slick.product, Much 
of it appears somewhat rough and 
unpolished. At 100 minutes, it is 
long and sometimes repetitive, and 
there seem to have been some un- 
taken opportunities for editing. 
Also, the many featured film clips 
often appear grainy with distorted 
colors, as if they were made from 
copies of copies. In addition, some 
of the interviews appear oddly 
awkward. Perhaps because the 
voice and presence of the inter- 
viewer have been edited out of the 
final film, some of the interview- 
ees appear to be quite uncomfort- 
able while isolated in front of Ak- 
rami’s camera. 

But the raw information behind 
this presentation is fascinating. Al- 
though it is short on solid answers, 
“Friendly Persuasion” is a both a 
valuable introduction and a store- 
house of information on the Iranian 
national cinema and their richly 
poetic films of warmth and won- 
der. Watching it one begins to ask 
oneself why American films — 
with so many freedoms at their 
command — can’t do as well. 


— Jack Florek 


Friendly Persuasion: Iranian 
Cinema after the Revolution, 
New Jersey International Film 
Festival, Loree Hall, Room 024, 
Douglass College Campus (near 
the corner of Nichol Avenue and 
George Street), New Brunswick, 
732-932-8482. Director Jamsheed 
Akrami is guest speaker at the 
screening of his new documentary 
about Iranian cinema. Website: 
www.njfilmfest.com. $5. Thurs- 
day, June 21,7 p.m. 


New Jersey International 
Film Festival is presented by the 
Rutgers Film Co-op/New Jersey 
Media Arts Center, New Bruns- 
wick. Screenings are Fridays 
through Sunday in Scott Hall, 
Room 123, College Avenue Cam- 
pus (near the corner of College 
Avenue and Hamilton Street). 
Thursday screenings are in Loree 
Hall, Room 024, Douglass College 
Campus (near the corner of Nichol 
Avenue and George Street). All 
programs begin at 7 p.m.; $5 non- 
members. Information 732-932- 
8482; Website: www.njfilmfest.- 
com. 


Journey Swiftly Passing. Bar- 
bara Klutinis’ award-winning ex- 
perimental film. On a double bill 


with Bahman Ghobadi’s debut fea- - 


ture “A Time for Drunken 
Horses” about impoverished or- 
phans in Kurdistan; Friday to Sun- 
day, June 22 to 24. Luis Bunuel & 
Salvador Dali. Screening of two 
French surrealist classics: 
Bunuel’s “Un Chien Andalou”. 
(1929) and “L’ Age d’Or” (1930) 


‘by Dali; Thursday, June 28. 


Drowning By Numbers. Peter 
Greenaway’s 1991 black comedy 
about the English obsession with 
game-playing and love of land- 
scape. On a double bill with 
“Dud,” Akira Tetsuka’s short film 
and winner of the NJIFF’s best stu- 
dent film; Friday to Sunday, June 
29 to July 1. Cat People. Jacques 
Tourneur’s 1941 cult classic 
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TRENTON WAR FREE 
MEMORIAL THEATER 


"One of the besit kildis" 


a el ae ” i Sa gag ee ee oe ener al | 
concerts yet encountered. 
- Billboard Magazine 


John Lithgow's 
PERFECTLY 
¢. RIDICULOUS 


ge 


Pi 
F—W 


starring 
JOHN LITFHGOW 
of TV's "3rd Rock 
from the Sun” 


a 


Monday, June 25th 
4:00pm & 7:30pm 
MEY ALL YA) U-CRIDS: 

Don't miss this wild, wacky show full of 
stories and sing-alongs featuring an orchestra, 

a quartet of singers and a children's chorus! 
Tickets: $20, $25, $30 (Adults) 
$10, $12.50, $15 (Kids 12 & under) 


visit www.thewarmemorial.com 


INFORMATION ABOUT ALL EVENTS: 609-984-8400 
TICKETS: Charge by phone 1-800-955-5566 ¢ Order online at 
www.ickets.com 4 Buy in person at the War Memorial box office 


The Trenton War Memorial is located on W. Lafayette Street at Barracks Street in Trenton, 
N.J.'s historic Capitol Complex on the Delaware River. The Trenton War Memorial is 
owned by The State of New Jersey and operated by The Department of State. 


Gary S. Klein, D.M.D., P.A. 
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¢ The Wand”, virtually painless injection 
techniques 


* Digital Radiography (90% less radiation than 
xrays) 

e Air Abrasion (A painless, modern alternative 
for cavities, especially suited for children) 

¢ Comprehensive, non-surgical periodontal 
treatment regimen 

¢ Cutting-Edge Whitening Treatment 


Please call for your no fee cosmetic consultation 
(value $50) 
raceme & ANNI 
ADVANCED COSMETIC, IMPLANT 
AND GENERAL DENTISTRY 
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LASER HAIR REMOVAL 
FREE, NO-OBLIGATION 
INFORMATION MEETING 
AT OUR OFFICE 
with Door Prizes 
Monday, June 25 at 7:30 pm 
A brief presentation followed by Q & A 
- Laser Hair Removal is Permanent! 
- No need for long, painful sessions 
as required by other techniques. 
- The Cost is comparable to other 
permanent hair removal methods. 
Come and learn the details 
about laser hair removal. 
Call with questions or for directions. 


(We're close to the intersection of Parkside and N. Olden) 


JAMES O’MARA, MD phone: 609-530-1450 
1450 Parkside Ave, Suite 20, Trenton NJ 08638 


MEN & WOMEN, REMOVE UNWANTED HAIR FROM 
- Face, Bikini Line, Legs, Arms, Underarms, Back, and more - 


New Owner 
Same Great 
Service 


& Prices 


«Men & Boys’ 
Hair Cuts - $16 
¢ Hot Lather 
Razor Shaves 
No Appointment 
Necessary 


4 barbers Means 
Less Waiting Time! 


(eho 


128 Nassau St. Princeton 


609-921-8572 


Hours: Tues - Fri. 9 AM-5 PM Sat 8 AM-4 PM 


Now 


Kim, Mike & Summerly & Frank 


609.452.2208 


RICK TUCCI, DIRECTOR, HEAD INSTRUCTOR, 
personally trained and certified by Dan Inasanto, Bruce Lee's #1 protege 


") strongly recommend that anyone interested 


in learning from one of the best train with 
Rick Tucci.” Dan Inosanto 
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thriller about a woman who fears 
sexual arousal will transform her 
into a deadly feline. On a double 
bill with Tourneur’s “I Walked 
with a Zombie”; $8, Thursday, 
July 5. The Mystery of Picasso. 
The 1956 collaboration between 
Picasso and filmmaker H.G. 
Clouzot in which the motion pic- 
ture screen becomes the artist’s 
canvas. With the animated short 
‘“‘Drumba” ; Friday to Sunday, July 
6 to 8. 


Solaris. Metaphysical science 
fiction by Soviet director Andrei 
Tarkovsky, his 1972 artistic re- 
sponse to Kubrick’s “2001"; 
Thursday, July 12. Wired Angel. 
Director Sam Wells presents the 
screening of his experimental fea- 
ture that reinterprets.the 15th-cen- 
tury legend of Joan of Arc; Friday 
to Sunday, July 13 to 15. 


Hearts of Darkness. Fax 
Bahr’s harrowing documentary 
about the making of Francis Cop- 
pola’s 1979 war epic “ Apocalypse 
*; Thursday, July 19. The 
Wedding Cow. Tomi Streiff’s 
funny road movie and romantic 
comedy about a hitchhiking librar- 
ian. On a double bili with “Strong 
Roots” ; Friday to Sunday, July 20 
to 22. 


The Witness. Jenny Stein’s 
documentary prize-winner about a 
construction worker’s aversion to 
animals. With three short films by 
New Jersey media artists and/or 
winners of the NJ Film Fest com- 
petition: “Stop the Violence” by 
April Allridge; “The Melody Bar” 
by Robert Bertrand; and “Mighty 
Mutts” by Anne Paas; Friday and 
Saturday, July 27 and 28. 
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Arts 


The Adventure Begins: ‘Atlantis: The Lost Em- 
pire’ is a new animated feature from Disney about 
a museum expert on an undersea expedition in 
search of a lost civilization. 


Mainstream Movies 


Confirm titles with theaters. 


About Adam. Irish screen- 
writer, playwright, and director 
Gerard Stembridge romantic com- 
edy farce starring Stuart Town- 
send as the seducer of Kate Hud- 
son and Frances O’Connon. Mon- 
tgomery. 

Along Came a Spider. Thriller 
starring Morgan Freeman, Monica 
Potter, and a memorable Washing- 
ton D.C. chase. AMC. 


Angel Eyes. Thriller with Jen- 
nifer Lopez as a policewoman 
struggling with childhood abuse 
issues. AMC. 


The Animal. Animal instincts 
overcome Policeman Rob 
Schneider after he’s rebuilt with 
animal organs. AMC, Destinta, 
Loews, MarketFair, Regal. 


Atlantis: The Lost Empire. 
Disney’s newest undersea ani- 
mated film directed by Gary 
Trousdale and Kirk Wise with 
voices by Michael J. Fox, James 
Garner, and Mark Hamill. AMC, 
Destinta, Loews, MarketFair, Re- 
gal. 

Bridget Jones’s Diary. Hugh 
Grant is the sleazebag in pudgy 
Renee Zellweger’s struggling sin- 
gle’s life. AMC, MarketFair, Re- 
gal. 


Evolution. Aliens are taking 
over the world in this sci-fi com- 
edy directed by Ivan Reitman and 
starring David Duchovny and 
Julianne Moore. AMC, Destinta, 
Loews, MarketFair, Regal. 


The Golden Bowl. From Mer- 
chant and Ivory, Henry James’ ro- 
mantic triangle set in Victorian 
England and Italy featuring Nick 
Nolte, Uma Thurman, Angelica 
Huston, and Jeremy Northam. 
Montgomery. 


A Knight’s Tale. Action-ad- 
venture on the jousting circuit with 
Heath Ledger, Mark Addy, Laura 
Fraser. AMC, Destinta. 


Lara Croft: Tomb Raider. Si- 
mon West directs Angelina Jolie 
and real-life dad Jon Voight in an 
adventure based on a videogame. 
AMC, Destinta, Loews, Market- 
Fair, Regal. 

The Luzhin Defense. Dramatic 
battle between love and chess fea- 
turing John Turturro, Emily Wat- 
son, Geraldine James, and Stuart 
Wilson. Montgomery. 


Memento. Christopher Nolan 
wrote and directed this compelling 
mystery-thriller about a man suf- 
fering short-term memory loss 
who is searching for his wife's kil- 
ler. Montgomery. 


Moulin Rouge Nicole Kidman 


and Ewan McGregor star in sing- 
ing and dancing romance. AMC, 
Destinta, Garden, Loews, Market- 
Fair, Montgomery, Regal. 

The Mummy Returns. Sum- 
mer sequel features Brendan 
Fraser and Rachel Weisz racing to 


save the planet and their small son® 


from massive evil. AMC, Destinta, 
Loews, Regal. 


Pearl Harbor. Big on budget, 
low on plot, this World War II love 
triangle stars Ben Affleck, Josh 
Hartnett, and Kate Beckinsale. 
AMC, Destinta, Loews, Market- 
Fair, Montgomery, Regal. 


Shrek. Mike Myers as the ogre, 
and Eddie Murphy as the non-stop 
talking donkey, are beset by 
fairytale characters in an animated 
satire suitable for all ages. AMC, 
Destinta, Loews, MarketFair, Re- 
gal. 


Swordfish. Thriller about a spy 
and a computer hacker stars John 


. 


Travolta, Hugh Jackman, and Hale ¢ 


Berry. AMC, Destinta, Loews, 
MarketFair, Regal. 


Under the Sand. Dramatic 
French art film about Marie and 
Jean, directed by Francois Ozon. 
Montgomery. 


What’s the Worst That Could 
Happen? Martin Lawrence as a 
thief and Danny DeVito as a bil- 
lionaire tycoon who find scandal 
and prison in the struggle for a 
lucky ring. AMC, Destinta, Loews, 
MarketFair, Regal. 


With a Friend Like Harry. 
French psychological thriller and 
Cannes Festival entry about a fam- 
ily trying to take a vacation. Gar- 
den, Montgomery. 


AMC Hamilton 24, 325 Sloan 
Avenue, |-295 Exit 65-A, 609-890- 
8307. 24-screen, stadium-seating. 
$7; $5 matinees; $5 twilight. 


Destinta, Independence Plaza, 
2465 South Broad Street, Hamil- 
ton, 609-888-4500. Stadium-seat- 
ing 12-screen multiplex. $6.75 
adults; $5 matinees. 


Garden Theater, 160 Nassau 
Street, 609-683-7595. Two 
screens, newly refurbished. $8 
adults; $5 seniors & children: and 
$5 for all shows before 6 p.m. 


Loews Theaters, Route 1 South, 
New Brunswick, 732-846-9200. Sta- 
dium-seating multiplex. $8.50 
adults; $5.25 matinees. 


MarketFair-UA, Route 1 South, 


609-520-8700. $7.50 adults: $4, 75 
matinees. 


Montgomery Center Theater, 
Routes 206 and 518, 609-924- 
7444. $7 adults; $4.25 matinees. 


Regal Cinemas, 319 Route 130 
North, East Windsor, 609-371- 
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SINGLES BY MAIL 


To Respond: Put your reply in a sealed envelope 


with the box # on it, and mail it with $1 to 
U.S. 1 Singles, 12 Roszel Road, Princeton 08540. 


U.S. 1 Singles 
Exchange 


pate in the U.S. 1 Singles Exchange. It’s geographically targeted — respondents are 
people who live or work in the U.S. 1 circulation area. And best of all, you know exactly how much 
each response is going to cost you — just $1 per response. No hidden charges. 


To submit your ad simply send it by mail or fax or E-mail to U.S. 1. Include your name and the address to which we 
should send responses (we will keep that information confidential). We will assign a box number, print the ad in 
of course) and forward all responses to you ASAP. 
Remember: it’s free, and people can respond to you for just $1. Good luck and have fun. 


forthcoming issues of U.S. 


ust 


1 (and post it on the Internet, 


eS FREE CLASSIFIEDS FOR SINGLES 


7 And response charges that won’t break the bank. 


Are you tired of spending $8 or $9 or more to respond to a “free” 
singles ad? Are you tired of accessing the messages of singles 
who end up being geographically undesirable? 


U.S. 1 can help. 


It’s low-tech but highly selective. If you can’t put pen to paper, you can’t partici- 


U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540 
Fax: 609-452-0033 * E-mail: info@princetoninfo.com 
Questions? Call us at 609-452-7000 
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MEN SEEKING WOMEN MENSEEKING WOMEN WOMEN SEEKING MEN 


Big Woman Sought: By a caring, 
mature businessman who knows that 
your heart is even bigger. You have lots 
of love in you and you need and de- 
serve all the all the attention that | want 
to give to you. If you’ve been shy or 
reluctant to answer one of these ads 
because you think that you won't get a 
reply, now is the time to prove yourself 


’ wrong. So, no matter what your age, 


race or weight, write and | promise to 
respond to all letters. You won't regret 
taking this first step, so do it today. I'll 
be waiting to hear from you. Box 
208795. 


Imagine: Would we imagine each 
other as the perfect one? I’m a DWM, 
early fifties, 6ft and 190Ibs in great con- 
dition. | read a lot, have been caught 
thinking, adore good movies and am 
curious. I’ve cut my dosages of NYC to 
allow room for the mountains and rivers 
of PA. | imagine a slim woman with 
courage, curiosity and kindness who is 
comfortable in fibraries, love and linge- 
rie. Box 217220. 


Professional Great Guy: This 
should be the last personal ad that you 
read. The other guys are jerks. I’m a 
young looking, immature 53 year old (I 
can’t believe it) DWM. A tall 5’9", fit and 
nuts. | like all music except country and 
rap. | like all sports except bowling. I’m 
a transplanted New Yorker. | enjoy do- 
ing everything and nothing. | will try 
anything twice. Enough about me. Now 
for my shallow requirements. I’m seek- 
ing a woman in her late 30's or 40’s, 
slim, immature, professional, nuts, en- 
ergetic, must love children, will try any- 
thing once. Lets exchange pictures just 
for the fun of it. Please hurry, my mail- 
box is filling. Box 208945. 


Race is Unimportant: SBM, 34, 
6’1", 200 Ibs., from New Jersey, ISO 
sincere woman with a big heart for a 
true relationship. Guaranteed to put a 
smile on your face and warm your hear. 
No games, please. Box 214133. 


SAM - 26, 5’7", 140 Lbs: Mature, 
athletic, romantic and funny, down-to- 
earth, loves nature. [SO the same, sin- 
cere, lovable, caring WF 20-30. Friends 
first, possible LTR. Nonsmoker, dis- 
ease-free, drug-free, with photo (return- 
able). Box 217338. 


Seeking: true-loving, warm, humor- 
ous, Compassionate, open-minded, fit 
lady - any race or age. Secure, versa- 


SingcleFaces® 


Dance Parties 
Sat., June 23, 9pm 


WOODBRIDGE SHERATON 
Rte 1 near GSP 
Dir: 732-634-3600 
Large Crowd Expected!!!! 


Sunday, June 24, 8pm 
WOODBRIDGE HILTON 
GSP Exit 131A 
Dir: 732-494-6200 


n Holiday Special 
Ceivent Tues. July 3¢d 8pm 
‘NO WORK WEDNESDAY!!! 
WOODBRIDGE HILTON 
500 Singles Expected!!! 
SingleFaces 732-817-9292 


r Vy 


tile, 6’, blond, muscular, hazel-eyed 
SWM, 54. Thick hair, long or full plus. 
Box 217204. 


SWDM: 35 years old, 170# and a lot 
of fun to be with. I’m a nonsmoker with 
a great sense of humor and very hard- 
working. | have blond hair and blue 
eyes. I’m half English & half Italian with 
no children. I’m in search of a childless, 
pretty, nonsmoking, single, white, 
Catholic girl with no tattoos or body 
piercing, 30-40 years, for a long-term 
relationship. Looks are important, but 
not the only thing. A very funny person- 
ality goes a long way with me - and 
old-fashioned good sense says a lot. | 
enjoy sightseeing, the Jersey shore, 
rollerskating, flea markets, baseball, 
long drives, spending quality time to- 
gether, and cooking. I’m a one-woman 
man, and | hope that woman is you. Be 
my best friend. Photo/phone - will send 
the same in return. Box 217202. 


SWM: 47 down to earth, compas- 
sionate in very unique ways desires to 
meet woman for dating or friendship. | 
have a learning disability but | am highly 
intelligent. Because | have suffered 
more than the average person, makes 
me much more able to show human 
compassion. My interests include 
American History, spectator sports, 
movies, and | collect political campaign 
items, and sports cards. Box 217192. 


WOMEN SEEKING MEN 


Aging But Not Dead!: 50ish DWF, 
pretty blue eyes, seeks unattached, 
healthy, non-smoking male under 68 for 
baseball games, wining & dining, week- 
ends away and stimulating conversa- 
tion. Dutch treat, no strings attached. 
Box 217329 


Friendship First: Widow, white, 65, 
pretty. Seeks white widower, 65-70, 
over 5'7 to enjoy concerts, flea markets, 
dining out, fishing and drives to the 
shore. With values. Please write. Box 
210191. 


Full-Figured: Tall (6ft.), 40, Single, 
Black, Spiritually grounded Profes- 
sional Woman seeks tall (long & lean), 
well built, professional SWM 30-45, for 
conversation, friendship, possibly 
more. I’m basically a homebody who 
does like movies, jazz clubs, dining out, 
and walks. I've heard that men like 
women that are a little stupid, or atleast 
act like it, prove to me that’s not true. 
Box 217284. 


| Could Dance All Night: Waitz, 
Swing, Mambo, Tango, Cha-cha - | love 
them all! You don’t have to be great, just 
willing to learn. DWF, 50s, professional, 
attractive, energetic and fun. Would like 
to meet an intelligent, honest, finan- 
cially secure gentleman between 50 & 
65, who shows a sense of humor and is 
respectful, expressive and caring. Box 
216320. : 


Interesting Days-Passionate 
Nights: Are you like me enjoying the 
beach, music, dancing, theatre, travel 
and good conversation? I’m easy going 
and active with traditional values in 
search of a tall, intelligent, gentle, 
strong non-smoking gentleman be- 
tween 56 and 63 to share life’s pleas- 
ures. | am comfortable in jeans or a 
formal dress, love the mountains and 
the ocean, New York City and quaint 
towns. I’m attractive, 5’6 with a good 
sense of humor and | await your re- 
sponse. A photo would be appreciated. 
Box 217188. 


Let’s Explore This Wonderful Area 
Together: Bright, vivacious DWPF, 
working in Princeton, residing in NW 
Somerset County would like to meet 
single, divorced or widowed man, 53- 
62, who enjoys the outdoors, cultural 
events, travel, exploring the country- 
side and the city as well.as good con- 
versations and quiet times together. | 
am 5’5" with a good sense of humor, a 
desire to explore and find out about 
what is going on in our world and a 
positive outlook on life. But | also know 
that the best things in life are made to 
be shared. Box 217266. 


OTFOTD: If you know what these 
letters stand for than your the guy for 
me. Swordfish! Can you have to much 
of a good thing? Middle America is look- 
ing for a slice of Princeton’s finest white 
bread. You know who you are! All others 
need not respond. Box 217319. 


Romantic SJF: Enjoys movies, din- 
ing and traveling. In search of 50,60-ish 
male with integrity and sense of humor. 
For companionship and possible long 
term relationship. Box 217380 


Seeking Happiness?: Let's get to- 
gether! | am a down-to-earth, sincere, 
professional female with a keen sense 
of humor who enjoys movies, music 
and romantic dinners for two. Seeking 
a man, 55+, with warmth and integrity 
for companionship and whatever else 
happens. Box 217196. 


Life is too short to be alone! 


Trust the Name You Know. 


GE” PAP SIME CEN 


Doylestown 215-230-1976 


Together has been in business for 
over 25 years and is responsible 
for thousands of successful 
marriages and relationships. 


Call today for a 
free consultation. 


You! 


Let Us Introduce 


WOMEN SEEKING MEN 


Smile: If | could think of one feature 
people consistently remark about me, it 
would be my smile. | enjoy life! | am an 
attractive, energetic, white 52 year old 
female who is upbeat, professional and 
educated. My varied interests include 
the arts, music, dancing, traveling, din- 
ing, antiquing, flea markets, long walks, 
long car rides, quiet evenings and 
more. If you enjoy life too, are intelligent 
with a good sense of humor, then | look 
forward to hearing from you. Box 
217286. 


SWF Seeks Sincere, Outgoing 
Outdoors Type: Single, Native Ameri- 
can male, 35-50 yrs. | am a pagan lady 
true to heart, looking to write and for 
personal companionship. Must love 
children, animals and nature. Sincere 
inquiries only. No games, please. Box 
217387. 


SWF: Would like to meet PWM 55-a 
young 70 to experience many of life’s 
pleasures. Send picture if possible. 
Box 215255. 


Tall, Attractive, Curvaceous, One- 
man Woman: Seeks special someone 
for summer romance and fun. Emerald 
green eyes, strawberry blonde hair, ath- 
letic build. Loves the Jersey shore, 
horseback riding, performing arts, ice 
skating and travel. must have impecca- 
ble grooming and hygiene. Prefer 
never-married or widowed gentleman. 
Nonsmokers only. No substance abus- 
ers. Interested? If so, please respond. 
Box 209011. 


Very Attractive, Upscale, Fit, Blue- 
eyed Blonde: 47, with MBA. Strong 
Christian faith and family values. En- 
joys investing, working out, reading, in- 
telligent conversation. Looking for a 
true soul mate and best friend. He must 
be professional, attractive, tall, with in- 
tegrity and a genuine Christian faith. 
Box 217171. 


Wanted: A good man to enchant. A 
pretty, aware, and socially adept - you 
can dress me up and take me out - 
engaging Irish / Mid-Eastern - go figger 
what were they thinking - who requires 
rejuvenating exercise, food, and water 
regularly - eating to live rather than 
living to eat -searching for a lovably 
successful man who likes his mother 
because she has encouraged him to be 
himself in the designing of his life and 
his loving; enjoys himself as he wines, 
dines, and anticipates the dance witha 
lovely woman; takes pleasure from in- 
troducing her to new people, places, 


WOMEN SEEKING MEN 


and things to learn and do, growing, in 
his pursuit of her charms - for which he 
must fight dragons and slay evil - or, is 
that fight evil and slay... WHAT!ever - | 
would enjoy enhancing your already 
pleasant life and potentially blossoming 
in the warmth of your kind, generous, 
caring, well-groomed, intelligent humor. 
Box 217211. 


MEN SEEKING MEN 


Bi-PWM: 40 Looking for passionate 
Bi-PMWM for discreet friendship and 
adventurer. Box 217194. 


Bi-WM Seeking Same: for discreet, 
passionate fun. 46 years old, 6’, 185 
lbs. Works out regularly. Very well-built 
and very attractive. Am as advertised. 
Box 217334. 


Night Of Splendor: Come to me to- 
night and surrender, and I'll make your 
night a night to remember. So what are 
you waiting for don’t be shy. Leave me 
your number and then you'll see, when 
| give you a call you’ll wanna meet with 
me. Hi, Im Georgio. Acute Italian who's 
waiting to hear from you. I'm a single 
gay white male with blue eyes, blond 
hair, 5’7", 149 Ibs., late 30s, who’s very 
caring, affectionate, good sense of hu- 
mor, and a fun loving guy. Seeking a 
Hispanic, or any other race, gay or Bi 
male 24 to 43 for friendship and fun 
times and more. No Drugs. I'll be wait- 
ing to hear from you. Bye. 217315 


HOW TO ORDER 


Singles By Mail: To place your free 
ad in this section mail it to U.S. 1, 12 
Roszel Road, Princeton 08540, fax it to 
609-452-0033, or E-mail it to info- 
@princetoninfo.com. Be sure to include 
a physical address to which we can 
send responses. 


HOW TO RESPOND 


To Respond: Place your note in an 
envelope, write the box number on the 
envelope, and mail it with $1 cash to 
U.S. 1 at the address above. 


SINGLES BY E-MAIL 


Get Your Responses Instantly. 
Send us your ad with your E-mail ad- 
dress and just $10 for three insertions. 
People responding pay nothing and you 
get their E-mail responses instantly. 
Prepayment required. 


SL 
a 


HATFIELD LTD. 


social agents. 


, Accomplished-we are too. 


_ let us help’ 


find your kindred spirit. 


609 688 9222 


New York 


New Jersey 


Philadelphia 


Founder Maureen Chatfield has appeared on the 
Oprah Winfrey Show as the East Coast Dating Expert, 
ABC News’ valentine segment, CNN Headline News 
and the WOR Joan Hamburg Show, and has 
received 11 full page News editorials 
including Forbes Newspaper 
Cosmopolitan Magazine 
NJ Monthly Magazine 
Est. 1992 


www.mchati 
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From ‘3rd Rock,’ Lithgow Tries Taming Children | 


ids are an amazing 

and an extremely diffi- 
cult audience,” says John Lith- 
gow. “The challenge of making 
them laugh, keeping their attention 
and teaching them something 
about music is something that is 
really special to me. | think it’s 
akin to the satisfaction a lion tamer 
must feel.” 

Perhaps best known for his star- 
ring role as High Commander Dick 
Solomon on NBC’s long running 
sitcom, “ 3rd Rock From the Sun,” 
Lithgow brings his “Perfectly Ri- 
diculous Tour” to the Trenton War 
Memorial Theater for two shows 
on Monday, June 25, at 4 and 7:30 
p.m. Billed as family entertain- 
ment, but created especially for 
children, the show features a mix 
of storytelling and sing-alongs, 
backed by a 30-piece orchestra, a 
singing quartet, and a children’s 
chorus. 

Lithgow is really the 21st cen- 
tury’s version of a Renaissance 
Man. In addition to his TV work, 
he is an accomplished screen actor 
starring in such films as “Terms of 
Endearment,” “The World Ac- 
cording to Garp,” and serving as 
the voice of Lord Farquaadt in the 
current Dreamworks animated 
comedy feature, “Shrek.” He is 
also a highly regarded stage actor 
— winning Tony Awards for his 
roles in “The Changing Room” 
and “M. Butterfly.” And he is a 
recording artist, with two CDs 
geared toward the younger set — 
1999’s “Singin’ in the Bathtub,” 
and this year’s “Farkle and 
Friends.” And now Lithgow is 
even an author of children’s books, 

» with the highly acclaimed “The 
Remarkable Farkle McBride” and 
“Marsupial Sue the Kangaroo,” 
set to be released in the fall. He 
makes a bookstore appearance for 
“The Remarkable Farkle 
McBride” at Barnes & Noble, 
MarketFair, on Sunday, June 24, at 
2 p.m. 

Taking time out from his hectic 
tour schedule for a phone inter- 
view, Lithgow discusses his love 
for working in front of an audience 
largely made up of children. “I 
find it thrilling, absolutely thrill- 
ing,” he says. “They can be a 
tough audience because they’re 
just so honest. But there is nothing 
like the glow you get from them. 
Now that my own kids are older I 
find this is the only way I can get 
that special kind of joy of perform- 
ing for a young audience.” 

But Lithgow also feels he is pro- 
viding a kind of service to the 
youngest generation. “I like the 
good feeling of doing good by per- 
forming a service that not many 
people are doing these days, and 
it’s probably more necessary than 
ever.” 

Lithgow was born in 1946 in 

_ Rochester, New York, to a theatri 

cal family. After moving to Ohio 


audience, 


John Lithgow spent his final two high school years at Princeton High. 
. Alexander Street, right near McCarter. | used to sneak in all the time 


as an infant, he made his stage de- 
but at the age of two-and-a-half. “I 
was one of Nora’s children in ‘A 
Doll’s House,’ he says. “But I 
was so young I don’t remember a 
thing about it.” After a pause, he 
adds with a chuckle, “Though Iam 
told I was very good.” 

In the 1960s, the family moved 
to Princeton where his father, Ar- 
thur Lithgow, was head of McCar- 
ter Theater, and his mother “just 
sort of picked up the pieces,” says 
Lithgow. “She was my dad’s help- 
mate and raised my two sisters, my 
brother, and me.” Lithgow and his 
family lived in Princeton during 
his teens. He spent his final two 
high school years at Princeton 
High. “We lived at Hibben Apart- 
ments down by the lake, and then 
my folks moved to Alexander 
Street, right near McCarter,” he 
says. “It was a wonderful couple of 
years.” 


H is time in Princeton has cer- 
tainly left its mark on Lithgow, 
coming as it did when he was de- 
veloping his artistic and musical 
sensibilities. “I have very vivid 
memories of Princeton,” he ex- 
plains. “There was lots of music. I 
used to sneak into McCarter all the 
time and got to hear musicians 
from Isaac Stern to Donovan. I saw 
ballet, and it was the first time I 
saw Alvin Ailey Dance Theater. It 
was incredible. I used to travel to 
New York every Saturday morn- 
ing to take art classes. So I regard 
those two years in Princeton very 
much as my formative years.” 

His upcoming concert at the 
Trenton War Memorial Theater 
will bring Lithgow back to the 
Princeton area for only the third 
time since those youthful days. “I 
have areal history in Princeton, but 
I haven’t been back much,” he 
says. “I came for a McCarter Thea- 
ter gala a number of years ago, and 
then, of course, for the tribute con- 
cert to Christopher Reeve.” 

That latter concert came in Janu- 
ary, 1997, when Lithgow, along 
with Mandy Patinkin, Carly Si- 
mon, and Mary Chapin Carpenter, 
performed in a benefit concert at 
McCarter Theater that was organ- 
ized by family and friends of the 
paralyzed actor. Lithgow had been 
a friend of Reeve since his college 
years at Harvard when he directed 
Reeve in a production of “Much 
Ado About Nothing.” Reeve, who 
later attended Cornell, was still in 
high school at the time. 

Molly Sword McDonough of 
Brooktangle Productions, who 
produced the tribute concert, was 
struck by Lithgow’s generosity. 
“When I called him to ask if he 
would do this wonderful benefit 
for Chris Reeve, he said ‘Of 
course, I'll be there. You just tell 
me when to come.’ It was extraor 
dinary,” explains McDonough 


now marketing director of the 
Trenton War Memorial. “He said 
to me, ‘Whatever I can do to help. 
If you wo uld like me to pick up the 
phone and call the other artists and 
encourage them to come, I will do 
that.’ As it turned out, we didn’t 
need that because they all agreed to 
come right away. But John was the 
first person we called and he was 
the key around which the whole 
event was built. He is a very special 
person.” 

Lithgow’s ‘“‘Perfectly Ridicu- 
lous Tour” is a 10 city concert tour, 
in which the ensemble travels by 
bus to perform for audiences of 
about 2,000. Lithgow’s youngest 
son Nathan, 17, will serve as his 
on-stage assistant. “He doesn’t 
sing. He just sort of hands me my 
props, but he is definitely a pres- 
ence,” says Lithgow. 


Lithgow and his wife Mary _ 


make their home in Los Angeles 
and have another son, Ian (from a 
previous marriage), and a daugh- 
ter, Phoebe. _ 

Lithgow had a great success per- 
forming his children’s concert last 
fall at Carnegie Hall. The center- 
piece of that performance, Lith- 
gow’s 15 minute “Farkle McBride 
Suite,” will not be included in the 
show at Trenton. The suite is based 
on Lithgow’s highly acclaimed 
children’s book “The Remarkable 
Farkle McBride,” the story of a 
boy, a kind of musical prodigy, 
who loses interest in individual 
musical instruments until he dis- 
covers the wonders of a full sym- 
phony orchestra. It is a story that 
translates nicely to the stage as 
each instrument comes alive, one- 
by-one, demonstrating its unique 
sound for the audience, before 
coming together in one big orches- 
tral wall of music. 

“Unfortunately, we’re not do- 
ing “The Farkle McBride Suite’ in 
Trenton just because I need a great 
big orchestra and we’ ll be working 
with only a 30-piece orchestra 
here,” says Lithgow. The suite can 
be heard however on Lithgow’s 
new self-produced CD called 
“Farkle and Friends,” and which 
he is currently selling at his con- 
certs and on his website (www.- 
lithgowforkids.com). He hopes to 
get the CD into stores in the fall. 

All of the other songs in the Far- 
kle McBride concerts, plus a few 
more, will be included in these 
shows, half of which are original 
and the other half being old-time 
and well-loved novelty songs such 
as “ Animal Crackers in my Soup.” 
But Lithgow is quick to point out, 
“My songs are the good ones.” 

And Lithgow even ventures to 
play the guitar, an instrument he 
taught himself as an adult and 
which he very definitely has not 
mastered. “I’m up there with some 
awfully good musicians,” he says. 
“So I'm letting them do most of the 
work 


The Entertainer: The gifted John Lithgow, who 
spent his high school years in Princeton, returns - 


with his ‘Perfectly Ridiculous Tour’ and a brand- 
new children’s book about the love of music. 


Lithgow came up with the text 
of his story, “ The Remarkable Far- 
kle McBride” over one weekend. 
“T had been proposing the idea of 
doing these concerts and everyone, 
wanted to know what the educa- 
tional angle of it was,” says Lith- 
gow. “There was none — and I had 
to come up with one. So I thought 
to myself, how do you show off an 
orchestra and demonstrate the four 
sections and all the different instru- 
ments? I came up with the idea of 


a little kid who masters each instru-_ 


ment in succession. None of them 
completely satisfies him, and fi- 
nally he realizes his true calling to 
become a conductor.” 

“The Remarkable Farkle 
McBride,” published by Simon & 
Schuster, is lavishly illustrated by 
C.F.Payne. The book has received 
excellent reviews and has taken a 
prominent place on the shelves of 
local bookstores next to the work 
of other celebrity children’s book 
authors, such as Jamie Lee Curtis, 
Katie Couric, and Rosanne Cash. 


Now that “3rd Rock From the 
Sun” has gone off the air, the 2000 


season was its last, Lithgow 
doesn’t see a return to series tele- 
vision anytime soon. “I can’t 
imagine ever doing another sit- 
com, because “3rd Rock’ is such a 
hard act to follow,” he says. Lith- 


‘We lived down by the lake, and then my folks moved to 
and got to hear musicians from Isaac Stern to Donovan.’ — 


gow’s next big project will be a 
return to Broadway, with his first 
Broadway musical “The Sweet —~ 
Smell of Success,” scheduled to 
open in March of 2002. 

Throughout his career, even his 
most dramatic roles have con- 
tained a good measure of Lith- 
gow’s childlike innocence. This 
palpable vulnerability is, in many 
ways, what sets him apart from 
most other actors and probably has 
a good deal to do with why he has - 
been one of America’s most be- 
loved performers for such a long 
time. It is not surprising to see that 
even in his work created especially 
for children, John Lithgow is as 
giving, generous, and just plain lik- 
able asever. — Jack Florek 


John Lithgow, Barnes & No- — 
ble, MarketFair, 609-897-9250. 
Lithgow signs copies of his newest 
children’s book, “The Remarkable 

Farkle McBride.” Free. Sunday, 

June 24, 2 p.m. 

The Perfectly Ridiculous 
Tour, War Memorial Theater, 
West Lafayette Street, Trenton, 
609-984-8400. John Lithgow pre- 
sents a family concert of music and 
fun. Adults $20 to $30; kids 12 & 
under $10 to $15. Tickets online at 
www.tickets.com. Monday, June 
25, 4 and 7:30 p.m. 
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Marketing Survival 


Continued from page 18 


_ to our clients,” says Thomas. 


“Chameleon Marketing is an 
agency that encourages people to 
express their individuality and 
style in a work hard, play hard en- 
vironment,” he says. “If we don’t 
allow ideas to flow we will become 
conditioned to mediocrity and pro- 
duce the expected.” 

Thomas explains the brain- 
storming process he uses internally 
and externally; “Just as the physi- 
cal workout has become a ritual in 
our lives, so the creative workout 
is becoming the new ritual of cor- 
porate business. Starting with the 
appointment of a 
facilitator, time- 
keeper and 
notetaker, we pro- 
tect this special 
time to reflect and 
create around the 
business. Putting 
aside technology 
whenever possi- 
ble, and being in- 
tentionally messy, 
we use many tech- 
niques — word as- 
sociation games and drawings, for 
instance — to bring out the best 
ideas. A final distillation process 
gives us a core set of ideas.” 


*® Twoof the unusual client brain- 


= 


storming spots were the Philadel- 
phia Zoo, for a Kraft campaign in- 
volving lunchbox treats for chil- 
dren, or at the World Trade Center, 
to expand upon the theme “Reach 
Higher” for Summit Bank. (That 
high-flying campaign has been 
scuttled, of course, due to the 
bank’s takeover by Fleet). 

For the zoo brainstorming Cha- 
meleon sent a disposable camera to 
18 brand managers and asked them 
to show up at the Philadelphia Zoo. 


‘If we don’t allow 
ideas to flow we 
will become condi- 
tioned to medioc- 
rity and produce 
the expected.’ 


Brainstormer: Dan 
Thomas’ Chameleon 
Marketing created 
the anemic fish cam- 
paign for Gorton’s. 


“We rented a room next to the ape 
house and everyone came up with 
ideas. Then we asked them to go 
out with the camera and challenged 
them to take imaginative pictures 
of children that could illustrate 
lunches and snacks with Kraft 
products.” At the end of the day 
they collected the cameras, judged 
the photos, awarded prizes, and 
sent out the best of the lot by E- 
mail. The day cost 
about $2,000 and 
resulted in a suc- 
cessful “lunch 
box” campaign. 

For the pharma- 
ceutical campaign 
launch, he hired 
the Greek room of 
the Metropolitan 
Museum of Art in 
New York. The 
whole event — 
backed by vases 
and statues and Trojan armor — 
cost just $1,000, including the ca- 
tering. 

Other recent successes include a 
novel die-cut, pop-up sales bro- 
chure for Gorton, a packaged 
goods company, and bringing sales 
promotion tactics into the notori- 
ously conservative insurance in- 
dustry. Progressive Insurance was 
the client. 

“Times are tough in the market- 
ing communications industry. We 
are competing daily for even the 
smallest of design jobs,” says 
Thomas. “Many agencies are still 
struggling with their identities and 
where they go next — given the 


many changes they are facing. 
Learning to market ourselves is 
just practicing what we preach to 
our clients. It is more vital than 
ever as the economy has taken a 
turn and our clients seek greater 
value and creativity from their 
agencies. In an industry that strug- 
gles to find differentiation, as Cha- 
meleon begins its sixth year, we are 
thankful for being alive and well.” 


Chameleon Marketing Inc., 
947 State Road, Suite 209, 
Princeton, 08540. 609-921- 
6588; fax, 609-921-6516. E 
mail: chameleo @ beliatian- 
tic.net. Home page: www.- 
chameleon-inc.com. 


Hollyrock/Miller: 
Leveraging Contacts 


O.. of the most widely used 
explanations for success in busi- 
ness is, “it’s not what you know, 
it’s who you know.” It means, of 
course, that networking and rela- 
tionships are more important to 
success than ability and experi- 
ence. 


1S THIS YOUR 


PERCEPTION 
OF THE FROZEN SEAFOOD CATEGORY? 


Hugh Miller, CEO of Holly- 
rock/Miller Marketing Communi- 
cations, has changed just one word 
in that phrase in explaining how his 
Forrestal Village-based advertis- 
ing and public relations agency has 
been posting strong growth num- 
bers in the past 18 months. “With 
us,” Miller says, “it’s both what 
you know and who you know. Of 
course, it’s vital to have cutting 
edge skills. But, I believe our abil- 
ity to network through past rela- 
tionships — many extending back 
into my childhood — has been a 
crucial factor in nearly doubling 


our revenue in less than two 
years.” 

The benefits of networking has 
touched every aspect of Holly- 
rock/Miller’s operation, he says, 
from staffing to vendors to acquir- 
ing new clients. “A perfect exam- 
ple of how it’s worked for us is our 
new campaign for the Wiz and its 
music and video department.” 

Needing to come up with an ex- 
citing new traffic-building promo- 
tional concept, Miller hit on using 
Matt Pinfield as the campaign’s 
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spokesperson. Pinfield, a veteran 
host on MTV, is widely respected 
for his ability to spot blockbuster 
talent. He had been Miller’s friend 
since both were 12-year-olds in 
seventh grade. “Matt actually had 
his own radio station in his base- 
ment back in those days,” Miller 
says. “It was the forerunner of the 
talk/music format of today. Really 
cutting edge for a 12-year old. Matt 
came to mind immediately as the 
ideal spokesperson for the Wiz. 
When I called Matt, it was as if that 
basement radio station was only 
yesterday. The concept we have is 
a natural: we identify Matt as the 
Music Wiz. It was the perfect mar- 
riage of Matt’s ability to spot the 
stars early, and the Wiz’s desire to 
become identified in the minds of 
young music lovers as the place to 
find the hot, new talent.” 

Miller’s inclination to mine his 
boyhood contacts extends to his 
creative team. Hollyrock/Miller’s 
creative directors, Donna Geczi 
and Tom Churak, came into 
Miller’s life more than 30 years 
ago when they were youngsters in 
East Brunswick. Miller and 
Churak played Little League base- 


‘ball together. Years later they 


ended up working at the same New 
York ad agency. So when Miller 
opened his agency in Princeton, 
the call went out to his third grade 
teammate to join him. 


Gea too, was a childhood 
neighbor whose brother was 
Miller’s teammate on the East 
Brunswick High School basketball 
team. Geczi encountered Miller 
years later as a freelancer. That 
evolved into her position on the 
Hollyrock team. 

Looking for a promotional 
hook, the team began thinking 


Music Wiz: MTV's 
Matt Pinfield, a child- 
hood friend of Hugh 
Miller, was a natural 
for the Wiz account. 


about a band search and competi- 
tion. Once again, an old friend rode 
to the rescue. Miller encountered 
Neil Barry of WNEW-FM radio, a 
former Miller client. He mentioned 
to Barry his desire to develop a 
new band search concept. Barry 
remembered his recent conversa- 
tion with Steven Van Zandt, a 
member of Bruce Springsteen’s E 


Street Band, and a regular on the ~ 


Sopranos television show. Ironi- 
cally, Miller and “Little Steven” 
had worked together on a project 
several years ago. Van Zandt ex- 
pressed to Miller his desire to re- 
vive rock music. Together, they 
came up with Little Steven’s Cav- 
estomp Garage Rock Band Search, 
sponsored by the Wiz. “The con- 
cept is simple,” Miller says. “The 


Wiz sponsors the Band Search, so-@ 


liciting entries through advertising 
and in-store displays. We’re seek- 
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ing submission of original music 
from unknown garage rock & roll 
bands.” 

The top 20 finalists will appear 
on a compilation CD and be dis- 
tributed through all Wiz music and 


A 1974 graduate of the Moore 
College of Arts in Philadelphia, 
Harrington had been director of 
package design for Campbell Soup 
Company. Her eight-year-old firm 
specializes in brand identity, pack- 


logo, a very powerful brand, and 
make it more flexible, so it could 
carry another message. “We ex- 
plored different ways of saying 
‘online’ and communicate that it 
was a website, not a newspaper,” 


ZATUCHNI & ASSOCIATES, LLC 
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Hollyrock/Miller environment and 
culture special,” says Miller. “Our 
clients often comment on that 
unique feeling and the way it con- 
tributes to winning campaigns.” 


Brandesign: 
No Client Too Small 


i... another networking 
story, about how doing a good job 
with a very small account might 
land a very big and prestigious ac- 
count. Last year Barbara Har- 

ington of Brandesign Inc. was 
working with Maura White on how 
to brand www.GoBabies.com, an 
online resource for traveling with 
very young children. Her client’s 
husband, Jim White, was market- 
ing the online division of the Wall 
Street Journal. The wife raved 
about Harrington’s help and her 
husband took the hint’ and asked 
Harrington for help with the retail 
mtroduction of Wall Street Journal 
Interactive. 


age design, and product concepts, 
and has such clients as Bayer Cor- 
poration, Unilever Best Foods, 
Reckitt Benckiser, and M&M 
Mars. 

“The Wall Street Journal de- 
fines print business news,” says 
Harrington, “and the brand is an 
extremely strong and valuable 
thing.” WSJ.com, the largest paid 
news and information website, had 
an opportunity to put merchandis- 
ing units and freestanding point- 
of-sale displays to establish the 
brand’s presence at a store level. 
““When you want to do something 
new in a different category, you 
need to be open to explore ways of 
communication that make good 
use of the benefits of the parent 
brand.” 

“Tt was the first time they had 
ever done the retail approach,” 
says Harrington, “and we were try- 
ing to help people understand the 
online paper is by subscription — 
at a time when everything else was 
for free. We needed to make that 
clear and get that across in an en- 
vironment like Staples. 

The new design needed to take 
the Wall Street Journal name and 


Digital & Interactive Streaming Video 


York. “The idea in simple terms 
was that Staples was successful, so 
let’s try to replicate it elsewhere.” 

“The referral was a nice thing 
that happened,” says Harrington. 
“As a service, you always do your 
best for whatever client you are 
working with.” 

Rather than take an existing 
company and logo, Harrington had 
the chance to start from scratch 
when she developed the identity 
for Momo’s Market and Bakery. 
Though the parent company, T2 
Ventures, had a fistful of operating 
enterprises (a pizza store, a bakery, 
and several restaurants in Prince- 
ton and one in New Brunswick), 
Brandesign started work on the 
identity program when the store 
was under construction. 

She and the designer spent a day 
in New York City, in the role of 
discerning shoppers, visiting mar- 
kets and bakeries from Soho to the 
Upper East Side. “We discovered 
that a ‘slightly audacious’ tomato 
most quickly conveyed the market 
concept, and the red color provided 
the level of boldness we were look- 
ing for,” she says. 
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Taylor Photo offers the best in professional digital photography 
and services. We combine the latest in digital equipment 
with over 20 years of photo and lighting experience. 
This combination gives our clients the quality they need with 
the benefits of digital imaging. 


With digital photography, you'll see the results of your shot the 
moment it happens. Even if you can't make it to the shoot, a shot 
can be e-mailed to your location. You can also preview your shot 
in a layout program while it's happening. Benefits like these are 
why digital is quickly becoming the industry standard among 
businesses and agencies. 


For more information about professional digital photography 
and other digital services, visit our new Web site at 


www.taylorphoto.com 
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Excellence in Photography and Photographic Services 
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Elegant typography and a red, 
black, and white color scheme was 
used for everything from exterior 
canopies to paper sacks and 
aprons. “Good graphic design is 
finally being recognized as “smart 
art,’ she says, and a strong busi 
ness advantage." 


Brandesign, 981 Route 33, 
Monroe Professional Plaza, 
Monroe 08831-5923. Bar- 
bara Harrington, president 
and creative director. 609- 
490-9700; fax, 609-490- 
9777. E-mail: BRAN- 
DESN @erols.com 


ORGANIZED 
LIBRARY 


The Professional Library Consultants 
for Corporate, Business and 
Special Library Collections 


Our Services Include: 


* Library Start-Up or Reorganization * Strategic Planning for Libraries 

* Library Automation * Library Budgets 

* Records/Files Management * Marketing Strategies for Libraries 
* Staff Development * Space Planning 


Jeff Friedman's 
interactive Neighbor 
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“We don’t just have ideas; we implement them 


Call for a free brochure. 


hina racing fans are 
fiercely protective of their sport: 
Ask if the Hambletonian is like the 
a Kentucky Derby, and they might 
claim that the Derby is merely the 
“flat racing” version of the Ham- 
bletonian. This year, when the 
Hambiletonian is run on Saturday, 
September 4 (the Saturday of La- 
bor Day weekend), racegoers will 


Judith Tapiero . 
609-799-5065 * Fax 609-799-6560 
P.O. Box 7403, Princeton, NJ 08543-7403 
e-mail: jtapiero@erols.com 
www.theorganizedlibrary.com 
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The management of a tax-exempt 
organization requires a high level of 
experience and expertise. Association 
financial activities are scrutinized by 

the IRS and, because associations bring 
competitors together to network and 
learn, anti-trust laws apply. Professional 
Management Associates, L.L.C. provides 
a turnkey office staffed with experienced 
experts in the management of 
associations, suggesting services and 
non-dues income activities, and helping 
the volunteer leadership achieve the 
organization’s mission. ae 


WE DO THE 
NMITTY-GRITTY. 
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Currently serving over a dozen state, 
national, and international associations, 
Professional Management Associates 
leverages its clout, resulting in bulk purchasing, and savings on printing, 
meeting space, graphic design, website maintenance, and other products and 
services used by associations. 


Professional Management Associates (PMA) can provide a Certified 
Association Executive (CAE) to serve as the Executive Director, a Certified 
Meetings Professional (CMP) to manage conferences and trade shows. a 
Certified Public Accountant (CPA) to manage the association’s finances, and 
experienced Member Service Representatives to provide outstanding, responsive 
service to members. 
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be able to explore the history and 
lore of this sport. 

Jeff Friedman has fashioned a 
kiosk for the 76-year-old Hamble- 
tonian, and this project is the cen- 
terpiece for the first year of his new 
business, Interactive Inventions 
Inc. This is the second business 
that Friedman has opened on his 
own; his first was Graphica. 

Friedman grew up on Long Is- 
land where his father had an elec- 
tronics repair business. He ma- 
jored in psychology at the State 
University of New York at Stony 
Brook, and for his Ph.D. in social 
psychology from the University of 
Virginia he did his thesis on selec- 
tive attention to violence in films. 
He worked as a media research su- 
pervisor at Young & Rubicam in 
Manhattan and made his first foray 
into interactive communications at 
Gallup when he surveyed geo- 
graphic literacy for the National 
Geographic Society. 

When he used his recently ac- 
quired computer knowledge to cre- 
ate an interactive version of the 
map quiz, the Society used it in the 
Explorer room at its museum. In 
1989 — well before the Internet 
was accessible to consumers — he 
quit the social research business 
and started a firm, Graphica, from 
his Plainsboro home. : 

Friedman joined Robert Zyontz 
and Larry Trink as a partner and 
technical director at Vaughn Drive 
in Princeton Direct, which later be- 
came Princeton MarkeTech. Re- 
cently he left to open his own busi- 
ness again. He does digital media 
design and development, special- 
izing in interactive communica- 
tions for the web, kiosks, CD- 
ROM and DVD, streaming and in- 
teractive video. He and his wife 
Julie, who works as a laboratory 
coordinator at the Cancer Institute 
of New Jersey at Robert Wood 
Johnson, have two daughters, one 
in middle school, one in high 
school. 

The Hambletonian started out as 
a country fair in Goshen, New 
York, but has also been in resi- 
dence at the Illinois State Fair and 
is now run at the Meadowlands. 
“Our kiosk is divided into those 
three venues,” says Friedman. 
You can pick a year and show the 
complete field, but the best part is 
the video clips of most of the 75 
runnings of the race, including vin- 
tage news reels of the early ones, 
up to the current years. A Trivia 
Game teaches facts about the race. 

“We programmed it and de- 
signed it. Kids can come up to it — 
it’s something to have fun with,” 
says Friedman. Coming soon, he 
hopes, is interactive streaming 
video. “Before, you were able to 
put video clips on the website but 
you weren't able to make the video 
clip itself interactive. Now we can 
take the videoclip interactive — to 
randomly access different parts, to 
make links from the video to a 
website, and to change the frame so 
that as the video progresses the 
Surrounding webpage changes.” 

With this QuickTime technol- 
ogy, future kiosk users may be able 
to view an historic race without 
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‘And They’re Off:’ /n- « 


teractive Inventions 
created a 21st cen- 
tury kiosk for the ven- 
erable Hambletonian 
harness race. 
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sitting through the whole thing — 
they will be able to rush ahead to 
the finish line. 

So how did Friedman get this 
great project? Not from being a 
harness racing fan; he’s been to the 
race only twice. No, he landed that 
contract by practicing old-fash- 
ioned networking. In spite of mo@® 
ern technology, success often boils 
down to who you know and how 
you have treated them over the 
years. The head of the Hamble- 
tonian Society, Tom Charters, 
used to live on the same Plainsboro 
street as did the Friedmans, years 
ago. — Barbara Fox 


Interactive Inventions Inc., 5 
Andrew Drive, Lawrencevil® 
08648. Jeff Friedman, presi- 
dent. 609-219-9400; fax, 
609-219-1988. Home page: 
www. interactiveinvention 
s.com 


MarkeTech: 
Lifesaving Premiums 


Wren you think of a hidden 
danger, lying silent, just waiting to 
absolutely decimate an unprepared 
enterprise, can thoughts of the Ti- 
tanic be far behind? Possibly the 


Se 


proud ship that got its comeup- # 


pance at the hands of an unyielding 
iceberg might not have been the 
first thing to come to mind, but 
certainly it is a connection anyone 
would get in a flash. 

That is why the creative team at 
the Vaughn Drive ad agency, 
Princeton MarkeTech, called upon 
the memory of the Titanic — kept 
fresh every decade or so by a new 
film, documentary, or attempt to 
loot its treasure — as the center- 
piece of an award-winning cam- 
paign. The client was Summit In- 
Surance Advisors. The creative 
challenge was that the client, now 
functioning as a unit of Fleet Bank, 


was running into complacency. * 


Businesses to whom it hoped to 
sell its property and casualty insur- 
ance and its employee benefits 
package felt no urgent need to pur- 
chase them. 

Renee Hobbs, senior vice presi- 
dent and creative director of the 
eight-person agency, says she and 
her team brainstormed to come up 
with something that would jolt the 
client’s napping prospective cus- 
tomers into action. “ You shouldn't 
be too smug. There could be some 
problem you're not aware of,” she 
says. While the Titanic was chosen 
as an ideal vehicle (no pun in- 
tended) to carry that message, 
Hobbs says, “We didn’t want to 
dwell on the disaster itself.” 

The agency came up with a 


* 
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Lifesavers: Prince- 
ton MarkeTech’s ‘Ti- 
tanic’ campaign 
warns that big obsta- 
cles can sometimes 
be unseen. 
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three-part direct mail Titanic-the- 
med campaign. Materials were 
sent to 2,000 existing Summit cus- 
tomers, most of them mid-sized 
businesses, that had not purchased 
the property and casualty insur- 
ance or the employee benefits 
packages. The first mailing was an 
advisory, telling recipients to ex- 
pect a box. “In marketing, it tends 
to be effective when there’s a build 
up,”’ says Hobbs. 

The second box contained a jig- 
saw puzzle of the Titanic showing 
an Orange warning buoy bobbing 
just off its helm. It was intended to 
let clients Know they had been 
warned. A disaster for which they 
were unprepared might lurk just 
under the surface of a smooth- 
looking business picture. 

The piece-de-resistance, the 
third box, contained a life jacket. A 
bright orange, adult-sized, certi- 
fied life jacket. The message there, 
Hobbs says, was that employees 
might don life jackets and jump 
ship if the business did not make 
_ Sure its benefits package was com- 
® petitive. 

. While the jigsaw puzzle was so 
perfect that the creative people at 
the agency considered it a “slam 
dunk,” the life jacket was chosen 
only after some discussion. “We 
considered a life ring,” says 
Hobbs, “but they are so expen- 
sive.” The rings, suitable for hang- 
ing on a wall, are heavy too, and 
@ Would have cost a tremendous 
~ amount to mail. A child’s life vest 
was rejected for obvious reasons, 
and the team thought a styrofoam 
vest would look too frivolous. 
“This was a serious life vest,” 
Hobbs says. Meant to convey a 
serious message. 

The campaign, which cost 


@ $75,000, won Best of Show from 


the Business Marketing Associa- 
tion of New Jersey. More impor- 
tant to the client, it brought an un- 
usually large response. While she 
is constrained from giving specif- 
ics, Hobbs says the Titanic theme 
got a number of prospective insur- 
ance customers to thinking of the 
worst. Many of them followed up 
by meeting with Summit repre- 
sentatives. 

Architect of the worst-case dis- 
aster scenario, Hobbs’ career has 
been anything but. She graduated 
from Middlesex Community Col- 
lege with a degree in marketing art 
and design in 1992. At that time, 
she had been working for Mar- 
keTech for two years. After work- 
ing her way up at the agency, she 
became a partner three years ago. 

Hobbs says she and her team 
attend the Premium Show in New 


York every year to get ideas for 
promotions like the Titanic cam- 
paign. This type of work is “a lot 
of fun,” she says. “It’s something 
we like to do. We can play; think 
without ink and paper. And we get 
to go out shopping.” 


Princeton MarkeTech, 5 
Vaughn Drive, Princeton 
Metro Center, Princeton 
08540. Robert Zyoniz, presi- 
dent. 609-520-8575; fax, 
609-520-0695. Home page: 
www.princetonmarketech 
.com 


Frequency Marketing 


[. a tough telecommunications 
environment, forget cents-off pro- 
grams for entrepreneurs. Give 
them something that will keep their 
spouses happy. 

So says Patrick LaPointe of Fre- 
quency Marketing Inc., with an of- 
fice at Forrestal Village. “We de- 
veloped a loyalty marketing pro- 
gram for Bell Atlantic, now 
Verizon, that was intended to build 
strong relationships with small to 
medium-sized companies,” he 
says. “Instead of relying on re- 
bates, we introduced the opportu- 
nity for members in Verizon’s 
BusinessLink program to redeem 
bonus credits at local white table- 
cloth restaurants.” 

Thus rewarded, entrepreneurs 
were more willing to share their 
wants, needs, and opportunities, 
which made the Verizon much 
more efficient in delivering its 
services. “It was a tremendously 
successful addition to an already 
strong program — it dramatically 
increased the dialogue between the 
customer and Verizon,” says 
LaPointe. 


Loyalty marketing’s return on 
investment is notoriously measur- 
able. “It’s an incredibly analytical 
discipline,” says LaPointe. “We 
know, virtually down to the deci- 
mal point, what the return on in- 
vestment is for any given program 
that we run. We can help marketers 
move money from other activities 
into something that is more meas- 
urable.” © 

’ As senior vice president of sales 
and marketing, LaPointe heads the 
Forrestal Village office of the lead- 
ing national provider of loyalty 
marketing programs. Loyalty mar- 


‘keting programs, also known as 


customer relationship manage- 
ment programs, recognize and re- 
ward customers by tracking pur- 
chase behavior. Customers give up 
information in exchange for the 
opportunity to win some sort of 
reward or recognition. 

LaPointe grew up in North Jer- 
sey where his mother is a market- 
ing manager in telecommunica- 
tions, and his father is what can be 
called a “serial entrepreneur.” He 
went to McGill University in 
Montreal, graduating in 1984, and 
earned an MBA from the New 
York University’s Stern 
School.He was a director of mar- 
keting development for Bell Atlan- 
tic, is billed as “one of the young- 
est vice presidents” at Ketchum 
Advertising, and also worked for a 
division of Y&R advertising. In 
1996 he joined FMI, a 20-year-old 
firm based in Milford, Ohio. 

For clients such as American 
Express, Banana Republic, Gap 
Stores, Office Depot, Verizon, and 
W.W. Grainger, FMI focuses ex- 
clusively on loyalty programs. 
FMI offers consulting, database 


- development and modeling, analy- 
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Office Space For Lease 


29-31 Airpark Road (Next to Princeton Airport) 


¢ 2,600 Square Feet 
« Space is Wired for 
Network, Data 
& Phone 
¢ $16 per Square Foot 
¢ Available April 2001 


Keller, Dodds & Woodworth, Inc. 


Commercial Real Estate Advisors 


163 Nassau Street, Princeton, NJ 08542 © 609-924-2408 © Fax 609-924-9778 


_ Commercial Property Network, Inc. 
S We Have a Place For Your Company 


For Sale 


Downtown Princeton Property 


LOCATION: - Central Business District 

- Princeton Borough 
BUILDING: - 8,000 SF Centrally Located 

- Retail and Apartments 
RETAIL: - 4000 SF Pius Usable Basement 
APARTMENTS: - Second and Third Floor 

- 1900 SF and 1600 SF 

- Good Income with Growth Potential 
COMMENTS: - Perfect for Retail Owner/User 


- Great Potential for Investor 

- Y2 Block from Nassau St. 

- Municipal Parking Lots and Garages 
within Walking Distance 


Offered Exclusively through Commercial Property Network, Inc. 
For details contact Al Toto, Assistant Vice President 
609-921-8844 or visit our website @ CPNRealestate.com 


Princeton Area Office Condominium 
For Sale 


7300 Square Feet 
Between the Hyatt and Princeton Train Station. 
Large conference room, kitchen, 30 offices. 


Call Tim Norris 


2& CALLAWAY 


COMMERCIAL 


609-921-1070 


|| FENNELLY | 


| 
Unique Office Space 


10 - 20,000 SF ¢ High Ceilings 
Newly Finished Installations 
21 Private Offices 
Furniture and Phones Available 
Immediately Available Space 


Commercial Real Estate Services 
Worldwide 


Visit our website at fennelly.com 


609-520-0061 


: 
. 
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Simone 


REALTY, INC. 


OFFICES FOR LEASE 


Lawrenceville - Route 1 at Texas Avenue 
* 1,465 SF office space with two private entrances in 
a professional bldg. 
* Newly renovated, modern elevator bidg. 
* Close to I-95, Princeton Pike and Rt. 206 
* Private lavatories, individual heating & cooling 
* Immediate occupancy 
Hamilton Twp. 
* 25,000 sq. ft. 
* $7 per sq. ft. (A steal) 
¢ Ample parking available 
Lawrence Twp - Quakerbridge Road 
* 2,400 sq. ft. single story free-standing bldg. 
* Good visibility and access - Office or Retail 
* Owner will renovate - $16 per sq. ft. 


COMMERCIAL PROPERTIES FOR SALE 

Office Condominiums - Lawrenceville 

* New office condo project on Quakerbridge Road 

near Route 1 

* Office suites from 4,000 to 20,000 SF 

* Generous parking and great exposure 

* Easy access with corner signage 

* TIME TO STOP RENTING AND START OWNING! 


INDUSTRIAL SPACE FOR LEASE 
Ewing Twp. - Whitehead Road Ext. 
* 5,400 SF near !-95 and Rt. 31 
* Heated warehouse with loading dock and 
drive-in door 
* Heavy-capacity cranes 


LAND 


Florence Towship 
* Frontage on I-295 at exit 52 
¢ Great Visibilty - Zoned Industrial 
* 15 Acres 
* $300,000 ~ 


JOHN SIMONE, JR. 
John Simone Reaity, inc. 
1018 Whitehead Road Ext., Trenton, New Jersey 08638 
Phone 609-882-1105 * Fax 609-530-1037 
E-mail jsrealty@bellatiantic.net 
MORE PROPERTY INFORMATION ON OUR OUR WEBSITE: 
www.johnsimonerealty.com 


(Cl 


Certified C ial In 


ni Realtor 


$$ SAVE $$ 


SUB-LEASE OPPORTUNITY 
Route One Corridor 


101 College Road East 
College Park @ Princeton Forrestal 
Class A Office Space 
9,000 or 18,000 SQ. FT. 


Contact: 


Wayne L. Kasbar 


EXCLUSIVE AGENT 


i ey 


732-750-4000 


E-Mail: wkasbar@newmarkre.com 


EWMARK JGT 
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sis of profit potential, and develop- 
ment and fulfillment of creative 
communication. FMI has a soft- 
ware application, the Loyalty So- 


lutions Platform (LSP), that allows 
companies use their legacy system 
records to create and quickly 


launch loyalty programs. LSP and 
be fully linked in real time to any 
transactional environment. 

“Demand for loyalty marketing 
programs,” LaPointe says, “is at 
an all-time high with no sign of a 
ceiling in sight. Marketers are 
working hard to allocate precious 
marketing resources towards a spe- 
cific consumer potential instead of 
spreading them across a mass of 
customers.” 

“Look out for the value propo- 
sition,” he warns. “There needs to 
be a win-win situation.” In the 
Verizon case, everyone was happy 
— the customer, the telephone 
company, and the restaurateur." 
The restaurants got more foot traf- 
fic. “But figuring out the econom- 
ics can be tricky.” 


Frequency Marketing Inc., 
116 Village Boulevard, 
Princeton 08540. Patrick 
LaPointe, senior vice presi- 
dent. 609-951-2271; fax, 
609-951-2229. Www.fre- 
quencymarketing.com 


Oxford: Repositioning 


Ove Communications 
faced the challenge of positioning 
a well-known business that had 
changed its name and focus. The 
established accounting firm of 
Druker, Rahl & Fein on Quaker- 
bridge Road had evolved its offer- 
ing to include business and man- 
agement consulting, asset manage- 
ment, IT consulting, and 
outsourced services, says Chuck 
Whitmore, vice president and crea- 
tive director of Oxford. “It sought 
to introduce the Mercadien Group 
as a new entity overarching these 
specialized businesses.” ; 

““We worked to define and de- 
velop a compelling message, cre- 
ate an appropriate look, and launch 
the new brand in the marketplace 
with print advertising, printed col- 
lateral, and an interactive CD- 
ROM,” says Whitmore. 

The circular graphic depicts a 
unified suite of business services 
and works with the ad’s headline 
“Growing your whole business.” 
A tagline, “a powerful brain trust 
for your business,” was developed 
to support the position of Mer- 
cadien as a vital resource. 


Oxford Communications 
Inc., 287 South Main Street, 
the Laceworks, Suite 13, 
Lambertville 08530-1830. 
John Martorana, president. 
609-397-4242: fax, 609-397- 
8863. 


O.. more way to survive in 
tough times 1s to do a formal com- 
munications audit for your client. 
This suggestion comes from Laura 
Mosiello of the Flemington-based 
Crestan Corp Communications. 
An audit reports on advertising, 
marketing, and PR messages, 
methods, and mediums: “It pro- 
vides the blueprint for developing, 
implementing, and reviewing the 
effectiveness of communications 
campaigns and vehicles past, pre- 
sent, and future,” says Mosiello. 

She gives the example of a na- 
tional non-profit organization that 
conducted a competitive review 
audit to see how three “more suc- 
cessful” national organizations 
used imaging and marketing, and 
what impact it had on their reve- 


AND PROSPER 


exciting business-buikling synergies. 


Leare more. Visit us at www.mercadien. com 


FINALLY THERE’S A GINGLE 
BOLUTION DESIGNED TO HELP 
YOUR ENTIRE BUSINESS GROW 


~ MERCADIEN, 


y: kriow th f expert advice, All 
, 

| fien, though f trusted os asd 

ii) don't talk to each other = of have contheting 

Opinions about the best course wo chart for your organization. At 
Meradien, you')) find a single selutson for the business services 
moat critical lo your growth and provtabiiiy, from accounting, 
IT and management consulting to asset management snd 
administrative outsourcing, Most importanily, our caperts work 


together w share information, offer coat efficiencies and create 


or call (609) 689-9700 for uur free CD- Rom and brochure, 


Wracecadien 


CROU! 
A Powerful Brain Trust for Your Business 


nues. “The resulting report be- 
came the strategic platform to 
drive its next marketing campaign, 
currently under development.” 

In another instance, a large New 
Jersey technology corporation be- 
gan downsizing last year and real- 
ized it needed to improve internal 
communications. “An audit was 
conducted to determine internal 
messaging and methodology. This 
allowed remaining staff to not feel 
like they were in a vacuum. In ad- 
dition, it positively affected pro- 
duction levels and morale.” 

Or consider the medium-sized, 
well-established consulting firm 
that was looking to update its mar- 
keting message and image as well 
as capture more of the market. Its 
image and marketing materials had 
remained untouched for more than 
five years. The communications 
vehicles resulting from the audit 
were more aligned with the firm’s 
values and objectives, current mar- 
ket opportunities, and customer 
needs. The improved image in- 
creased customer response and re- 
tention. 

“These clients all recognized 
the need to market through a chal- 
lenging economic time. They also 
discovered that the strategic foun- 
dation an audit provides would 
streamline costs and optimize the 
effectiveness of the resulting com- 
munications vehicles,” says 
Mosiello. 

Fees for audits depend on the 
time commitment required and 
type and depth of the review, says 
Mosiello, but can range_from an 
initial investment of $2,500 to over 
$15,000 (not much more than the 
printing costs of a single commu- 
nications piece). 


Crestan Corp Communica- 
tions, 203 Main Street, PMB- 
152, Flemington 08822. 
Laura C. Mosiello MFA, 
president. 908-788-2886; 
fax, 908-788-1786. Home 
page: www.crestancorp.- 
com 


P asic relations, says Phyllis 
Spiegel, is successful only if it ac- 
complishes the client’s goals — 
which may include gaining more 
customers, maintaining present 
customers, increasing revenue, 
and improving image or reputation 
in the marketplace. 

“But a successful public rela- 
tions Campaign must be more than 
just sending out press releases. 
Every newspaper gets hundreds of 
press releases every week,” she 
says. “The idea is to send interest- 
ing feature material that the media 


Bigger Picture: 
Druker Rahl and Fein 
called on Oxford 
Communications to 
revamp from a CPA 
firm to an all-around 
consulting firm. 


will welcome and even antici- 
pate.” 

Her success story involves an 
assisted living facility in Monroe 
Township. With new owners and 


hands-on management, it wanted® 


to eliminate some of the negative 
impressions that resulted from pre- 
vious absentee management and to 
fill more of its apartments. 

“Our firm was given a Six- 
month assignment to tell the public 
that things were changing. It’s now 
more than a year later, and we're 
still going strong,” says Spiegel. 
“Positive stories appear regularly 
in New Jersey dailies and week- 
lies, and these stories result in in- 
creased enrollment as well as pride 
and satisfaction among residents 
and staff.” 

“Every story published yields 
phone calls from families of pro- 
spective residents,” says Spiegel. 
“The successful PR firm is ‘in- 
side,’ snooping around, talking to 
people, in regular touch with man- 
agement, looking for angles, find- 
ing local news.” 

Spiegel tries to find the human 
interest stories that a feature writer 
might use. “For example, Mary, 
who does the laundry for more 
than 100 people, always with a 
smile, and never returns the wrong 
socks. This always upbeat woman 
has come in on her day off to help 
a resident move from one apart- 
ment to another.” 

Or the office worker who uses 
her own time to run a cooking club 
for residents who miss getting their 
hands in the dough. Or the Rutgers 
student who started a Jewish Cul- 
ture Club that offers annual seders. 

Spiegel even managed to get an 
article in the Star Ledger about 
Freddie, not a resident of the facil- 
ity, but a regular visitor. The news- 
he posed for a portrait for his 
Owner's room: Freddie is a Pom- 
eranian. 

“I find this an exciting busi- 
ness,” says Spiegel, “ which is why 
I'm still in it after 30 years.” 


Phyllis Spiegel Associates, 
Box 243, Plainsboro 08536- 
0243. Phyllis Spiegel, 


dent. 609-799-9636; fax, 


609-799-5455. 
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irated music is what is in 
the news, most prominently in the 
case of Napster. That popular mu- 
sic-sharing site has provided us 
with a glimpse into a world where 
any schoolchild can get his hands 
on any song, and send it flying 
‘round the world, rights scattered 
to the wind. But many other forms 
of content — medical records to 
movies — are vulnerable too, says 
Jim Horning of InterTrust Tech- 
nologies (Nasdaq: ITRU). 
Horning is the director of Inter- 
Trust Technologies’ STAR Lab, 
which is now setting up East Coast 
operations in offices at 821 Alex- 
ander Road. STAR Lab, which 
stands for strategic technologies 
and architectural research labora- 
tory, is the advanced research an 
arm for the | l-year-old California- 
based company, which develops 
technology for digital rights man- 
agement (DRM). 
The problem InterTrust hopes to 
solve is that of how content can be 


sold, or otherwise distributed or 


shared, over the Internet in a way 
that protects the rights of its own- 
ers. The company is working on a 
worldwide, universal solution, and 


~xto that end will license, or sell, 


hardware, software, application 
provider services, and intellectual 


property. Already licensing its | 


early products, the company has 
entrusted its STAR Lab re- 
searchers with “exploring the 
frontiers of — rights manage- 


sic. InterTrust provided 
the infrastructure upon 
which that company’s 
Global e division built 
bluematter, a website 
through which it sells 
digital music. “The 
business rules are their 
choice; the website is 
their design,” Horning 
says. The technology 
underlying the bluemat- 
ter website is Inter- 
Trust’s. It protects the 
content through encryp- 
tion, and “associates 
consequences with ac- 
tions,” specifying, for 
example, that receipt of a song fol- 
low payment. 

Protecting digital rights is a 
complicated matter. Global e, for 
example, is seeking to build and 
manage digital music globally. 
This task eventually will include 
digital download, subscription, 
custom radio, and pay-per-play 
businesses around the world, 
through all channels of purchase, 
including kiosks, computers, TV 
set top boxes, and portable devices. 


InterTrust hopes to 
find a means for 
content to be sold 
or shared over the 
Internet in a way 


Digital Rights: Rob- 
ert Tarjan and Inter- 
Trust are trying to 
protect the owners of 
digital content. 


years. A graduate of Pacific Union 
College, who majored in physics 
and math, Horning received his 
Ph.D. in computer science from 
Stanford in 1969. 

InterTrust has 350 employees, 
and 17 of them work under Horn- 
ing on next-generation STAR Lab 
projects. Robert Tarjan is a STAR 
Lab senior fellow, and also Inter- 
Trust’s chief scientist. But he is 
just a part-time employee. Tarjan 
is a professor of computer science 


OPEN HOUSE 


One Electronics Drive 
Hamilton, NJ 


81,650 Sq. Ft. Flex Bullding (expandable) 


Join us for Breakfast 
8:30 - 10:30 AM 
Wednesday - June 27, 2001 


34,450 Sq. Ft. Available immediately 
Hi-Tech Capability - T1, T5 & Fiber 
7 Parking Spaces per 1,000 Sq. Ft. 
Fully Air Conditioned 


Directions: Route 1 to Baker’s Basin Road E 
to Basin Road S to Electronics Drive 


Al JAMES E. HANSON, INC. 


COMMERCIAL REAL ESTATE SERVICES, WORLDWIDE. 

Robert P. Rubin or Joan L. Cenicola 
235 Moore St., Hackensack, NJ 
201-488-5800 


| Do You Have a "Honey-Do' List? 


R.A.H. HOME IMPROVEMENTS 


introduces its Custom Woodworking 


Entertainment Centers ¢ Crown Moldings 
Mantle Pieces ¢ Built-in Cabinetry 


ment.” at Princeton University, and one of ; SS 
InterTrust seeks to provide a that protects the the reasons the company is open- Fast, Reliable Service + Fully Insured 
“trustworthy foundation” on rights of its owners. ing a facility in the area. “For the ¢ 2 Year Warranty on All Work * References Upon Request 
“which companies will build their last three years, Bob has been a H ; : +4 
own systems for securely distribut- [ea very frequent flier,’ Horning says $40/ Hour Handy Man Service with a4-hour minimum 


ing content. The foundation, Horn- 
ing explains, is “a way to bind 
business rules to content in such a 
way that the content will be pro- 
tected.” Pieces of this foundation 
include encryption, tamper resis- 


a tance, a way of expressing busi- 


~ ness rules, and a way of recording 
transactions. “It doesn’t matter 
whether it’s music or business re- 
cords,” Horning says, the founda- 

tion is the same. 
An early client is Universal Mu- 


There are so many links in the 
chain that runs from creation 
through myriad forms of distribu- 
tion and “it does no good to 
strengthen one link,” says Horn- 
ing, unless all the others are 
equally fortified. 

Horning began programming 
computers in 1959, “before many 
in the lab were born,” he jokes. He 
has been with InterTrust for five 
years, and with STAR Lab for four 


Office Space: Everywhere 


PRINCETON ADDRESS 


1100-11,000/SF: 29 Emmons Drive, off Route One 


with a laugh. 

Tarjan, who holds a bachelor’s 
degree in math from the California 
Institute of Technology (Class of 
1969) and a Ph.D. in computer sci- 


Continued on following page 


Visa/MasterCard Accepted @ 
Call Ryan A. Henninger, Owner 


609-883-6269 


_ 1475/SF: 600-619 Alexander Road, Bank on site DO YOU HQ? = TURNKEY OFFICING 
_ 1350/SF: 12 Roszel, near Hyatt and Train SOLUTION 
_ 2200/SF: 264 Route One @ Fisher Place - For Sale * Fully furnished offices and suites ONS FOR WHERE 
“2 2400/SF: 707 Alexander Medical Space * Prestigious and convenient locations AND HOW YOU WORK. 
‘ viet arpa asin i Short- or long-term programs customized to 
* Advanced office technology dull. sour anecite nec 
_ LAWRENCEVILLE ADDRESS * Personalized telephone answering 4 ee ee 
pra 195/295 - ; HQ Global Workplaces allows you to focus 
S400/SF: Princeton Pike @ 195 * Professional office support teams 
: Immediate Occupancy * Access to over 500 i ridwid ne our Renee. 
; -10,000-26,000/SF: 101 Grovers Mill @ QB Mall & 195/295 wept dase 8 ci 
: @ 


~ 1200-3500/SF: 3371 Route One @195/295 


VISIT ONE OF OUR METROPLEX LOCATIONS 


WWW.HQ.COM 
Princeton Center, Princeton Forrestal Village 609-520-2144 


: EWING TOWNSHIP - office & warehouse 
~ 1100-30,000/SF: American Enterprise off 195/295 


Philadelphia, Center Square 215-246-3400 
~ HOPEWELL King of Prussia Center, Freedom Business Center 610-768-7700 
- 1500-65, OOO/SF: Niccewil Center - Flexible terms Newtown Center, Silver Lake Exec. Campus 267-757-8700 
Z 3 2200/SF: Reed Road @ Route 31 Cherry Hill Center, East Gate Center 856-642-4000 
'_ The above represents just a few of the office seits 
be _ space options available through our office. A225 2> 
i gat 
_ Please call William Barish to discuss your ae 


GLOBAL 
| needs in more detail. 609-921-8844 eae WORKPLACES 
'™ Empowering Your Business Virtually Anywhere 
infrastructure + people + technology 


Visit our r website ve www. cpnreaestao com 


aS ERE BORA Oe pe Pe os a | \ 
: ‘ Yate lp Bas ety wort Inc. \ 
in dens 


: ae oe tthe 


54 U.S. 1 JUNE 20, 2001 


q 


AVAILABLE SUBLEASE 
5,756+/- Square Feet 


Only Available Unit! 


3-Story, Class A Office Building w/ Landscaped Atrium 
Direct Access to Route 1 & Easy Access to Train Station 
Sublease through September 2007 

On-Site Property Management 

Cafeteria & Conference Center w/i Walking Distance 
New Workstations Available 


Fi Insignia 
ESa 


& Buschman Partners 


OOoooco 


For More Information Contact: 


Thomas Romano, CCIM 
609-896-1600 


Information concerning this offering is from sources deemed H 
reliable, but no warranty is made to the accuracy thereof and f | 


Members of a strategic alliance of — : : 
it is submitted subject to errors. omissions, change of prices or 


Continued from preceding page 


independently-owned companies other conditions, prior sale or lease or withdrawal without notice. 


SM Wontenes 


Our Success Is Built On Service 


Trust Us To Help You: 
@ Get a quick Pre-Approval 

e Finance a new home 

e Refinance your current home 
e Eliminate PMI 

@ Consolidate consumer debt 


For personalized 
assistance and to get the 
best rates and Superior 
service call today! 


Lucia Dougan Kelly 
1-(800)449-9704 


1395 Route 539, Tuckerton, NJ 08087 


Licensed Mortgage Banker, NJ Department of Banking 


ence from Stanford, finds that 
‘academia and industry have very 
different strengths and weak- 
nesses.” He says he enjoys both. 

Tarjan had been teaching full 
time, but still keeping a finger in 
industry with consulting work for 
NEC, until four years ago. At that 
point, he and several others left 
NEC for InterTrust. He said he was 
attracted to the company because 
“it’s a problem rich environment.” 

The problem of Tarjan’s bi- 
coastal commute will be solved to 
some degree now that InterTrust’s 
Alexander Road offices are staffed 
and ready. Besides cutting the 
number of Tarjan’s airport runs, 
the Princeton location will give the 
company access to Central Jer- 
sey’s talent pool, and proximity to 
Princeton University, from which 
it hopes to recruit consultants and 
interns. 

StarLab’s Alexander Road of- 
fice will be managed by Bill 
Horne, a Lawrenceville resident, 
and another frequent flier, who has 
been on the InterTrust research 
staff for one year, but consulted to 
the company for two years before 
that. Horne holds a bachelor’s de- 
gree in electrical engineering from 
the University of Delaware (Class 
of 1986) and a Ph.D. in electrical 
engineering from the University of 
New Mexico. While he will be 
StarLab’s Princeton manager, 
Horne says he hopes to spend most 
of his time on research. 

There will be plenty of research 
work to do as STAR Lab is charged 
with “ensuring that InterTrust has 
adequate technical options to sup- 
port its business strategies two, 
five, and even ten years into the 
future.” 

Charged with keeping STAR 
Lab’s Alexander Road operation 
running smoothly so that research 
can proceed apace is Mary Zwie- 
bel, the facility’s office manager 
who is now seeing to the installa- 
tion of everything from copier ma- 
chines to coffee cups. Zwiebel, a 
1977 graduate of the University of 
Buffalo, was recruited from NEC, 
where she had known Tarjan. Get- 
ting STAR Lab up and running in 
brand new offices is a challenge 
that appealed to her. “I’m it,” she 
says. “The receptionist, the office 
manager, shipping, receiving, 
everything.” 

STAR Lab has leased 10,000 


- square feet on the first floor of a 


new building constructed by 


Bovis. It has eight employees now J 


and seeks to sublet 6,000 square 


wane 4 as 
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PENNMARK MANAGEMENT COMPANY, INC. 
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: Suburban Square 
Office & Retail Complex 


SCOTCH ROAD & PARKWAY AVENUE, EWING, NJ 


* Extensive 1999 renovation of entire complex 

* Office/retail space at below market rentals 

* Ample, well lit parking 

* Individual HVAC controls 

* Flexible floor plans, units available from 500 SF 
* On site maintenance 

* On site food store, restaurants and variety stores 
* Public transportation to site 

* Conveniently located off |-95 


1000 Germantown Pike, Suite A-2 
Plymouth Meeting, PA 19462 
610-272-6500 « Fax 610-272-9450 


feet, in two parcels, through NAI 
Fennelly. Bovis did the fitout, and 
furniture was provided by the Fur- 
niture Exchange of South Plain- 
field. 

Her company was attracted to 
the building, Zwiebel says, be- 
cause “you can see the train sta- 
tion.”’ It’s just a 10 minute stroll to 
the train, which she says, is ideal 
for the many New York visitors the 
company expects to host. [t is con- 
venient for resident researchers 
too, of course, and Zwiebel says 
there has already been some foot 
traffic between STAR Lab and 
New York-bound trains. 

While STAR Lab is a research 
facility, all research will be done 
entirely on computers. There are 
no lab fixtures. Says Zwiebel, 
“This is the first place I’ ve worked 
in a long time where we don’t have 
a lot of safety glasses lying 
around.” 


— Kathleen McGinn Spring 


InterTrust Technologies Cor- 
poration, 821 Alexander 
Road, Princeton 08540. 
Robert Tarjan, chief scientist, 
Intertrust. 609-919-961 1; fax, 
609-919-1926. Home page: 
www.intertrust.com. 


One Picture, Three 
Million Wortis 


[: a simple picture is worth 
1,000 words, how much is a 75- 
foot-high constantly-changing pic- 
ture worth? The price tag for a 
high-resolution video wall capable 
of using sixteen 50-inch screens as 
one is about $300,000. The im- 
pact? Anyone who has walked 
through Times Square, head swiv- 
eling in all directions to take in the 
talking, undulating screens set into 
buildings way above eye level, can 
attest to how easy it is to ignore 
them. 

Electrosonic Image Control, a 
Finland-based company that re- 
cently chose Princess Drive in 
Lawrence as its sales headquarters 
for the northeast, makes the proc- 
essors that power those eye-pop- 
ping displays. Andrea Linton, of- 


‘fice manager, explains that Elec- 


trosonic doesn’t make the screens 
on which we see the three-foot- 
high stock tickers or larger-than- 


life video advertisements for pet 
food. “The LCD or LED screens 
are made by a Pioneer, Toshiba, 
Clarity, Lighthouse, or someone 
else,” she says. Clients come to 
Electrosonic for a video wall, and 
the company buys hardware, in- 
corporates content, and uses its 
processor to put together a display 
that can make many screens act as 
one, blending feeds from satellites, 
CD-ROMs, computers, videos, la- 
ser disc players, and more. 

An example of Electrosonic’s 
work is the rain forest display at the 
American Museum of Natural His- 
tory, and also a lobby wall in the 
New York offices of Frederick 
Harris, a bridge and tunnel design 
firm. The displays are popular now 
in retail, Linton says, pointing to 
video walls her company has in- 


stalled in Best Buy stores. “ You# 


see the same picture on 40 different 
televisions,” she says of those dis- 
plays. “It’s the same image, but on 
a whole rack of TVs, so you can 
compare the picture.” 

Electrosonic sells its systems, 
and while the company is not in the 
rental business, Linton says it does 
sell to outfits that rent the displays. 
Businesses might rent a system for 
a trade show, where it could draw 
attention while touting a product’s 
attributes. “They’re popular at 
auto shows,” says Linton. “You 
see the physical product on the 
floor, and learn about it on the 
screen.” 


Many times, clients want the 


systems to show the world who 
they are, and what they do, Linton 
says. That was the case with the 
bridge and tunnel designer, and 
also with investment bank Morgan 
Stanley, for which Electrosonic is 
now building a video wall to be 
incorporated in a new headquarters 
building. The company markets to 
architects, finding them a goog. 
audience, because, says Linton, 
“It’s easier to incorporate a display 
wall into a new building than to 
add it later.” Unlike the splashy 
walls that fill Times Square with 
light and motion, most of Elec- 
trosonic’s products end up inside 
buildings. The animated walls are 


far from the norm in new build-® 


ings, but Linton says they are 
popular with high-end clients. 
“They like to make an impact.” 
No tech-age fly-by-night, Elec- 
trosonic was founded in 1964 to 


PRINCETON CORPORATE PLAZA 


LABORATORY SPACE 


SECTION II LEASED 


SECTION I - Now LEASING 
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FULLY FURNISHED 


SECTION 2 - 13 UNITS « 200 TO 500 SQ. FT. 
ROUTE 1 CORRIDOR 
ON SITE HOTEL, CAFE, HEALTH CLUB 


BY APPOINTMENT ONLY 
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provide automatic light and sound 
rental equipment for trade shows 
and exhibitions. Soon after, it in- 
troduced the first automatic elec- 
tronic dimmer, and set on a course 
of developing new display tech- 
nologies. It was among the first 
@gompanies to make all-electronic 
programming systems for mixed 
media shows using multiplexed 
data on magnetic audio tape and to 
achieve practical, solid state, audio 
replay systems for museum and ex- 
hibition displays. In 1992, Elec- 
trosonic built the world’s biggest 
video wall with 850 monitors for 
EXPO 92 Seville, and three years 
later delivered a 130-foot-wide 
®lectronic display to the Newseum 
in Arlington, Virginia. 
Electrosonic is a division of Hel- 


train station 


business cards 


Videowalls? 


- 
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Video Wall: Andrew Kidd lights up a few thou- 
sand words of imagery courtesy of Electrosonic 


Image Control. 


var Merca Group in Finland. Its 
U.S. headquarters is in Minneapo- 
lis, and its R&D takes place in the 
United Kingdom. Until last sum- 
mer, the company had no sales 
presence along the Atlantic sea- 
board. When the decision to move 
into this territory was made, Linton 
and her husband, Kevin Linton, 
senior project manager, were 
tapped to help plant the company’s 
flag in Lawrence. Their boss, the 
general manager of the Lawrence 
office, is Andrew Kidd, a native of 


THE 


Office Service Arrangements 


¢ Brand new, fully furnished 

* Receptionist to answer your phones 
¢ Access to fax and copy machines 

¢ Meeting rooms available 

* Conveniently located near Princeton Junction 


Business ID Services 


¢ Prestigious Princeton address for your stationery and 


¢ Your telephone professionally and personally answered 
during regular business hours 

¢ Voice mail available 24 hours 

¢ Faxes sent and received at DPI rates 

¢ 50 free photocopies per month (non-accruable) 


the United Kingdom, who holds an 
undergraduate degree in electrical 
engineering from Leeds Univer- 
sity and an MBA from City Uni- 
versity in London. The office 
started out with three employees, 
and is up to 10. 

It was important to the company 
that veterans establish its name in 
the northeast, says Linton, a per- 
formance arts graduate of Sheridan 
College in Toronto, who says work 


Continued on following page 


DAILY PLAN IT 


Where Your Business is the Center of Our Universe 


Conference Center 


° % day and full day rates 

* Catering and kitchen facilities available 

* Audio visual equipment * Theater or banquet style 
¢ Breakout rooms * Board rooms 

* Easily accessible from Route | and train station 


Lease: Office Space 
Pennington, NJ 


SPACE: - 900 SF - 2100 SF 
LOCATION: - Route 31 & Route 654 
AMENITIES: __ - Close to all major roadways 
- Two restaurants on site 
- 25-acre site 
- Bank on site 
TERM: - 3-5 years 
RATE: - $14.50/SF net 
CONTACT: - Al Toto 


Assistant Vice President 


Offered Exclusively through Commercial Property 
Network, Inc. For additional information, 

call Al Toto 609-921-8844 or visit our 

website @ CPNRealestate.com 


Visit our website @ www.cpnrealestate.com 


www.comop. org 


www. dailyplanit.baweb.com 


¢ Availability of secretarial support at DPI rates 

¢ Business ID/Mail Service 

¢ Mail/packages sent and received at DPI rates 

¢ Scheduled use of conference room for 8/hours month. 


For more information please call 


609-514-9494 
707 Alexander Road, Princeton, New Jersey 08540 


Daily Plan It is a non-profit affiliate of Community Options 
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Windsor Corporate Park, East Windsor, NJ 


20,016 SF Sublease (3-5 years) 
25 Private Offices 
Parking Ratio: 6 spaces/1,000 SF 
Newly Renovated Building 


Commercial Real Estate Services 
Worldwide 


Visit our website at fennelly.com 


609-520-0061 


Wy EIDEL 


Ewing Twp. - Close to Rt. 95 and the new Merrill Lynch Com- 
plex. Well-maintained 3,600 +/-SF free standing single story 
office building offering high visibility available for sale. Call to 
arrange an inspection of this building. 


OFFICE SPACE 


Lawrence - 12,871 SF Class A space available in Lawrence. Pre- 
mier Office Park just off I-95. 

Ewing Twp. - 2-story 15,000 SF office bldg. Suites available for 
lease from 620 - 1,148 SF. Easy access to I-95 and US Hwy. 1. 
Hamilton Twp. - 1,300 SF 1,800 SF and 2,700 SF avail. for lease 
1/4 mile from Rt. 295. 

Hopewell Twp. - Close to Princeton and Pennington. An 835 SF 
unit available for sale and 5,800 SF unit available for lease. 
Center City, Trenton - Across from New Hotel/Conference Cen- 
ter. 1,560 SF office space in 2-story brick townhouse. Includes 5 
offices, and a conference rm. Available for lease. 


FLEX/INDUSTRIAL OR COMMERCIAL SPACE 


Ewing Twp. - 3,200 SF building available for sale. 

Trenton - 2,630 SF single story masonry building with 3 bays, 
13 foot ceiling, office and storage yard. Available for sale. 
Hamilton Twp. - 4 years young. Flex space - 2,500 SF. Close to 
Route 1 and 295. Ideal high-tech, light assembly, contractors. 
Call today for additional info. 


LAND 


Hopewell Twp. -Two parcels on the Pennington border. Office 
zone available for sale at $175,000. Commercial zone available 
for sale at $285,000. 

Hunterdon County - 80 scenic acres available for sale at 
$825,000. 


INVESTMENT 


Lambertville- 4 unit apartment complex. All separate utilities avail- 
able for sale. 

South Brunswick Twp. - 30,000 SF neighborhood strip center 
available for sale in heart of Monmouth Junction. 


Weidel Realtors Commercial Division 
«1 2490 Pennington Road, Suite 201, Pennington 
AL Jesus mente emu, 609-737-2077 


U.S. 1 Classifieds 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 
609-452-7000, or fax your ad to 609- 
452-0033, or use our E-Mail address: 
info@princetoninfo.com. We will 
confirm your insertion and the price. It 
won't be much: Our classifieds are just 
30 cents a word, with a $4.20 minimum. 
Repeats in succeeding issues are just 
25 cents per word, and if your ad runs 
for 16 consecutive issues, it’s only 20 
cents per word. (There is a $3 service 
charge if we send out a bill.) Box service 
is available. Want to run your ad on 
the Internet, as well? It’s free! Your 
U.S. 1 classified will automatically be 
posted on the information highway 
at princetoninfo.com. Questions? 
Call us at 609-452-7000. 


OFFICES FOR SALE 


Office Building for Sale: Perfect lo- 
cation, opposite new Marriott Hotel 
Conference Center in Downtown Tren- 
ton. Call 609-947-0531. 


OFFICE RENTALS 


Allentown, New Jersey: Office 
space located in historic Allentown. 
Minutes away from New Jersey Turn- 
pike, Exit 7, 1-195 and !-295. 4 room 
office suite, central air-conditioning/- 
heat included. 1 year minimum. $975 
per month. Call 609-947-1303. 


Available Immediately - 568 Sq. Ft: 
Princeton-Hightstown Road, East 
Windsor. Three offices plus reception 
area. Ideal for attorney, accountant, etc. 
$1100 per month plus utilities. 6(09-448- 
0363. 


OFFICE RENTALS 


Conference Suite, Monroe Town- 
ship: Conveniently located next to 
Turnpike Exit 8A. Available for daily/- 
weekly seminars and private functions. 
The meeting room seats 27 and con- 
nects to a complete kitchen facility with 
full seating capacity. Call The Bowen 
Group at 609-860-0406. 


East Windsor Twp: Office space 
available immediately. First floor, 
1,300+ sq.ft., private entrance, five of- 
tices, large reception area, conference 
room and two private powder rooms. 
Perfect for medical office. Call Tom 610- 
724-5028 


Lawrence Twp: At. 1 at At. 206 
junction. 1 room, $250; 2 rooms, $375; 
All utilities included. 609-393-7181. 


Lawrenceville: Professional Space. 
Rent reasonably. 1000 SF. Will subdi- 
vide. Rt. 206, Lawrenceville. Call 609- 
882-0700. 


Monroe, Medical/Professional: Of- 
fice suites available (800 sf and 2000 
sf). Conveniently located to NJ Turn- 
pike exit 8A. Call Eileen at 609-860- 
0406 or cell 732-266-3313. 


Montgomery Knoll-Rt. 206No./- 
Rt.518 Quiet office, upstairs suite with 
2 offices + 1 common area, bathroom, 
a/c, shared kitchen area. 3 offices @ 
$500 each, or $1250 for all 3. Call Mick 
at 908-689-4060. 


Office Rental: Central Princeton law 
office for rent. Office space available for 
a lawyer to sublet in a 4-lawyer suite at 
33 Witherspoon St., commercial build- 
ing one block from Nassau St. Fur- 
nished or unfurnished. Rent includes 


OFFICE RENTALS 


reception, copier, fax, library and utili- 
ties. Call 609-924-6581 


Office Space/Hightstown: Next to 
Peddie School, 1/2 mile to turnpike exit 
8, $15.50 per square foot, utilities in- 
cluded, various size suites available. 
Call Steve Swedo, 1-800-792-8861. 


Office Suite Available Immedi- 
ately: in newer Pennington Office Com- 
plex (Route 31). Call Jean or Tor at 
609-730-9600, extension 101 or 102 or 
at 609-203-2972. 


Pennington/Hopewell: Offices and 
office suites immediately available 
short and long term from 100 squar 
feet from $250 per month. Storage 
space, individual signage, fax, copier, 
T1 line, and telephones. Tel: 609-737- 
1308; E-mail: tgmpropmgm @ aol.com; 
www.straube.com 


Princeton Airport Area: Executive 
desk space; $75-150. Month to month. 
Grow with us. Don, 609-683-1125. 


Princeton: One and two-room of- 
fices for rent. Also cubicle space avail- 
able. Shared office environment: Office 
equipment, secretarial service. D/J 
Business Service, Route 206 North. 
609-924-0905. 


Princeton: Small office suite avail- 
able. Two offices and reception area 
Single office also available. Includes 
everything but your phone. Please Call 
Judy at 908-281-0488. 


Professional Shared Office Space 
Available: First floor approximately 
700 sq. ft. (three separate offices), sec- 
ond floor approximately 300 sq. ft. (two 


Se Sa GR ERE LI EE I PRR CE PIL SLES EE ELI OE 


Continued from preceding page 


and family now keep her too busy 
for acting. Her 16 years with the 
Electrosonic and her husband’s 18 
years made them an easy choice, 
although she says longevity is the 
norm at the company. Kidd has 
logged more than 20 years. Mov- 
ing here from her native Toronto 
was “tough,” Linton says, but she 
is adjusting. The couple, who met 
at work, have two children, ages 
four and 10, and live in Hamilton. 

The Lawrence office’s territory 
runs from Virginia and West Vir- 
ginia to Maine. There is substantial 
interest from the finance industry 
in this area, Linton says, and the 
company is working at figuring out 
the best way to approach the medi- 
cal industry. 

The smallest of Electronic’s sys- 
tems costs about $38,000, Linton 
says, but prices do tend to come 
down as new technology is intro- 
duced. As for the changes in dis- 
play technology she has seen in her 
16 years in the industry, Linton 
says, “It’s still so much fun when 
we get something new in here. I’m 
constantly amazed.” 


Electrosonic Image Control, 
11 H Princess Road, Law- 
renceville 08648. Andrew 
Kidd, general manager. 609- 
219-9494; fax, 609-219- 
1538. Www.electrosonic.- 
com. 


Management Moves 


SafeStone Technologies Inc., 
600 Alexander Park, Suite 
303, Princeton 08540. Sean 
Jahr, executive vice presi- 
dent, Americas. 609-750- 
8502; fax, 609-750-8655. 
Www.safestone.com. 


Sean Jahr now heads the US. 
office of the security management 
firm. As executive vice president 
of the Americas, he reports to CEO 
John Todd, based in the United 
Kingdom. Jahr has worked at El- 
ron, ICSA.net, and Legent Corpo- 
ration. 

Marnie Threapleton had been 
vice president of sales and market- 
ing. (U.S. 1, April 11). She will 
now be vice president of sales op- 
erations. 

SafeStone is both an IBM sys- 


tems management business partne™ 
and an IBM development partner, 
and it has renewed its strategic 
partnership alliance with RSA Se- 
curity Customers. It offers enter- 
prise security systems with modu- 
lar products. For instance, using 
the IBM iSeries 400, SafeStone de- 


e 
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veloped the DetectIT Agent 400, 5 


which allows two-factor authenti- 
cation to protect against unauthor- 
ized access. 


Deaths 


Evelyn Gonzalez, 55, on June 
12. She worked at the Princeton 
Eye Group of Monroe and for the 
East Windsor Regional School 
District. 


Audrey L. Spawn Stockman, 
64, on June 15. She was the wife of 
attorney Gerald R. Stockman. 


Charles A. Vinch, 73, on June 
16. He owned the Trenton recy- 
cling firm, J. Vinch & Sons Inc. 

David J. Goldberg, 70, on June 
18. He was an attorney at Drinker 
Biddle & Shanley and was chair- 
man of the New Jersey Turnpike 
Authority until 1994. Be 


11,235 SF Available - Divisible to 5,000 SF & 6,000 SF 
Traffic Count: 45,000 Cars Population: 186,146 (5 Mile) 


609-392-0092 


Susan Malatich-Asack Broker 
928 West State Street. Trenton, NJ 08618 


eaglegroup.org 


EAGLE GROUP 
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« OFFICE RENTALS HOUSING FOR RENT 


separate offices), shared conference 
room and waiting room, parking and 
cleaning provided. Furnished or unfur- 
nished. Call 609-395-1209. 


For Immediate Information on 
Available Homes: Sales - Rentals - 
Call Kathleen C. Stockton Real Estate. 
609-538-4789 or 609-652-6856. 


Shared Office Space - Mental 
® Health Professionals: Prime location 
- Franklin Corner Road off Route One. 
Waiting room plus choice of six fur- 
nished rooms. Perfect for part-time or 
developing practice. Rent reasonable. 
Available immediately. Weekdays, eve- 
nings, and/or weekends. Cail Dr. Litch- 
man, 609-896-0323. 


» BUSINESS FOR SALE 


Business Opportunity: Fast-grow- 
ing, Quality Children’s Consignment 
Shop for sale in Kingston. Please call 


Plainsboro: Fully furnished, 1 bed- 
room apartment. All new appliances, 
washer/dryer, own entrance. Currently 
available for corporate use. Close to 
major roads, corporations and mass 
transit. Month to month lease. All utili- 
ties included in $895 monthly rent. No 
pets. No smoking. 609-936-8862. 


CONDOS FOR RENT 


Need Short Term Housing? Mercer, 
Middlesex, Somerset and Union Coun- 
ties — tastefully furnished one and two 
bedroom condos and apartments avail- 


609-924-8787. able. We include all furnishings, linens, 
cookware, etc. to the last detail, includ- 
RETAIL SPACE ing all utilities, telephone, electric, etc. 


under one monthly fee. From $1,400. 
One month minimum stay. Cail D&! Re- 


Commercial Retail Space: For | 4 g00.400-6733 or 732-752-7778. di- 


_ Rent. 1600 SF. West Windsor Town- 


® ship. Elisworth’s Center. Available im- Racor. 
mediately. 609-799-0530, ask for 
Shawn. RESORTS 
Awesome! Grand Cayman, beach 
COMMERCIAL SPACE ; ; 


front resort, quiet area. Dive shop, res- 
taurant, beach bar and pool. 1 bedroom 
oceanfront. Great place to relax/enjoy 
water sports, weekly rental. Call Bill at 
609-466-6518. 


Ridge Industrial Park: 335 New 

Road. In I-3 Zone. 9,000 ft., 6000 ft., 

ft. Also, 30,000 divisibie flex and 

itside 5 acres; recycling & truck park- 

ing. Nassau Realty - call Harold. 800- 
631-5656 or 732-329-2311. 


HOUSING FOR SALE 


West Windsor: 4 bedroom, Bucci- 
built Colonial on 9/10 acre. Wooded, 
quiet. Excellent condition. 2 miles from 
train, parks, golf course. Gracious, yet 
casual home with hardwood floors, fire- 
@iace, library. If you love birds, beautiful 
trees and books, this is the home for 
you. $429,000. 609-799-0473. 


Ireland: 1 bedroom flat in beautiful 
village of Kinsale, Co. Cork. Available 
year round. $475/week. 215-860-0790 


REAL ESTATE 


Selling? Ask me about my unique 
marketing plan. Buying? | have updated 
information. Call Linda Feldstein at 
Weidel Realtors 609-921-2700, ext. 
227 or 609-443-3342 evenings. 


INVESTMENT PROPERTY 


Investors: Currently working with 
off-site owners buying, selling and leas- 
ing properties. For further information 
call Linda Feldstein at Weidel Realtors 
609-921-2700, x227 or 609-443-3342 
evenings. 


CLEANING SERVICES 


All Kinds Floors Restored Like 
New. No-wax floors guaranteed full 
year. Wood floors restored without 
sanding. Free estimates. Call 609-586- 
5833 or visit www.allstatecleaning.com. 


House Cleaning By Mary: Provides 
all equipment and products. Seventeen 
years in Princeton area. Excellent work. 
References. Please call 609-921-6963. 


OFFICE SPACE AVAILABLE 


THE OFFICE CENTER @ MARKETFAIR 
Princeton, NJ 


From 1400-5400 SF 
¢ Adjoining MarketFair Shopping Center 
¢ Route 1 & Canal Pointe Boulevard | 


Patty’s Cleaning Service: Serving 
Plainsboro, the Windsors, the Brun- 
swicks, and Lawrence since 1978. 
Thorough, honest, and reliable. Free 
estimate. 609-397-2533. 


Spic-N-Span! Two Weeks Free 
Cleaning: All certified cleaners. Reli- 
able. Serving Mercer, Middlesex, Som- 


erset Counties. Phone: 732-979-4282. _ 


Fax: 732-438-3836. E-mail: freeclean- 
ing@yahoo.com. Office, restaurants 
only. Try us free! 


We Clean Houses: Dependable and 
Affordable. Call 609-989-8129. 


BUSINESS SERVICES 


AAA Secretarial Services: Prince- 
ton Airport Area, provides skilled secre- 
tarial services with competitive pricing. 
609-683-1125, E-Mail: aaapat @bellat- 
lantic.net. 


Continued on following page 


EXCLUSIVE AGENT 
Please Contact: 
Wayne Kasbar 
NEWMARK JGT 732-750-4000 
OF NEW JERSEY, LLC 


Office Space 


South Brunswick Township, two miles from Rt. 
1 Corridor, recently renovated, excellent road 
exposure, parking, 2,025 SF; joined or separate 
430/595/1000, $15.70 gross per SF for entire 
space, plus utilities. 


Robert L. Tammaro & Company 
Certified Public Accountants 
609-655-8700 


Larken Associates - The Main Street Builder 


| Montgomery 


Work closer to home... 
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Office Complex 
is the place for you! 


, 


Located on Route 518 and Vreeland Drive 
in Skillman,NJ 


- Six 8,866 sq. ft. Modern. 
_Campus-Style Buidings 
- Flexible Floor Plans from 758, 
1375, 2508, and 4008 
to 80086 sq. ft. 
paces 


sq. ft. u 
- 216 Parking 


- High Speed Fiber Optic Internet © 
Access ; zs 

- Montessori Day Care On-Site é 

=- Close Proximity to Restaurants, © 
Hotels, Banking, Shopping 

- 1/2 Mile from the Princeton 


orn e teure <0 


NOW LEASING! 


Exclusive Broker: 


Raider Realty 
Brokers Protected 


AssOctieaéwTeE s&s 


Hillsborough 


Hillsborough 
Business 
Center 


Ofticce Stylc Warchousc Flex Spacc 


High Tech . Manufacturing 


City Water . Sewer 


teavy Floor Load . 18 Clear Ceilings 


1,125 sq. ft. 
1,500 sq. ft. 18,000 sq. ft. 
3,000 sq. ft. 36,000 sq. ft. 


and everything in between! 


Office / Warehouse 


Office Style Warehouse Flex Space 
Start Smaller - Grow Bigger 


288 sq. ft. up to 684 sq. ft 


On-Site Day Care & Fitness Center 
Ample Parking - Individual Metered Units 


MONTH-TO-MONTH 
_ LEASES AVAILABLE 


1 mile 3 mile Smile 10mile 
10,000 22,000 65,000 264,000 
$86,000 $85,000 $93,000 $96,000 


Population: 
Family Income: 


Retail Office 
High Visibility 


Offices Built to Suit 
Ample Parking 
Goddard Day Care On Site 


IMMEDIATE 
OCCUPANCY! 
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908-874-8686 


www.larkenassociates.com 
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Princeton Office Space| AUR- wm mG@- Rite 


Immediate Occupancy 


BUSINESS SERVICES 
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Princeton Commerce Center 
1,200-11,000/SF 
Walking distance to restaurants, hotels 


BENEFITS - 
& golf course 


+ Off Route 1 & Alexander Road 
* Direct tenant entry 
* 24/7 access 


SPACE * Windows that open 
* Single story design 


TERMS * Flexible lease terms 
* Expansion potential 


CONTACT - 


Are You Satisfied: With your current 
accountan/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499 


Bookkeeper/Task Management: 
Stay at home mom with 5 years current 
GL experience looking for computer 
work at home. Knowledge of a multi- 
tude of software programs. Pick up and 
delivery of assignments included. For 
more information or resume copy call 
Teri at 609-584-6223. 


Certified Quickbooks Advisor: 
New/old business assistance. Call Ray- 
mond M. Nowak, CPA-CFP. 609-587- 
4728. 


Corporate/Residential: “Let me 
take care of the things you don't have 
time for — plan a dinner, party or wed- 
ding. Just getting your office/home or- 
ganized. Call to find out what | can do 
for you.” 732-297-4624. 


William Barish or Paul Goldman, 
609-921-8844 


Visit our website @ www.CPNRealestate.com 


Commercial PropertyNetwork,inc. pe 
We Have a Piace For Your Company F. 


Drowning in Paper? Compile 
20,000 pages on a CD-ROM. No filing. 


Efficient, inexpensive, safe, network- 


Your instant office 
is ready! 


> IDEAL FOR A REGIONAL SALES OFFICE -ORA 
ONE-PERSON BUSINESS SEEKING A BIGGER IMAGE 


NO FURNITURE OR EQUIPMENT TO BUY 
NO STAFF TO HIRE 
HIGH-SPEED INTERNET WIRED 


SAVINGS UP TO 50% ON TRADITIONAL 
OFFICE LEASING, FURNISHING AND STAFFING 


Woy VY 


Locations in: Bridgewater 908-231-1811 » Meadowlands 201-804-0900  *"retered Member ot 
Princeton 609-452-8311 * Springfield 973-921-3000 
Mount Laurel 856-727-5300 
www. officegalleryinc.com 


OFFICE 


GALLERY 
The Office Sohrtion 


Peeattece 


Locations Worldwide 


Schedule a visit today at the location thats ideal for you. 


Three Independence Way. 
The benefits of a strategic Route 1 location. 
The elegance of class A office space. 


Pe 


Every business decision should be this easy. 


Conveniently located in Princeton Corporate Center just off Route 1, Three Independence Way is a 
truly exceptional corporate environment. This class A building offers 94,000 square feet in a very 
desirable Princeton submarket that puts an abundant labor pool, numerous business services and 
cultural amenities right at your doorstep. Superior access by a number of major highways and by 
public transportation makes the decision an easy one. 


are Independence Way features: 
asy access to the New Jersey Turnpike, Routes 1, 18, 95, 130, 

Princeton Junction train station Pork 
@ Onsite cafeteria 

@ Hotel, conference center, shops and restaurants nearby 
@ A beautifully landscaped office park setting 

® Responsive, on-site Mack-Cali management 


a 
MACK-CALI’ 


www.mack-cali.com 


For leasing information, contact Diane Chayes at 
908.272.8000 or leasing@mack-cali.com. 


BUSINESS SERVICES 


able. Saves space, time, $$$$. PDF, 
LaserFiche, other formats. 609-895- 
0537. 


New Businesses: Start-up advice, 
accounting, bookkeeping, tax (income, 
sales, payroll, etc.) and consulting serv- 
ices provided by an experienced CPA. 
For further information call 609-890- 
7499. 


NLP Coaching: Will help you break 
through fear and move in the direction 
you want to go. Call: Princeton Center 
for NLP at 609-689-3748. 


Technical Writing Services: Text 
excellence, Inc. offers comprehensive 
support, from conceptual design to on- 
line and print production. Please call for 
a free consultation. 609-989-5999. 


Trade Show Booth: 10 ft. Tigermark 
panel booth, turquoise & black b.g. In- 
cludes lighting, 4 cases. Originally 
$12k, selling for $2,900. Call Mike at 
609-275-2900, ext. 108. 


COMPUTER SERVICES 


Creative Web Design by Elziere 
Web Design: www.elzierewebdes- 
ign.com. 609-656-9014. Annick @ Eiz- 
iereWebDesign.com. Affordable 


Survey Assistance: From survey 
development through results tabula- 
tion. SAS/SPSS experts. 609-895- 
0537. 


Web Design/Development: 
www.boristhespiderwebdesign.com. 
Unique and intricate web designs! 
Phone: 732-238-0187. Email: boris- 
thespiderwd @ aol.com. 


OFFICE EQUIPMENT 


Copier - Ricoh 5540: 20-bin sorter, 
fifty copies, two-sided, enlarge and re- 
duce, available service. $1500. Call 
609-514-1020. 


WORD PROCESSING 


Data Entry/Word Processing: input 
information for research, reports, or 
presentations. Rapid Turnaround. Cod- 
ing & analysis services. 609-895-0537 


TAX SERVICES 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


Former IRS Agent: Tax, Estate, 
Medicaid, and Financial Planning. Ray- 
mond M. Nowak, CPA-CFP. 609-587- 
4728. 


TAX SERVICES 


Tax Preparation and Accounting 
Services: For individuals and small 
businesses. Notary, computerized tax 
preparation, paralegal services. Your 
place or mine. Fast response, free con- 
sultation, reasonable costs. Gerald 
Hecker, 609-448-4284. 


CHILDCARE 


Attention Working Parents! Reli- 
able child care is available from Mon- 
day Morning, Inc. infants, toddlers and 
pre-schoolers are cared for in the high- 
est quality insured, inspected and moni- 
tored settings. Princeton area office. 
908-253-9595 or 609-799-5588. * 


HEALTH 


50 Pounds of Fat Gone! In just eight 
weeks. We did it, you can too! Find out 
how...Call Beth 732-651-2711, or toll 
free 866-350-DIET. 


A Long Thorough Massage Expe- 
rience: Flexible scheduling. Excep- 
tional caring work by a sensitive profes- # 
sional woman. Simply Massage. 609- 
392-5855. 


Attention Deficits: Cali for free 
video and information on non-drug 
treatment for AD/HD and teaming dis- 
abilities. 609-924-0782, Ext 37. 


Experience a Full Sixty Minut&: 
Ninety Minute Massage: in a private 
setting with a caring therapist. Ten miles 
north of Princeton. Flex hours. 732- 
438-8019. 


Health Choices Holistic Massage 
School: Student Clinic. Experience an 
hour long, integrated massage by ad- 
vanced students at the affordable rate 
of $30. Hours: Tuesday 3:00-7:30pm, 
Thursday 2:00-5:00pm, Saturdays 
10:30-3:00pm. By appointment of). 
Call 908-874-0929. Belle Mead, NJ. 


Life Enhancing Programs: Mindful- 
ness-Based Stress Management, Ad- 
dictions Counseling, Nutrition Counset- 
ing, Personal Fitness, Qi Gong, and 
Massage. Aroga Center for Wellness 
and Personal Progress, 609-279-1339. 


. 
Massage and Reflexology: Holistic 
practitioner offering Swedish, shiatsu, 
reflexology. Also available for mini-ses- 
sions of on-site (chair) massage at the 
work piace and other settings. Experi- 
ence deep relaxation, heightened well- 
being, and improved health. Gift certifi- 
cates; flexible hours. For appointment 
or information, call Marilyn at 609-895- 
1815. 


\ 


details. 


GREAT LOCATION 
Highly visible retail strip located on Alternate Route 1 in 
Lawrence Township. Two retail Sites available for immediate 
occupancy. One suite is 3,000 + SF and the other suite is 
2,100 + SF. Can be combined. Neighbored by some of 
the most prestigious names in Mercer County. Call for 


JUNE 20, 2001 U.S. 1 59 


HEALTH INSTRUCTION 


Meryl’s Meditative Massage: 20- Private Piano Lessons for All Lev- 
year Certified Massage Therapist. Inte- els and Ages: Location - Somerset, off 
grating accupressure and reflexology Route 27, just north of Finnigan's Lane. 

@ ir: a soothing Swedish massage. Dis- $25 per hour. 732-821-4272. or 4 Weeds 
counts for seniors and pregnant J 


women. Natural child birth consultant. Science and Math Tutoring Biol- 


609-252-1525. ogy, Chemistry, Arithmetic, Algebra, arene - Located in prestigious Lawrenceville 
Geometry, SAT Il, MCAT, GRE Subject, ~ oh a sth 3 & 4 bedroom duplex homes with 
INSTRUCTION Science Concepts.609-581-5686. : ila ‘one garage, 9-2'% bath. 
Brown University Educated Tutor/Counselor: Reading, Writing, 


School Psychologist: Available fortu- | Math, Special Ed. Tutor while building 
~toring in your home. All subjects and _ self-esteem. SAT preparation.25 years 
SAT prep. Experienced with under- experience. Certified Reading - Univer- 
achieving, gifted, andlearning disabled __ sity of Pa. M.A. Counseling. Judy 609- ] ee cuintictcigsin) ; sm 8 
students. Free initial visit. Call Bruce 520-0720. i. MeL! fF R I wd abea 
609-987-8127. a 2 : 


= =p Je Starting at $159,900 
ai‘ beady ¢ Lawrenceville School system 
ee pet r ¢ Ideal for Ist time home buyers 


e Wooded lots available 
e New construction 


Music Lessons: Guitar/bass guitar Continued on following page 
and piano, Princeton, 609-924-8282. : . “11. : . > ; >t.) 
Piano, guitar/bass guitar, drum, voice, 7 Tiffany Woods Drive, Lawrenceville (next to Farmers Market on Spruce St.) 
Il band instruments, Hightstown, 609- fice 609-695-1127 
448-7170. $18 per half hour. Far- Sales Of . 


rington’s Music, 


St ee 


HILTON REALTY CO. of Princes 


> 
WINDSOR BUSINESS PARK WINDSOR BUSINESS PARK 
» 196 Princeton-Hightstown Rd. Route 571 / Princeton-Hightstown Rd. 
ENTIRE 24,050 SFE BLDG. AVAILABLE MIDSUMMER, 2001 * NEW BUILDING TOTALS 24,000 SF « Suites of 1,134, 
Subdividable * Open Floor plan Throughout « Loading 3,000, 4,500 & 6,000 available * Advanced Fiber Optic Internet 
Dock» Freight Elevators 1 % Miles to Prin. Junction Train _ System Available « Elevator with Basement Storage 
Station * On Public Bus Route ¢ 24 Hour a Day Access ¢ Available 2nd Quarter of 2001 « Call for Details 
WHITEHORSE 
> PROFESSIONAL BUILDING 


1675 Whitehorse-Mercerville Rd., Hamilton 
Brand New Construction ¢ Suites of 262, 1,479, 1,804, 2,057, 

2,275 sq. ft. Available * Building 50% Leased 

On Public Bus Route * Walking Distance to Restaurants & Shopping 
Good Access 195/295/US1/130/33 * 24 Hour-a-Day, 7 Day-a-Week Access 


a RESEARCH PARK/ROUTE 206 - PRINCETON DOWNTOWN PRINCETON - 190 NASSAU ST. 


* 1,114 Sq Ft. available Immediately * Opposite Princeton Airport ¢ 404 SF Single Office Available July 1 


¢ 3,000 SF Suite Available * 2,132 SF Available ¢ 251 SF Single Office Available Aug. 1 
* Princeton Mailing Address & Phone Exchange « Cail for Details Please Call for Details 


EWING COMMERCE PARK - SILVIA ST. OFF SULLIVAN WAY 


Two- 30,000 SF Buildings * 30,000 Sq. Ft. Avail. for Tenant Fit-out * Occupancy 3rd Quarter of 2001 « Divisible to 4,000 SF 
Near W. Trenton Train Station * Within 2 Miles of Exit 2, Rt. 95 * Great Access to Routes 95, 295, 1, 31, 206, & PA Turnpike 
24 Hour-A-Day, 7 Day-a-Week Access « Ample, Well-lit parking 


aa ~RETAIL SPACE - 


Anchored by 
Shoprite & Friendly's 
¢ Just North of the intersection 
of Rts. 206 & 518, Skillman 
* High Daily VolumeTraffic 
¢ 2612 SF Store Available 
¢ 3000 SF Store Available August 1st 


KUSER PLAZA PRINCETON ti CENTER Great 


a 


o 


Opportunity! 


High Visibility 


Rapidly 
Whitehorse-Mercerville & 4 Growing Area 
Kuser Roads, Hamilton | Old Trenton Road & 
Township « 1,200, Dorchester Drive, 


1 West Windsor + 1,700 
2,000 + 6,000 SF (2,000 
| & 6,000 contiguous) 


1,300 and 6,560 SF 
available immediately 


Commercial, Industrial & Land 


BROKER 
194 NASSAU STREET, PRINCETON, NEW JERSEY 08542 COOPERATION 


: CONTACT MARK HILL or JON BRUSH: 609-921 -6060 INVITED 
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Lawrenceville Office Space 
4,975 SF - Sublet 


Immediate Occupancy 


Location: _ - Princeton Pike @ 195/295 

- Bank On Site 
Space: - Ground Floor 4,000 & 975 SF 
Term: - 5/2004 


Offered Exclusively through Commercial Property Network, 

Inc. For additional information, contact William Barish 
609-921-8844 or visit our website @ CPNRealestate.com 
Commercial Property Network, Inc. : \ 
We Have a Place For Your Company . 


GVA Williams 
Real Estate Services Worldwide 


1,660 Square Feet on Second Floor 
Former Brokerage Office 


Montgomery Center- Outstanding Features: 
intersection of Routes 206 Convenient Location 

and 518 Bank Branch on First Fioor 
Sublet through May 31, 2004 Five Large Private Offices 
$18.00/Rentable Square Foot (Four with Windows) 

+ Tenant Electric Private Entrance 
Occupancy: immediate - Two Bathrooms 

Space is Currently Vacant Kitchenette 


For information call 
Joe Boiseau or David Simson 


(973) 2S9-3900 
www.qvawilliams.com 


GVA Williams 


Real Estate Services Worduice 
www gvawiitiams.com 


Location: 


Term: 
Rental: 


Williams Real Estate of New Jersey LLC 
A founding member of GVA Worldwide 


U.S. 1 Employment Exchange 


HELP WANTED * 


MERCHANDISE MART 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 
609-452-7000, or fax your ad to 609- 
452-0033, or use our E-Mail address: 
info@princetoninfo.com. We will 
confirm your insertion and the price. It 
won't be much: Our classifieds are just 
30 cents a word, with a $4.20 minimum. 
Repeats in succeeding issues are just 
25 cents per word, and if your ad runs 
for 16 consecutive issues, it’s only 20 
cents per word. (There is a $3 service 
charge if we send outa bill.) Box service 
is available. Want to run your ad on 
the Internet, as well? It’s free! Your 
U.S. 1 classified will automatically be 
posted on the information highway 
at princetoninfo.com. Questions? 
Call us. 


HELP WANTED 


Attention! Ready to Lose Un- 
wanted Pounds and Inches? We 
need 23 more people in the Mercer 
County area! We'll pay you cash to lose 
up to 30 Ibs. in the next 30 days!!! 
Guaranteed! 1-800-277-5775. 


HELP WANTED 


Attn:int’l Co. needs help! pt/ft $12K- 
$60K/yr. or more! Call 1-888-294-1663 
or www.pcworksite.com. 


Free Information: Work in your 
home! Mail-order/Internet $1,200+- 
$7,200+/month part-time/full-time. 414- 
290-9544 www.help-u-succeed.com 


Hairstylist with a Following: Com- 
mission or better. Assistant and Mani- 
curist. Call 609-466-7255. 


Help Wanted: Drivers needed with 
small cars. Call 1-800-711-9488. 


Maintenance Person: Corporate fit- 
ness center. Equipment & facility main- 
tenance. Fax resume 609-771-4070. 


Part-Time Technical/Science Book 
Marketer: For book distributing busi- 
ness in Princeton. Call Mr. Meehan at 
609-683-0704. 


Programmers: Princeton based 
software company needs VB program- 


mer with 2+ years experience in appli- 
cation development. Fax resume w/- 
salary history & requirements to SSI 
609-987-1212 or hr @userland.net. 


Sales-Commissioned Rep For 
Award-Winning Design Studio: Look- 
ing for a no-nonsense, tenacious, ag- © 
gressive personality to handle new 
business calls & meetings in central NJ. 
This is a real opportunity to enter the 
graphic arts business & make $. PT/- 
flexible hours, pay+ commissions. Call 
Dave, M-F 10-5 at 908-359-3400. 


SSSI, LLC: is currently looking for 
outgoing, dependable pet lovers to Pro“ 
mote Nutro Pet Food in local stores. 
Saturday and/or Sunday. 4hr/day. 
Starting wage $10/nr. Training and ma- 
terials provided. For more information, 
please cal! 1-877-796-2392. 


Summer Work $17: Base/appoint- 
ment. Flexible hours. Meaningful re- 
sume experience in customer service/- 
sales. Scholarships available, condi- 
tions apply. 609-896-2777. s 


soe 
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CATERING SERVICES 


Continued from preceding page 


Catering & In-Home Cook: Let me 
save you your time! Commuters, Busy 
Families, Senior Citizens. Planning, 
shopping and/or delivering. HACCP 
food safety certified. 609-448-6426 LM. 


ENTERTAINMENT 


One Man Band: Keyboardist for your 
wedding or party. Perfect entertain- 
ment. You'll love the variety. Duos avail- 
able. Call Ed at 609-275-6881. 


Princeton Music Connection: 
Weddings, parties, special events. 
Jazz, swing, bands and DJs. Classical 
soloists/trios/quartets. 609-936-9811. 


PARTY SERVICES 


Players Casino Parties: Fundrais- 
ers, birthdays, anniversaries, corpo- 
rate, all occasions. Professional staff. 
732-560-9067. 


With a Twist: Bar and Beverage Ca- 
terers Will Make Your Party Worry Free. 
Leave the drinks to us! 856-396-0222. 


COMMUTER EXCHANGE 


Attention, Commuters! Tired of the 
hassles of making the trip alone? Need 
help forming a car or van pool? Let U.S. 
1 and the Greater Mercer Transporta- 
tion Management Association help! 


OFFICE CONCIERGE, INC. 


EXECUTIVE SUITES 


Pie: 


Princeton Pike Corporate Center 
993 Lenox Drive, Suite 200, Lawrenceville, NJ 


609-895-2999 


OPPORTUNITIES 


Run your FREE ad next issue in this 
space. Just call 609-452-8988 and ask 
for Commuter Exchange. Rideshare 
ads can also be found on the internet at 
http://www.gmtma.org. 


AUTOMOTIVE 


Call Us for Two Points Reduction 
and Insurance Rate Reduction: 1- 
800-711-9488. 


Someone To Take Over Lease Pay- 
ments:$525 down - $175.80/month for 
2 years. 2000 Chevy S-10 pickup. 
Please call 609-737-8610 leave mes- 
sage. 


MERCHANDISE MART 


AB Dick 360CD Printing Press: Off- 
set powder spray, KOMPAC. Best offer. 
609-924-4664. 


Avon: Looking to buy or sell? Now is 
a great time to get started! Call Megan 
at 1-800-484-5246, extension 2342. 


Moving Sale: Like new white, for- 
mica bedroom set with matching night 
tables. Modern sofa with pull-out bed, 
beautiful glass -wall unit, and glass cof- 
fee table. Perfect condition, cheap. 
Please call 609-919-1549 to see. 


Moving Sale: Office furniture, desks, 
bookcases and cubicles. Please call 
732-398-1058 to see. 


ares © 


Carnegie Executive Center 


212 Carnegie Center, Suite 206, Princeton, NJ 


609-452-0160 


% 
N& ad 


BOARD ROOMS 


VIDEO CONFERENCING 


EXECUTIVE OFFICES 


OFF-THE-WALL OFFERS 


Pilates Stott Professional Re- 
former: List price $2945 plus $265 
shipping. Selling for $2700. You pick up 
— no shipping. Perfect condition. C& 
Anthony Rabara Studio for Pilates. 609- 
921-7990. 


Refrigerator: Roper 14.4 cu. ft. Auto 
defrost, white, 2-door, 5 year. Excellent. 
Pick up yourself at Somerset. $120. 
732-356-7216. 


Sell Your Unwanted Jeweiry and 
Diamonds: Turn your jewelry into 
money, discreetly and confidentially. 
We will consider any item, whole = 
damaged, old or new. Call R.S. Jewelry 
and Diamonds, Princeton for your per- 
sonal appointment. 609-683-4558. 


OPPORTUNITIES 


Attention!! Tired of Driving in Traf- 
fic? Work from home. $1000-$5000 PT. 
$5000+ F/T. Log onto www.URe 
Royal.com or 609-291-0133. 


Demonstrators (Non-food): for 
Princeton wholesale club. 24 hours, in- 
cludes weekends. 1-888-274-3210. 


OFF-THE-WALL OFFERS 


Attention: We need help! $500-1500 
part-time, $2000-6000 full-time. Free @ 
training. 1-888-302-2360 


Free Information: Work in your 
home! Mail-order/Internet. $1,200+- 
month part-time/full-time. 262-504- 
5352. www.lifeofvisions.com. 


Herpes - EverCLR: Stops Herpes 
Outbreaks! 96% Never have another 
herpes outbreak! Free call: 1-877- 


EVERCLR. More info: www- ® 
-evercir.com. 
Homeworkers Needed: $635 


weekly processing mail. Easy! No ex- 
perience needed. Call 1-800-598-4479 
ext. 5745. 24 hours. 


Now Hiring: Companies desperately 
need employees to assembie products — 
at home. No selling, any hours. $500 
weekly potential. Information: 1-504- 
646-1700, department NJ-1139. 


Own Acomputer?: Put it to work! Up 
to $25-$75/hr PT/FT. 1-888-253-1740. 


PERSONALS 


Sd 
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Employment Exchange 


HELP WANTED 


Summer Work: $17 base- 
appt. Flexible hours. Meaningful 
resume experience in customer 
sales/service. Scholarship avail- 
able, conditions apply. 609-896- 
2777. 


The Princeton Consign- 
ment Boutique: is searching for 
a flexible, responsible, mature- 
minded person to assist man- 
ager and clientele part-time. 
Must be familiar with basic com- 
puter skills. Will train. Perks. Call 
609-924-2288 10:30-5:30 Mon- 
day-Saturday. 


HELP WANTED 


CAREER SERVICES 


Are You Satisfied With Your 
Work? Experienced licensed 
professional provides personal 
assessment, career counseling, 
career exploration, effective re- 
sume, interviewing and job 
search techniques. Specializing 
in work with meaning and pur- 
pose, work/ife integration, ca- 
reer transition, and work place 
stress. Comprehensive work- 
shops available. Kim Trahan, 
M.S., LPC, 732-873-1700. 


Certified Professional Re- 
sume Writer, NJ Licensed Ca- 
reer Counselor: Assess- 


HELP WANTED 


We have the job you are looking for! 


Secretaries: Verious Temp & Perm Positions Available. Must 
have MSWord experience. 50+ wpm required. Salaries 
dependent upon position and experience. 


Word Specialists: Long-Term temporary positions for Word 
Specialists. Must be proficient in Word including headers, foot- 
ers, Macros, micros, columns, tables, etc. 80% computer 


work. $18 to $20 per hour. 


Customer Service: Full-Time permanent position available. 
Local company. Terrific opportunity with great company. Must 
have prior customer service experience. Manufacturing back- 
ground a plus. Salary mid $30s plus full benefits. 


Accountant: Full-Time permanent position available with 
Princeton area company. 5+ years’ experience. Great posi- 
tion. Open salary plus full benefits. 


Call us today! 


609-689-0700 
We preferredpersonnel 


2239 Whitehorse-Mercerville Road, Mercerville, NJ 08619 
Fax: 609-689-0730 


E-mail: 
info@preferredpersonnel.com 


Every Wednesday 
we deliver 19,000 
copies of U.S. 1 
Newspaper to 
4,500 business 
locations in the 
greater Princeton area. 


Every other Friday, we deliver 
8,500 copies of the West Windsor 
& Plainsboro News to the West 
Windsor/Plainsboro area. 


We welcome people with 
common sense, curiosity, and a 
reliable car to help us do the job. 


Starting pay: $10 per hour! 
Plus Mileage! Plus Bonuses 
for information you provide our 
editors! 


Mail or fax us a note, or fill out 
the form at right. We hope to 
hear from you. 


CAREER SERVICES 


ments/job search/career. Re- 
sumes/cover letters, electronic 
resumes. Day/evening appoint- 
ments. Guarneri Associates. Not 
an employment agency. 609- 
771-1669. 


Does Your Career Need a 
Power Boost? Are you seeking 
a better lifestyle or more reward- 
ing job fit? Let Dr. Sandra Grun- 
fest, licensed psychologist and 
certified career counselor, help 
you develop a strategy to move 
your career forward. Call 609- 
921-8401 or 732-873-1212. (Li- 
cense #2855.) 


Continued on following page 


HELP WANTED 


IN 


4 
CEO 


Needed for 
Pharma. Co. 
with Phase I] 

Ca. Rx. 


Email 
resume to 


LTP@LTpharma.com 


or fax 


301-405-9187 


> | 


Mh 


For the Opportunities of a Lifetime! 


CONTACT JUANITA AND JENNIFER TODAY 


Word/Excel, 


Excellent ey for e 
area. Must have wo 
communication skills 


RECEPTIONIST 


correspondence and 


dlin 
ADMINIS TIVE ASSIS 


Temporary, 
-| Wor me 


exible an 
occasion. Call today! This won't last! 


Temp-to-Perm & 


Multiple positions available throughout the Mercer Coun 
irect Hire! Knowle 
xcel a must! Powerpoint a +. Call today for immediate 


interview. Medical benefits & direct deposit available! 
wad CONTACT LIZ TODAY {us 


TE 


IMP-TO-PERM TO $40K 
‘d. Customer Service Manager. Princeton 


rking knowledge with Wor 


ADMINISTRATIVE ASSISTANT TEMP-TO-PERM TOP $$$ 
. |Top nat'l. Pharmaceutical co. seeks qualified individual to join 
their a. Care Trading Gov. dept! I 

C asic Access & Powerpoint. Strong communication 
skills a must. Great benefits. Call today for immediate interview! 
CUSTOMER SER 


MANAGER 


Must possess 


xcel, strong 
team-player. O/T on rare 


: TEMP-TO-PERM 
P/T full-time position every Friday! Mercerville area. Must have 
working knowledge re Word/Excel and Powerpoint; han- 
eneral office duties. Call today! 
NT TOP $$$ 
area. 
ge of 


ojects,presentations, 
MS Office Suite a MU 


Word + Excel a plus! Co. 
MEDICAL MEETING P 


ning a MUST! To 
MARKETING-- 


travel. Top benefits + 


dar. 

RECEPTIONIST/ADMIN ASSI. 
Top Finance/Investment co! Phones, deal with VIP's, coor- 
dinate conferences, track reports j 
romotes 


ADMINISTRATIVE/SECRETARY 
Jp nat'l. Pharmaceutical co! Assist Director/Marketing 
w/pr meeting/travel coord. 
ST! oe enefits + 401K! 
S $28K + 


401K! 
mgmnt./pharm./or Healthcare a MU. 


| 


$36K + 


special projects...MS 
Great bonuses! 
I f : INER/PROJECT MGR. $48K + 
Growing, dynamic Medical Communications co! All phases, 
logistics, site research& selection, 
motel, audio-visual, negotiate contracts.Some travel! M 
Office a must! 3-4 years + pharm. or medical meeting plan- 
benefits + 401K. 

K. ODUCT MANAGER 
Prestigious nat'l. Pharmaceutical co! Product launches, 
design materials, promotions, trend reserach_ & analysis, 
budget...BS and/or MBA a must! Strong MS Office, some 
Fryyears + product 


roject mgmnt., venue 


calen- 


$58K + 


SNELLIN 


£ PERSONNEL SERVICES 


www-.snelling 


350 Alexander Road Princeton, NJ 08540 
609-683-4040 Fax:609-683-5621 
.com/snellingeast 


——_—_—§ ae sae ce oe 


and/or Fridays: 


Can You De | i ver ? 7 Tell us about yourself and why you 


are free to deliver on Wednesdays 


ame 


N 
Address 


Phone 


Mail to U.S. 1 Delivery Team, 12 Roszel Road, 
Princeton 08540; or fax to 609-452-0033 


HELP WANTED HELP WANTED 


EP cree 
McGRATH @® ASSOCIATES 


Executive Search and Management Consulting 


—McGrath & Associates, a leading retained - 
executive search firm, currently has the 
following openings on a regional 
and national basis: 


* Property and Casualty Insurance Sales 
* Commercial Middle Market Lenders 

* Commercial Real Estate Professionals 
¢ Credit Analysts 


* Telecommunications Consulting Sales 
Professionals 


* Implementation and Process Consultants 
e Software Sales Executives 
¢ IT Professionals: Web Masters, Software 


Quality Assurance, COBOL, C++, Visual 
Basic, Consultants, Oracle DBAs. 


Please e-mail or fax resume to: 
mrc@mcgrathassociates.com 
fax 609-844-7563. 
www.mcgrathassociates.com 


993 Lenox Drive, Suite 200 
Lawrenceville, NJ 08648 
609-844-7579 


OR a RS 
Admin. $25-35K 


Are you tired of climbing the corporate ladder? 
This is a full-time, temp-to-hire position for 
a Lawrenceville CPA. Must be personable, 
articulate and possess superior PC 
skills. Email or fax your resume today! 
E-mail:njtemps@cssit.com. 


Reception 

Seeking a personable, articulate individual for 
a very busy switchboard in the Cranbury area. 
This is a long-term temp-to-hire position. The 
right candidate must have general PC knowl- 
edge, be reliable and able to multitask in a fast- 
paced environment. Fax or email your resume 
today! E-mail: njtemps@cssit.com. 


Legal Admin. 

In Princeton area law firm. Must have good 
knowledge of Word and WordPrefect and 3-5 
years legal experience, real estate law a plus. 
Resume and interview required. Call today for: 
an appointment! E-mail: njtemps@cssit.com. 


STAFFING Now, INC. 


FORMERLY CORPORATE STAFFING SOLUTIONS 

125 Village Blvd., Suite 330 

Princeton Forrestal Village 
www.staffingnow.com Princeton, Nj 08540 
njtemps@cssit.com 

609-452-0287 Fax 609-452-0289 


ha 


“JOBS ON THE SQUARE”? 
800-999-7912 


Palmer Square and 
the Nassau Inn 
Downtown Princeton 
Call today to find out about exciting 


job opportunities at our 
stores, restaurants and hotel. 
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HELP WANTED 
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HELP WANTED 


At PNC Bank 


We Have Positions Available Throughout 
Mercer and Middlesex Counties. 


Financial Sales Consultants, 
Teller Banking Representatives/ Supervisors 
& Customer Service Associates 
Customer service, retail or cash handling experience a plus. 
Sales experience required for Financial Sales Consultants. 
Salary commensuraie with experience. Our benefits 
include a paid training program, holiday pay, 401K, 
tuition reimbursement and much, more. 


Explore the advantages of working with a financial services leader. 


(SPNCBAM 


The Thinking Behind The Money. 


For more information, call Linda at 732-220-4421. . 
We are an equal opportunity, drug/smoke free employer M/F/D/V/SO 


HELP WANTED 


Employment Exchange 


CAREER SERVICES 


Continued from preceding page 


EMPOWERING NEXT GENERATION OPTICAL NETWORKS 
World Leading Fiberoptic Component Design, Fabrication & Supply 


Hi Tech Careers 


t ¥ High Growth Company 
¥ Rapidly Expanding Industry 


Sensors Unlimited is a successful, fast-growing, optoelectronics 
research and manufacturing company for fiberoptic 
telecommunications systems and near infrared imaging devices. 


We have a professional team based work environment, with plenty 
of room for advancement. We enjoy a great benefits package 
including a matched 401(k), stock options and competitive 
compensation. 


We are always looking for dynamic, enthusiatic individuals to join our 
team. If you are looking for a great career with room to grow, 
please contact us at: 

Fax: 609.520.1663 

E-mail: careers@sensorsinc.com 
Website: www.sensorsinc.com 


UNLIMITED, INC. 
AO i Resa r 
Equal Opportunity Employer 


Get Your Directories Here..or There 


You can purchase the new U.S. 1 Business Directory at: 


© US. 1 office 

¢ Barnes & Noble (MarketFair) 

* Borders (Nassau Park) 

* Micawber Books 

* Princeton Chamber of Commerce 


2001 
BUSINESS 


4g pirectory 


5490 Businesses in 210 Categories at your fingertips! 


gs 
$1395 


Or mail $17.95 to U.S. 1 
Newspaper, 12 Roszel 
Road, Princeton, NJ 
08540, and we'll mail 

a directory to you. 


Write Way Resume: Profes- 
sional Resume Writing/Job 
Searching/Posting/Web Design. 
Call 732-280-6449 or e-mail: 
ResJob @ WriteWayResume.c 
om. http://www.WriteWayRe- 
sume.com. 


JOBS WANTED 


Job Hunters: If you are look- 
ing for a full-time position, we 
will run a reasonably worded 
classified ad for you at no 
charge. The U.S. 1 Jobs Wanted 
section has helped people like 
you find challenging opportuni- 
ties for years now. We know this 
because we often hear from the 


HELP WANTED 


JOBS WANTED 


people we have helped. We re- 
serve the right to edit the ads 
and to limit the number of times 
they run. If you require confiden- 
tiality, send a check for $4 with 
your ad and request a U.S. 1 
Response Box. Replies will be 
forwarded to you at no extra 
charge. Mail or Fax your ad to 
U.S. 1 Jobs Wanted, 12 Roszel 
Road, Princeton 08540. You 
must include your name, ad- 
dress, and phone number (for 
our records only). 


Administrative Assistant: 
full-time position wanted in the 
Princeton, lawrenceville, Hamil- 
ton area. Over 20 years experi- 
ence as Administrative Assis- 
tant. Proficient in all computer 
programs. Excellent verbal and 
written skills. Well-organized 


HELP WANTED 


JOBS WANTED 


and detail-oriented. Knowl- 
edgeable in the medical field. 
Please call 609-298-3211 after 
5 p.m. or leave a message. No 
agencies. 


Does Your Company Need 
a Human Resource Manager? 
A highly-qualified individual who 
is well rounded in all aspects of 
HR seeks a position in your 
company as a business partner. 
| hold a BA and PHR Certifica- 
tion with 6 years experience. Let 
me help your company achieve 
its goals and strategize for fu- 
ture success! Resume available 


upon request. reply to U.S. 1* 


Response Box 217393, 12 
Roszel Road, Princeton 08540. 


Executive/Administrative 
Assistant: Versatile and expe- 


HELP WANTED 


The best companies. The best scientists. The best staffing company. Matching the 
top scientists with Fortune 500 companies is the reason Kelly Scientific Resources 
enjoys a leading reputation in the scientific staffing industry. Employers continuously 
look to us for the most highly skilled and talented professionals in a broad spectrum 
of scientific arenas. Our internet-based training (www.sciencelearning.com) allows us 
to staff cutting-edge businesses with employees who are ahead of the curve. Wi 

have immediate opportunities for: 


Clinical Trials Personnel © Biologists 
Pharmaceutical Chemists ¢ Lab Technicians 
We offer an extremely competitive salary and excellent benefits package, including med- 


ical, dental, tuition reimbursement and 401K. See why everyone is turning to Kelly 
Scientific Resources. Please forward your resume/CV to our Princeton, NJ location: 


Phone: (609) 655-3570; Fax: (609) 655-1712: 
E-mail: ksr4195@kellyservices.com 


The Formula For Successful Staffing. 
Never An Applicant Fee. 


Equal Opportunity Employer. 


IF. Kelly Scientific 


Resouaces 


c.co m 


FIELD SERVICE TECHNICIAN 
SCIENTIFIC INSTRUMENTS 


SYMPATEC is a world leader in high technology electro-laser optical 
instrumentation for R&D and QC laboratories. We are seeking a Field 
Service Technician to provide telephone and on-site service for an estab- 
lished and growing customer base. Responsibilities include computer based 
instrument installations; on-site customer training; instrument diagnosis & 
trouble shooting; interaction with sales representatives on client Visits; 
maintaining customer service records and trade show support. Detailed 
knowledge of analog & digital electronics and Windows 95/98/NT/2000 is 
essential. Experience with mechanical repairs and optics is a plus. Position 
requires travel to customers across North America. We’re located in a 
corporate park setting at Route | and I-95/1-295 in Lawrenceville. We offer 
medical and 401(k) benefits. Interested non-smokers with a high regard for 
customers, seeking a unique opportunity with a gro 
fax/mail/e-mail their resume to the address below. 


wing company should 


SYMPATEC Ine. 9A Princess Road, Lawrence\ 


Fax 609-844-1225 | 


mali 


USA@Syvm 
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U.S. 1 Employment Exchange 


® JOBS WANTED 
rienced office manager. Event- 
planning, client relations, ad- 
ministration, research and 
analysis of enhancements to 
processes, policies and proce- 
dures, staff recruitment, leader- 
ship and coordination of special 
@ projects. Works independently, 
capable of making decisions, in- 
vestigates and resolves issues, 
handles correspondence and 
communication. Proficient in MS 
Office Suite, Wind 95, 98, NT 
workstation and Internet. Excel- 
lent Powerpoint skills. Knowl- 
edge of WordPerfect, Lotus 
Notes. Call 609-799-2851. 
Email: inalende @hotmail.com. 


Looking for Bookkeeper or 
AP-Coordinator? Seeking an 
entry-level position in accounts 
payable or bookkeeping utilizing 
data-entry in accordance w/- 
skills in spreadsheet and re- 
search development. Have 
background in Excel. Achieved 
a 3.0 GPAin accounting at asso- 

® ciate’s level. resume upon re- 
quest. Please e-mail skyhi12 or 
reply to U.S. 1 Response Box 
#204646, 12 Roszel Rd., Prince- 
ton 08540. 


Manager: Seasoned profes- 
sional looking to do meaningful 
and fun things to round out ca- 
Wer. M.S.E.E. with broad back- 
ground in R&D, engineering and 
management. Open to all possi- 
bilities except MLM. Call 908- 
788-5440. 


Ph.D. Level Molecular Bi- 
ologist: With 11 years experi- 
ence in academic, government 
and pharmaceutical industry 
settings seeks research position 
in small to mid-sized biotech 
mpany in the Princeton or sur- 


$F All services in this listing have the 


CONSUMER 
BUREAU 


REGISTERED 


SEAL OF 
APPROVAL 


gap Look for it also on store fronts 
and commercial vehicles and in 
yellow page and newspaper ads! 


§™F To check Consumer Bureau’s 
complete unpublished Register, call 
10 a.m. to 5 p.m. Monday thru 
Friday: 


609-924-0737 


WF FoR FREE ASSISTANCE with 

a transaction involving any business 
firm located within 25 miles of 
Princeton call that same number 
any time. 


ad a condition of Registration, 
ALL CONSUMER BUREAU 
REGISTERED BUSINESS FIRMS 
COOPERATE with Consumer 
Bureau’s all-consumer volunteer 
pane! in resolving any and all 
consumer problems brought to 

the attention of Consumer Bureau. 


CONSUMER BUREAU 


152 Alexander St., Princeton, NJ 08540 


Accounting; Tax Services: 


AZER, HOWARD & CO., CPA Tax special- 
ists for academics, non-profits, and individu- 
als. 457 N. Harrison, Prn. 609-921-8666 


Air Conditioning: 


LAWRENCEVILLE FUEL Since 1925 
16 Gordon Av. Lawrenceville. 896-0141 
NASSAU OIL. Sales & Service 
800 State Road, Princeton. 924-3530 
PRINCETON FUEL OIL CO. 


a 220 Alexander St. Prn. 924-1100 


STEELECO, INC Auth. Carrier dealer. Heat- 
ing & A/C specialists. 609-895-2673. 


TINDALL & RANSON Plumbing, Heating & 
AlrConditng. Auth. Trane dealer. 924-3434 


Alarm Systems: 


DIAMOND ELECTRONICS 24 hr. serv. Bur- 
glar, fire systems; CCTV. Free est. Fully ins. 
609-37 1-9500; 908-238-9550 


Auto Body Repair Shops: 


MACK’S COLLISION CARSTAR repair ctr 
Rentals, US 130, Htstn. 448-1923 


e @ Auto Dealers, New/Used: 


ECONOMY MOTORS 609-758-3377. 101 
New Egypt Rd, Cookstown. 


JOBS WANTED 


rounding area. Extensive mo- 
lecular biology, ion channel and 
signal transduction expertise. 
Innovative and creative scien- 
tist. Strong leadership qualities 
and a demonstrated ability to get 
things done. Modest computer 
programming skills, but | am al- 
ways looking for an excuse to 
learn more. | have just relocated 
to the area and am looking for an 
exciting and challenging oppor- 
tunity. Dynamic, stimulating at- 
mosphere is a must. Please re- 
ply by e-mail to richmckay @ ya- 
hoo.com or by phone to 
609-918-9581. 


Pharmaceutical Tech. 
Writer/QA/Product Develop- 
ment Chemist: with over 15 
years experience seeks full-time 
position. Proficient in GMP, 
product dev’t and writing 
“SOPs”, tech. reports and proto- 
cols. Well-organized & detail- 
oriented. Please reply to US 1 
Response Box 217372, 12 
Roszel Road, Princeton 08540. 


Seeking Employment: Exp. 
in, but not limited to factory and 
warehouse. Management and 
telemarketing exp., also. 17+ 
yrs. exp. in furniture biz. Have 
clean license. Call Al Smith 609- 
599-9516 after 5pm or leave 
message. 609-882-9819 at ex- 
actly 11:00am. 


Versatile Computer Scien- 
tist: with ten years of experience 
on multiple hardware platforms 
(Sun, Intel, SGi, HP, 1BM) and 
programming languages (C, 
C++, Java, Perl) with extensive 
project leadership. led coding 
and algorithm design efforts in 
bio-informatics, genomics, ap- 
plication performance analysis/- 


JOBS WANTED 


tuning, web applications, net- 
works, 3-D graphics, financial 
analytics, parallel/cluster com- 
puting, video streaming, data- 
bases (Oracle, Sybase and In- 
formix) and scientific visualiza- 
tion. Looking to join a dynamic 
organization. Please e-mail 
dmustain @ yahoo.com. 


HELP WANTED 


ADMINISTRATIVE 


Deadlines 


To expedite last- 
minute classified sub- 
missions, send them 
by fax to 609-452- 
0033. Ads received af- 
ter 1 p.m. on Mon- 
day may not be 
included in the paper 
published the follow- 
ing Wednesday. 


your skills are well rewarded. 


strokes. Temp-hire opportunity. 


YOU DESERVE MORE 


Are you getting the pay you deserve? We Il work hard to find you work where 


SECRETARY 


Princeton based CPA form seeks individual to handle administrative duties. 
Proficient in MS Office. Temp-hire opportunity. 


DATA ENTRY OPERATOR 


Trenton insurance company seeks individual withability to type over 6000 key- 


Call OfficeTeam today! EOE 


PRINCETON 
116 Village Boulevard 
Suite 340 
Princeton, NJ 08540 
(609)987-9886 
FAX: (609)987-0166 
Email: princeton@otficeteam.com 


MT LAUREL 
(856)439-9339 
FAX: (856)439-0038 
Email: mtlaurel@officeteam.com 


Visit our Website: www.officeteam.com 


OFFICE TE 


Specialized Administrative Staffing ™ 


HELP WANTED 


HELP WANTED 


Epitaxial Growth Engineer 


Person needed to setup, operate and maintain an MOCVD 
reactor for R&D of InP-related optoelectronic devices. No 
production. Successful candidate must have a BS or equiva- 
lent with 3+ years hands-on epitaxial growth experience. 
Knowledge of compound semiconductor growth includ- 
ing material and structure characterization a must. 


and remote sensing. 


We’re a successful, optoelectronics manufacturing and 
research company for fiber optic telecommunications 
systems, photonic and infrared imaging devices. Our 
products have diverse applications such as wavelength 
division monitoring, telecommunications, process control 


We have a professional and dynamic team based work 
environment, with plenty of room for advancement. We 
enjoy a great benefits package including a matched 401(k), 
stock options and competitive compensation. 


UNLIMITED, INC. 


Resume to: Sensors Unlimited, Inc., Attn: Human Resources 
3490 U.S. Route 1, Building 12, Princeton, NJ 08540. 
Fax 609-520-1663, E-mail: careers@sensorsinc.com 

www.sensorsinc.com. Equal Opportunity Employer 


be Good News for Employers 


U.S. 1's readers are motivated, educated, 
experienced professionals interested in 
advancing their careers. 

Display ads cost only 
$12.00 per column inch (3” minimum). 
Call 609-452-7000 for details. 


ER ~ WHO'S WHO on the UP-TO-DATE CONSUMER BUREAU REGISTER of 


Auto Dealers Continued: 


HAMILTON ler-Plymouth 1240 Route 
33. Hamilton Sq. 586-2011. 20 min. from Prn. 
MERCEDES-Benz Sales, Service & Leas- 
ing. MILLENNIUM AUTOMOTIVE GROUP, 
1250 Rt. 22 E., Bridgewater. 908-685-0800. 


Auto Repairs & Service: 


FOWLER’S GULF Foreign & Domestic re- 
pairs. VW Specialist, NJ Insp. Ctr. 
271 Nassau St. Prn. 921-9707. 

HAMILTON CHRYSLER-PLYMOUTH 
1240 Rte. 33, Hamilton Sq, 586-2011. 

LARINI’S SERVICE CENTER Road service. 
24-hour towing. Princeton: 272 Alexander St. 
924-8553; Kendall Park: Rtes 27 & 518. 732- 
297-6262. 


Bathrooms: 


GROVE PLUMBING & HEATING Kitchen & 
bathroom remodeling. 55 N. Main, Windsor. 
448-6083. 


Beauty Salons: 


ATTITUDES 7 day full service salon, Hair & 
nail design. Jamesway Shopping Ctr. 
U.S. 130, E. Windsor. 443-4550. 


Building Contractors: 
BAXTER CONSTRUCTION Inc. Additions, 
renovations, remodeling. 609-924-9263. 
EDWARD BUCCI BUILDERS Custom home 
builder & remodeler in the Princeton area for 
over 40 yrs. Additions & renovations. Com- 
mercialV/residential. 924-0908. 


Building Materials: 


HEATH LUMBER CO. Since 1857. Home 
Building Ctr. Prompt delivery. 1580 N. Olden 
Av. Ewing, 1-800-85HEATH (854-3284). 


Carpentry: 


TWOMEY Builders & Details. 
Alterations; bathrooms; kitchens; decks; 
basements; small jobs. 466-2693. 


Carpet & Upholstery Cleaners: 


CITY RESTORATIONS. 
732-95 1-8763. 


Carpet & Rug Shops: 


LOTH Floors & Ceilings Since 1939. Brand 
name carpet & flooring. Karastan; Bigeiow; 
Lee. Vinyl; tile; ceramics; hardwood. 208 
Sanhican. W.Tren. 393-9201 

REGENT FLOOR COVERING, INC. Since 
1963. Visit our showroom. Complete selec- 
tion of wall-to-wall carpets & area rugs. 7 Rte 
31N, Pennington. 737-2466. 


Ceilings, Suspended: 


TWOMEY BUILDERS Laser levelled. Resi- 
dential/commercial. 609-466-2693 


RECOMMENDED 


Chimney Cleaning/Repair: 


E & E CHIMNEY SWEEPS Full service in- 
spection & cleaning. Lining & masonry repair, 
& caps. Tullytown, Pa. 215-945-2200 


Computer Internet Services: 


NEW JERSEY INTERNET 921-6800 “Guar- 
anteed best choice for internet access.” Free 
startup software. Free knowledgeable and 
courteous telephone support. Flat $19.95 
monthly rate. www.NJl.com. Estab. 1990. 


Electrical Contractors: 


JOHN CIFELLI Electrical contractor. Installa- 
tions; repairs. Residential/comrcl. Lic. #4131. 
Insured/bonded. 921-3238. 

NASSAU ELECTRIC Installation & repairs. 
Residential & commercial, service upgrad- 
ing, trouble shooting, outlets installed. In- 
sured, licensed & bonded. Free estimates. 
924-8823. 


Affordable Fence By SUBURBAN FENCE 
2nd & 3rd generation family business. 100s 
of styles. Visit our largest-in-the-area fence 
display just off U.S.1 by Bruns. Cir. 452-2630 
or 695-3000. 

RUTGERS FENCE & CONSTRUCTION CO. 
All types of commercial/residential fencing. 
Indoor warehouse partitions and dumpster 
enclosures . . . 800-660-9410. 


Floor Refinishing/Installations: 


APPLIED WOOD PRODUCTS, INC. in- 
sured. Free est. 1-800-731-9663 


HAGERTY THE FLORIST Flower/garden 
center. 79 S. Main, Cranbury. 609-395-0660. 


Furniture Dealers: 


WHITE LOTUS HOME 100% cotton hand- 
made futon mattresses. Ash, maple & cherry 
beds. Convertible couches, tables & dress- 
ers. 202 Nassau St, Princeton. 497-1000. 


Furniture Unpainted: 


ERNEY’S UNFINISHED FURNITURE One 
of the N.J.'s largest selections of unfinished 
furniture. “From Country to Contemporary.” 
2807 Alt US 1, Lawrvi. 530-0097. 


Garden Centers: 


OBAL GARDEN MARKET INC. Everything 
for the garden, seed, lime & fertilizer. Free 
delivery. Annuals, perennials. Trees, shrubs 
Alexander Rd. at Canal, Prn, 609-452-2401. 


Hearing Aids: 


FAMILY HEARING CENTER Audiologist & 
Licensed Hearing Aid Dispenser #483. 177 
Franklin Corner Road, Suite 1C, 
Lawrenceville. 609-895-1666 


SERVICE 


& SUPPLY 


LAWRENCEVILLE FUEL Since 1925. 
16 Gordon Av, Lawmcvl. 896-0141. 
NASSAU OIL Sales & Service 
800 State Rd., Prn 924-3530. 
PRINCETON FUEL OIL CO. 
220 Alexander St. Prn. 921-1100. 
TINDALL & RANSON Plumbing, Heating & 
AirConditng. Auth. Trane dealer. 924-3434. 


Home Improvement: 


SOUDERS, RAYMOND L., Jr., inc. 
Repairs, Alterations, Additions, Bathrooms, 
Kitchens, Over 25 years exp. 896-1156. 


Insurance Services: 


MacL.EAN AGENCY 609-683-9300 
138 Nassau Street, 3rd Floor, Princeton 


Interior Designers: 


CAROL BARON “Terror free decorating for 
the budget conscious.” ... 609-734-0141 


ACTION MAINTENANCE SERVICE Since 
1977. Complete janitorial service. Fully 
bonded & insured. 452-1120 

M.D.S. COMMERCIAL CLEANING Estab 
1978. Fully bonded & insured. 609-443-4844, 


Landscaping Contractors: 


DOERLER LANDSCAPES, INC. Estab 
1962. Certified landscape architects & con- 
tractors. Lawmncvile, 609-896-3300 

JOHN KOCHIS LANDSCAPING Specializ- 
ing in blue stone & brick walks & patios 
Foundation landscaping. Sprinkler systems. 
Fully insured. 737-3478 

CHARLIE WAGNER: Lawn & Garden Serv- 
ice. Landscaping. Mulching. Spring clean- 
up. Grass cutting 609-393-5042 


LAUNDROMAT OF PRINCETON Wash, dry 
& fold or self service. Large capacity washers 
Open 7 days 6 to 11. StaffedM-F 8-8: Sat/Sun 
8-5. Princeton Shopping Center 924-3304 


CALIBER LAWN CARE Weekly lawn main- 
tenance. Residential & commercial. 609- 
371-0286 & pager 609-434-3063 


Lawn Mowers, Garden Equip. 


JOSEPH J. NEMES & SONS, Inc. Auth 
Sales/Serv: Simplicity, Toro; Bob Cat; White: 
Homelite; Green Machine: Ariens. US 206 N 
at 518, Prn 924-4177 


Limousine Service: 


PRINCETON GRAYTOP LIMOUSINE 24 hr 
door-to-door service by appt. Sedans, limou- 
sines, vans & mini buses,..921-1122 


FIRMS 


ANCHOR MOVING & STORAGE Mayflower 
agents. Family owned & operated for over 22 
years. Princeton: 609-921-3223. 

BOHREN’S Moving & Storage Loc al & long 
distance moving & storage. Fuli service 
WORLDWIDE relocation company. United 
Van Lines Agt. Robbinsville 609-208-1470 

PRINCETON VAN SERVICE The Moving 
Experts Full service moving, packing & stor- 
age. Antiques, artwork & pianos. Free esti- 
mates...609-497-9600 Website:www.prince- 
tonmoving.com 


Painting & Decorating: 


GROSS, JULIUS H. Interior/Exterior painting: 
paper hanging. Decorating. Owner operated 
for over 30 yrs. in Princeton area. 924-1474. 


Paving Contractors: 


CROSS COUNTY PAVING, Inc. Driveways 
& parking lots. . . 732-329-3025 


Pest Control: 


COOPER PEST CONTROL Graduate ento- 
mologists. Est. 1955. 609-799-1300 


Plumbing & Heating: 


LAWRENCEVILLE FUEL Since 1925. Re- 
pairs, remodeling & installations. Hot water 
heaters. N.J. Lic.#3533. 16 Gordon Avy, 
Lawrenceville. 609-896-0141 

MICHAEL J. MESSICK Plumbing & Heat- 
ing Lic. #8063. All plumbing & htg services 
24-hr. Insured. 924-0502 


Printing & Binding: 

AAA REPROGRAPHICS Short run high 
quality 1, 2 & 3-colors. 14 E. 6th Ave, Mer- 
cerville. Prn phone: 924-8100 
LDH PRINTING UNLIMITED Complete print- 
ing service. 417 Wall St, Princeton. 924-4664 
S$ & ADUPLICATING High-speed duplicating 
& binding. Blueprinting 987-0655. 5 Inde- 
pendence Way, U.S.1, Princeton 


Pumps & Well Drilling: 


SAMUEL STOTHOFF CO. INC. Since 1886 
— Pump installation & service on all makes 
Water treatment. Well drilling. Rt 34, 
Flemington. 908-782-2116 


Real Estate: 


COLDWELL-BANKER SCHLOTT, Reai- 
tors Pm.. 10 Nassau 921-1411 
Prn. Jctn: 50 Pm-Htstn, Rd. 799-8181 


Recorded Music: 


PRINCETON RECORD EXCHANGE CD's: 
LP's. New, used; bought sold. Rock: classi- 
cal; jazz, oldies. Open 7 days. 20 S. Tulane. 
Princeton 921-0881, www_prex.com 


THE ANNEX For hearty, moderately priced 
food & drink. 128 1/2 Nassau St (downstairs 
opp. Firestone Library), Pm. 609-921-7555 


Roofing Contractors: 


BRUCE RICHARDS Home Improvements, 
Inc. Roofing & siding specialists since 1972 
Mercerville. 609-890-0542 


Septic Systems: 


BROWN, A.C. Sewer & drain cleaning. New 
septic systems installed. Cesspools cleaned, 
installed. Excavating; trenching. “Don't Cuss, 
Call Gus!" Lawmevi 882-7888 & 799-0260 


Stone, Natural: 


TRENTON STONE & MARBLE CO. Quar- 
rying since 1870. Marble, slate, granite, lime- 
stone, bluestone & more. Wilburtha Rd 
W. Trenton. 882-2449 


Surgical Supplies: 


AMBEST Rentals; sales: service. Medicaid & 
Medicare consultants. 1600 N. Olden Av, 
Ewing 882-3702 

FORER PHARMACY Rentals: sales. 2 
blocks from Princeton Hospital. 160 Wither- 
spoon, Pm. 921-7287 

PRINCETON SURGICAL SUPPLY Rent- 
als/sales/service. Accept medicare & medi- 
caid. Nassau Park Shop. Ctr, Rt 1 S...609- 
419-1910 


Swimming Pools & Spas: 


SYLVAN POOLS Since 1946 Affordable in- 
ground pools in concrete. Poo! Supplies 
Montgomery Center. Rte 518 & 206, Rocky 
Hill. 921-6166. 


Tile, Ceramic: 


REGENT FLOOR COVERING, INC. Since 
1963. Unsurpassed quality installing ce- 
ramic, marble, slate, terra cotta. American 
Olean & other tiles from around the word 
Showroom: 7 Rte. 31 N. Pennington. 737-2466 


Transmissions: 


Travel Agencies: 


AMERICAN EXPRESS Complete service 
10 Nassau, Princeton. 921-8600. 


Tree Service: 


Inc. Quality service. Plant healthcare Spray- 
ing, fertilization, pruning, stump removal & 
landscaping. References...924-4777 


Water Damage/Restoration: 


(See Carpet & Upholstery Cleaners) 


Waterproofing: 


styles & major brands. 737 
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LASER PRINTER REPAIR 


On-site or Depot Repair 
PRINTERS © COMPUTER SYSTEMS ® FAX MACHINES 


ee Your Local, Authorized Reseller & Service Provider for: 


> a THE 
eos Q. Tektronix Canon’ rgtter LEXMARK. 


invent XEROX Passion for printing ideas 


& 


Purchase or Lease the New Tektronix Phaser 2135, 
which Prints High Resolution, 
Full-Color at 21 Pages Per Minute. Cail for Details. 


H Ask About Our “Cash-in and Trade-Up” Program 


Discount Pricing on Printer, Fax, Copier 
& Computer Supplies. 


Servicing the Route #1 Corridor for More than 10 Years 


service@laserspeedinc.com 


j aay orders@laserspeedinc.com Service Contracts 
=<, . ee 3 ee Available 
z é = — | 
a) (e] = @& 


800-950-1222 * Fax: 609-275-4886 « Suite 116, 55 Hightstown Rd. « Princeton Jct., NJ 
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Home and Business wireless networking has come of age! 
Call us to find out how you can share information, printers, Internet 


connections, etc...with little or no wiring.With prices, for home systems, starting under 
$1,000 installed, it’not as expensive as you might think! 


me 
Renaissance 
CITRIX’ New Age Computing to meet today’s information demands! 
~ ) 186 Princeton hightstown Road Pri | t 
ESD Mi A 5 set Ns 08550 me GA) Comper Associates 
CERTIFIED 609-799-8595 + Fax: 609-799-8561 
Businves Partner 7 f www.renworks.com « Since 1984 Lotus 
Ke | 


Most major credit cards accepted Advanced Business Partner 


